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To make sure that garments are 
cleaned right the frst time, cost-conscious 
dry cleaners filter with Hyflo* to keep 
their solvent brilliantly clear at all times. 
Result: garments come cleaner, odor and 
spotting troubles are practically elimi- 
nated ... and costly re-runs are held to a 
minimum. 


Hyflo does such a thorough job be- 
cause it’s a high speed filter powder with 
characteristics that are specially suited 
to dry cleaning requirements. Particle 
fineness is exactly right for trapping all 
dirt (lint, dust, and other solids). And the 
crystal-clear solvent passes freely through 
the cake that builds up on the screen. 


There's still another money-saving angle 
to Hyflo’s thoroughness. Your solvent 
requires distilling less often . . . therefore 
it needs replacement less frequently. Your 
solvent recovery costs are lower, too. 


To find out more about Hyflo, and how 
to use it to best advantage, ask your 
dealer for a copy of the 48-page Dry 
Cleaners’ Handbook. It’s full of valuable 
suggestions that will help you increase 
the efficiency of your filtering system, 
and save money, too. Johns-Manville, 
Box 290, New York 16, N. Y. In Canada, 
Canadian Johns-Manville Co., 

Ltd., 199 Bay Street, Toronto 1, 


Ontario. 
*Reg. U. S. Pat. Of 


the original 
high speed Filter Powder 











NEMOVES ALBUMINOUS SPP ) 









jf 


/ 


at 


ANY) ona 
Co NE eCHEMPEAL COME” og 





F A Cases (24) 1b. Jors.... 3.80 por ihe 
~ 1 Case (6) 1 tb. Jars... 3.95 por i 
One 1 tb. Jar... 4.50 por fie 














A CUSTOMER! 


(In another 


Unsolicited Letter) 


“And . . . of course 

they're having wonderful suc 

cess with their OLSON filter. Just a 

few minutes care a day will keep it run- 
ning at peak efficiency. No shutdowns for 


; WRITE TODAY 
dismantling, maintenance or other time 
. > : 
cuiian Gtun. Gepentinnnciemannet for Additional Information 


to you, YOU should have an OLSON filter on OLSON FILTERS & STILLS 








OLSON FILTRATION ENGINEERS, INC. 


1624 N. KILBOURN AVE. + CHICAGO 39, ILL. 
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Name on, 


national advertising campaign which will 
get under way with the July issue of Vogue. 
A program designed to tell and sell the 
nation’s consumer the ‘“‘extras’’ a 


SEC-cleanized drycleaner can offer them. NOT SURFACE 
. BuT 


An all-year-round campaign that backs DRY CLEANING 


you up right to your front door with a 
complete package of sales promotion aids. 


More exclusive features . .. practical purchase budget 
plan... finer cleaning in less time ... that’s the short 
side of a long and profitable story on the New °52 SEC. 
Make sure you get all the facts. Just drop us a postal 
card. There is absolutely no obligation. You owe it to 
the success of your business and profits. 


For Over 15 Years 
Producers Of The Finest 
in Synthetic Cleaning Systems. 


LAC CLEANING SYSTEMS 


The complete story will be sent you SEC-o-matic Corp. 55 le France Ave., Bloomfield, NJ. 
by dropping us o postal card. A General Precision Equipment Corporation Subsidiary 
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HUNDRED AND FIFTY-ONE NUMBER EIGHT 


Unique wholesale operation in Glendale, Cal- 
ifornia, is the Surety Cleaners operated by Fred 
Hand, who was determined to cut out as many head- 
aches as possible from his drycleaning business (at one 
time he was in the retail business, also). Fred owns 
the property and equipment in 
his plant, but does only the 
devious, 

The spotter at Surety Clean- 
ers is in business for himself. 
He pays rent to Fred for facilities, spotting equipment 
and steam. Fred hires a drycleaner, the spotter hires 
his own girl to do the marking and checking out 

Fred makes the actual collections for both of 
them but the spotter does his own billing and book- 
keeping. Simple? 

* 


Miscellanea 


7 * . * 


Surety Cleaners has an unusual ace-in-the-hole. It 
is next door to another drycleaning plant, so the two 
plants have an auxiliary steam line connecting the 
two boilers. It has paid off at least twice in a few 
years, once when the Surety boiler was down and 
once when its neighbor's boiler was on the fritz. 

Can't say as every plant could make a similar 
arrangement! 

. * 


A New York department store has a_ service 
that makes most drycleaners look like pikers. They 
call it “Heirlooming”’—for wedding gowns. Gown is 
drycleaned, wrapped in tissue paper, and packed 
in a carton. Final touch is an actual photograph 
of the gown fastened on the outside of the carton 
Price: $39.50. 

Consumer phoned to ask if “Heirlooming” was 
always so expensive 

* * * 


> * 


Oklahoma movie “After the Ball Was Over” is 
so popular that the film committee was overwhelmed 
with inquiries. Details are now being handled by 
Arthur Davenport & Associates, Cravens Bldg., Okla- 
homa City, Oklahoma. Please address further inquiries 
concerning the movie to Mr. D. 

* * 


* * 


Got another “men’s room” story. It appears one 
cleaner forgot to provide the proper facilities in a 
new plant. To oniie needed changes would involve 
cnt rable disruption of the masonry. He solved 
the problem by setting up a double drying cabinet 
in a corner of the building, with the proper plumb- 
ing installations inside. 

* 


We're glad to be back! Nine thousand miles in 
ten weeks coast to coast, and almost border to border! 
Especially after several hub-deep water runs around 
Wichita, Topeka and Kansas City! And how’s business 
around the country? Generally off, widely in need 
of better sales promotion, and increasingly needing 
better employee training. Wasn't it ever thus?—W.R.P 


Paper Division of The Reuben H. Donnelley Corporation, pub- 
Lancaster, Pa. Established 1910. Member Audit Bureau 
Chairman of the Board; Gaylord Donnelley, Vice Chair- 
President and Chairman of the Executive Committee 
Curtiss E. Frank, Vice President and General Counsel 
Harry W. Warner, Secretary-Treasurer. Changes of address 
advance to assure getting your copy regularly. Subscriptions 
) per vear in advance; foreign countries in Postal Union, $6.00 
Canada, 30 foreign, 75 cents; Guidebook issue, $1.00 
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You add 


the solvent 


marcy Save £32 per drum 


BASE FOR MAKING FILTER SOAP 








| 
| 
| 


| THE Locic of this is readily understood when you consider that by 


utilizing the solvent you already have on hand you 
1. eliminate our cost of the solvent itself 
2. eliminate our expense in storing, handling and processing the solvent 
3. greatly reduce our transportation costs by reducing the weight of our shipments 


4. greatly reduce our container costs by reducing the bulk per unit of active 
ingredient 


5. greatly increase the productive capacity of our processing equipment 


In effecting these 5 savings for us you save $32.40 per drum for yourself 
with no more inconvenience than the 6 minutes required for placing 
9 gallons of Anolite in a 55-gallon drum and then mixing with 45 gallons 
of solvent. 

SA 8 


R. R. STREET & CO. INC., 561 W. MONROE ST., CHICAGO 6, ILLINOIS 





Slows old-fashioned family picnic is still a popular American pas- 


time for summer Sundays. But it’s a lot more popular with the 


family than it is with the drycleaner! Lounging on the grass may 


be fun. But trying to take the grass stains out of sister's skirt is too 


often a headache . . . and it’s not the kind you can cure with aspirin. 


We prescribe: 


THE SPOTTING MANUAL 


OF THE DRYCLEANING INDUSTRY 
Revised Edition by Allen O. Fligor and Paul C. Trimble 


HE section of the Manual which gives directions for removing 179 specific spots and stains— 
with whatever type of equipment your plant employs—covers grass stains and any others that 
may result from that day in the country. Practical, easy-to-follow instructions tell how to remove 


safely such likely post-picnic stains as soft drinks, ice cream, fruit and berries. To cover every pos- 


sible disaster—it even tells how to remove skunk odor! 


The NATIONAL CLEANER & DYER 
304 EAST 45th STREET 
NEW YORK 17, N.Y 
CHECK MONEY ORDER 

Gentlemen 

Please send me my copy (postage paid) of The 
Spotting Manual of the Drycleaning Industry Re- 
vised Edition 


Price Only $5.00 


Tuis complete guide to spotting, wetcleaning, 
bleaching, spotting supplies and equipment, fabric 
identification and handling, has now gone into its 
sixth printing. To get your copy, just mail the coupon 
at left now. 
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Rugged...tough 
and thrifty, too! 


HEVROLET 


ADVANCE-DESIGN 


TRUCKS 


sp jn demand 
First First in value 
first in sales 


For trucks that are right on the job —always 
on the job —see these new Chevrolet trucks. 
They’re able to carry the loads you handle, 
and able to keep on carrying them through 
tough job after tough job. They’re eco- 
nomical and easy to handle, too . . . loaded 
with new features that pay off for you 
on every job. Features like the new self- 
energizing brakes for more stopping power. 
And like Chevrolet's Dual-Shoe parking 
brake . . . engineered for greater holding 
power. Here are trucks that offer important 
new comfort features. Ventipanes for con- 
trolled ventilation, and new cab seats for 
more riding comfort. In every way, these 
Chevrolet trucks are right for your job. 
See them at your Chevrolet dealer's now. 


CHEVROLET DIVISION OF GENERAL MOTORS 
DETROIT 2, MICHIGAN 








ADVANCE-DESIGN TRUCK FEATURES 


TWO GREAT VALVE-IN-HEAD ENGINES—the models 


riding 


shifting « HYPOID REAR AXLES—for depend- e NEW CAB SEATS—for complete 


comfort « NEW VENTIPANES—for 


105-h.p. Loadmaster or the 92-h.p. Thrift- 
master—to give you greater power per gallon, 
lower cost per load « POWER-JET CARBU- 
RETOR — for smooth, quick acceleration 
response « DIAPHRAGM SPRING CLUTCH— 
for easy-action engagement « SYNCHRO- 


ability and long life « NEW TORQUE-ACTION 
BRAKES—for light-duty models *« PROVED 
DEPENDABLE DOUBLE-ARTICULATED BRAKES 
—for medium-duty models « NEW TWIN- 
ACTION REAR BRAKES—for heavy-duty 
models « NEW DUAL-SHOE PARKING BRAKE 


improved cab ventilation « WIDE-BASE 
WHEELS —for increased tire mileage « BALL- 
TYPE STEERING—for easier handling « UNIT- 
DESIGN BODIES—for greater load protection 
« ADVANCE-DESIGN STYLING—for increased 


MESH TRANSMISSIONS—for fast, smooth —for greater holding ability on heavy-duty comfort and modern appearance. 
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“Answers a very definite need!” 


That's what an outstanding laundry operator says about 


Wondering what 
THE FUR BOOK 


can do for you? 


Here are some of the 


answers from leaders in your own industry: 


For information... for problems 


The Fur Book we bought from you a short time 
ago has proved very satisfactory. It has been 
most helpful. We have been in the fur cleaning, 
storage, repairing and restyling business for a 
number of years, and we consider your book the 
most satisfactory for all information and prob- 


lems. 


R. B. Nichols 
Danville Laundry & Dry Cleaning Co. 
Danville, Kentucky 


For reference ...for teaching 


We bought two copies of your “Fur Book” which 
is available as a reference book for those of our 
divisions which have fur cleaning and storage 
vaults. We find the book is very useful for teach- 
ing our superintendents and employees the dif- 
ferent types of furs and how to handle them. I 
certainly think the book as a whole answers a 
very definite need. 

Robert T. Baxter 


Baxter Laundries Corporation 
Grand Rapids, Michigan 


Increase the profits from your present fur service . . . or get 
into this moneymaking sideline! It's a “natural” for the 
reputable drycleaner or laundryowner. 


Everything you need to know for this profitable 
business you'll find in THE FUR BOOK 


The NATIONAL CLEANER & DYER 
304 East 45th Street 
New York, 17, N. Y. 


Gentlemen CHECK MONEY ORDER 


Please send me my copy (postage paid) of THE FUR BOOK by David 


G. Kaplan 
Name 
Firm 
Address 


City 


10 


Cleaning, glazing, dyeing . . . operation of 
fur machine . . . cutting, sewing, nailing 

. repairing, remodeling . . . how to 
make fur accessories and complete gar- 
ments .. . common problems and how to 
solve them . . . how to build a fur busi- 
ness ... how to estimate costs. 


All in one complete, prac- 
tical, clearly written and 
generously illustrated vol- 


ume—for only $7.50! 
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the most efficient digester 


Think how many jebs you can put through 
with a single pound of RSRI 


And remember ...RSR costs less than 8¢ 


per gallon of digesting solution. 





WALLERSTEIN COMPANY, INC. ©* 180 MADISON AVENUE © WEW YORK (16), N.Y. 
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LETTERS to the EDITOR 














Wetcleaning Before Law 
Dear Editor 
Your June 


interesting because it fea- 
tures two articles where, to my mind, there 
link-up"; namely, “Controlled Moisture 
Judge Views the Drycleanet 

In any court of law, if the question be asked, “What 
is drycleaning?” the answer must be something akin 
to The removal of staining or soil from fibres as/or 
tabrics t} we 

This surely, sir, is the fundamental difference be- 
tween a wash (laundering) and a dryclean! 

Now on the one hand, although it must be admitted 
moisture is indeed present in normal handling and proc- 
a drycleaning operation, due to content of 
soap, solvent and in particular the relative humidity 
at time ot yes, even the employee's honest 
sweat!), this is purely incidental—not sought for, not 
designed by and not catered by the operative. 

Further, the range of moisture 
stable from fibre to fibre 
town to town and hour by hour 

Therefore, in argument although admitted, in pr 
it is almost ignot 

On the other 


( le anetr 


issue Is very 


is a decided 
and “The 


if the usade ot ate? 


essing ot 


process 


present Is 
fabric to 


never 


varving tabric 


im per ignot is! 

“dry- 
who commences his process with a prede- 
termined humidity room which thus assures a definite 
percentage of moisture type 


of fibre or fabric 


hand, we have an advertised 


being present in each 


By this means he is able to determine control and to 


lefinite quantity of 


iter, 
so that the moisture 


either straight or as 


emulsion omobin 


letern 
water added with definite desire 


other words 


ign 
view that such 
claim as a drycleaner, al- 
but sir, that 


brought against him! 


Viddleser, England kK. R 


inclined to the 
in operative ceases to any 
though he 
is not the 


I pe rsonally would he 
may be a much better cleane 


point in any law case 


LEADBETTER 


is that in the United 
} 


more liberal 


States the 
since the 


judicial 
need for a 
ippears to be 


} 
morsture-borne stains 


Who Is the Loser? 


Dear Editor 


It is with considerable disbelief and amazement that 
I read your editorial in the 
“Who Is the 

You do not seem to be aware that income tax evasion 
punishable by heavy fines and long 
prison sentences Yet vou airily print your own admis- 
sion of guilt for any one in the country to read (includ- 
ing perhaps an Internal Revenue man, who would be so 
interested). Not content with this you engage to speak 
for an industry. It would interest tremen- 
dously to know how you arrived at this remarkable 
conclusion. Simply because one stupid and foolish man 


incredible June issue; ie 


Loser? 


IS a serious crime 


entire me 


12 


gives you such information as you say you have re- 
ceived, do you conclude that the thousands of operators 
throughout the country are equally stupid, foolish, dis- 
honest, and criminally inclined? 

You would do well to think again on this, and per- 
haps to write a retraction of your ill-founded and dan- 
gerous statements. 

DoroTHEA BowEN 


Partner, Ambassador Cleansing Co 
; 


Kansas City, Missour 


Please, Miss Bowen! If we were “airy,” it was to hide the 
intensity of our feeling. We did not presume to speak for the 
drycleaning industry but about the citizens of t United 
States, including ourselves. Who can say what percentage of our 
population sets an example for our politicians by: getting tickets 
fixed; demanding political favors at others’ expense; neglecting 
to vote on election day; never writing a congressman except 
when wanting a personal favor; exceeding speed limits; hoard- 
ing, or even evading income taxes. 

We doubt if the Internal Revenue Department will jug 
drycleaners wholesale on the strength of our editorial—because, 
cynics that they are, they suspect everybody! 

May we amend our original statement to read “Half the 
trouble in the world today is that most of wag of many 
things we used to be ashamed of!” 


1ese 


He Sees Danger, Too! 
Dear Editor: 


It was inspiring to read the very able editorial en- 
titled “Self-Service Drycleaning” appearing in your 
June issue. Anticipating just such a condition as the 
laundry industry now faces, with its launderettes, should 
put the cleaning industry on its guard. The American 
people has always been able to create a substitute for 
any article, method or service which has failed to 
measure up to its basic standards. There is no reason 
to feel that the drycleaning industry is any exception 
to this rule. 

Strong emphasis should be laid on quality work 
and prompt services by all associated with the clean- 
ing industry. After all, what does the customer buy 
from the drycleaner? 

Porter RicHARDS 

General Sales Manager 

Fal ric Laundry & D sceveaning Mac h nery Corp 
Brooklyn, New York 

Thanks for the support, Mr. Richards. We feel more strongly 
than ever that, since “nature abhors a vacuum,” there is bound 


to be a rush to fill the vacuum of poor quality drycleaning, if 
the drycleaning industry doesn’t fill the vacuum itself.—Eprror 


Helpful 
Dear Editor 


I am interested in receiving your monthly publica- 
tion, THe NationaL CLEANER & Dyer. I have just 
opened a drycleaning establishment, and found your 
magazine contained many helpful suggestions. 

Hope to hear from you in the very near future. 


Epw1n BERNSTEIN 


Chelsea, Mass Kendall Dry Cleaners 
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Best Answer 
to a Pressing Problem 


S gome you see a simple demonstration that shows why AIRFOAM 
makes the best press pads—you can actually blow cigarette 
smoke through this latex cushion. 


It’s this porous construction that makes AlrFoAM the ideal top 
layer for press pads. Because of AIRFOAM’s myriad inter- 
connecting air cells, full vacuum draw is assured—with no 
possibility of steam escaping at the edges. What’s more, AIRFOAM 
is easily cleaned right on the press, saving time, 

speeding production. 


And here’s another worth-while advantage: A1RFOAM lasts far 
longer than conventional materials. Its long life and trouble-free 
service make it your thriftiest buy and best good-will builder. 
Write and we'll give you complete information. 

Address: Goodyear, Airfoam Dept., Akron 16, Ohio. 


SUPER-CUSHIONING BY 


GOODFYEA 


year Tire & Mubber Company, Akron, Ob THE GREATEST NAME IN RUBBER 
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FOREST HILLS and 
CHAMPIONSHIP TENNIS 


STOD-SOL 


and STOD-SOL Test Bundle Service 


GO 
TOGETHER 


A tennis champ’s service can be all- 
important . . . and a drycleaner’s 
service IS all-important! Nothing 
does more than fast, top quality serv- 
ice to win and hold drycleaning 
customers. Insure this basis for suc- 
cess in your plant. Switch to STOD- 
SOL, the nation’s leading dryclean- 
ing solvent, and STOD-SOL “Test 
Bundle” Service, provided for all 
STOD-SOL users. Ask your nearest 


STOD-SOL distributor for details. 
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PETROLEUM SOLVENT 


in the GROSS-OMATIC UNIT 


for 140° F. Solvent Operation 














Illustrated—the motor-belted unit . . . com- 
plete individual motorized units also available. 


Created and produced by petroleum dry cleaning machinery engineers, the 
GROSS-OMATIC UNIT for 140° F.—Petroleum Solvent, uses inexpensive, read- 
ily available petroleum solvent. The efficiency of this dry cleaning agent plus 
the designing of GROSS’ economy-minded engineers combine to make a unit that 
is perfectly balanced for economical high quality dry cleaning! 


The GROSS-OMATIC UNIT for 140° F.—Petroleum Solvent, is easy to install, 
easy to maintain, and absolutely safe to operate. 


Fully automatic, it’s a sure-fire profit booster, because it enables you to clean 


more garments . . . faster—without increasing material, time, power, or labor 


costs! 


GROSS-OMATIC UNITS for 140 F.—Petroleum Solvent, 
are available to handle from 50 to 175 Ibs. per load. 


WRITE FOR FREE BULLETIN G-SO for the complete story of the “GROSS-OMATIC 
UNIT for 140° F.—Petroleum Solvent.” 





Tested and listed under 
reexamination service by 
Underwriters Laborato- 


Bee \Y/ SR0SS_MACHINERY Co., INC. 


Orieuw 


179 HALBERT ST ° BUFFALO 14, N. Y 


Foreign Correspondence Invited 
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QUIT PAYING CLAIMS 


by Jack 


Quit paying claims for taking color out of acetate rayons, 
which usually occurs with brown, gray, red and pink. 
You can practically eliminate this troublesome difficulty 
by taking proper precautions, but first you need to know 
that the primary cause is rinsing in solvent when the 
fabric is wet with water, particularly when the solvent 
temperature is above 70° F. 


Naturally, the color loss usually occurs in connection 
with steam or water prespotting, or when a prepared 
prespotter is employed, because in either event, water 
plays the most important part in removal of spots and 
stains, and garments are rinsed in machine. 


Unfortunately, you will not get out many spots and 
stains without the use of water in some manner, so the 
big question is: What are you going to do to minimize 
the hazard of using water on colors? The whole subject 
is too broad for coverage here, and the writer will con- 
fine the following to good practice in prespotting which 
will practically eliminate color difficulties in this con- 
nection. 


1. If time honored prespotting is employed, that is, 
wetting the fabric with solvent, then applying the 
prespotter by tapping with a brush, followed by 


SOLTEX 


IS PLENTIFUL NOW! 


You can get SOLTEX in any quantity, and we believe 
this will continue despite false rumors to the contrary. 
lf your supply house does not have SOLTEX, write us. 


We have also added a 
New Product . . . TEX- 
SOL, developed two 
years ago, which is 
comparable to SOL- 
TEX, and is used in 
the same manner. Also 
sells at the same low 
prices. 


Check These Low Prices 


of SOLTEX and TEXSOL 
55 Gal. Drum. ..per Gal... .$1.30 
30 Gal. Drum. ..per Gal.... 1.40 


15 Gal. Drum per Gal.... 1.50 


drying and rinsing, there will be very little color loss 
and usually not apparent. Note: Drying before rinsing 
is important. 


. If prespotting is with steam or cold water, then 
applying a leveler followed by drying and rinsing, 
the hazard to color will be greater but it is rea- 
sonably safe because the garments are dried before 
rinsing, which avoids putting damp fabrics in the 
rinsing solvent. 


You cannot use a safer, low cost, conventional pre- 
spotter than a mixture of 2 pints SOLTEX and 1 pint 
water, or 2 pints TEXSOL and 1 pint water, or if you 
prefer to prespot with steam or water, a low cost leveler 
is a simple mixture of 1 part SOLTEX or TEXSOL with 2 
parts cleaning solvent. 


You can try SOLTEX or TEXSOL at our risk, for we will 
ship a 15 or 30 gallon drum by prepaid freight, and if 
after trying 5 gallons, you do not find either to be the 
best, low cost, all-around dry cleaning detergent you 
have ever used, just send it back by motor freight col- 
lect, for full credit. You can't lose! Riverside Manufac- 
turing Company, 4919 Connecticut Street, St. Louis 9, 
Missouri. 

(PAID ADVERTISEMENT) 


TEXSOL 


DRY CLEANING DETERGENT 


TEXSOL is light in color, makes an instant emulsion with 
water, and is removable from cleaning solvent with 
purifying powder. 


You can try SOLTEX or TEXSOL at our risk, for we 
will ship a 15 or 30 gallon drum freight prepaid, 
and if after trying 5 gallons, you don't find SOL- 
TEX or TEXSOL the best all around, low cost dry 
cleaning detergent you have ever used, just send 
it back by motor freight collect for full credit. You 
can't lose! 


MANUFACTURING CO. 


4919-27 CONNECTICUT, ST. LOUIS 9, MO. 
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SIGNS of the TIMES 











DEFENSE DATA 


Construction Orders: The National Production Au- 
thority has instructed its field offices which process 
applications for authority to begin construction to ap- 
prove the applications if the quantity of critical mate- 
“insignificant.” The instructions 
explain that less than three tons of steel should be 
considered an insignificant quantity. The use of copper 
or aluminum is to be carefully scrutinized. 

Owners or contractors who wish to obtain construc- 
tion materials under the Controlled Materials Plan 
are to fill in Form CMP-4C applying for authorized 
construction schedules and allotments of steel, copper 
and aluminum, and file it with the appropriate claimant 
agency or industry division. They need not apply for 
controlled materials if the quarterly requirement is not 
more than 25 tons of carbon steel and alloy steel, in- 
cluding no more than 21% tons of alloy steel; no stain- 
2.500 pounds of copper and copper-base al- 


5 
loys, and 500 pounds of aluminum 


rials to be used is 


; 


less steel 


Enforcement Activities: The OPS has filed suits against 
two wholesale drycleaning plants in Philadelphia, charg- 
ing they have failed to keep base period and current 
records. The federal court asked to 
injunctions restraining the firms from doing business 
until they complied with the law 

The Wage Stabilization Board has established a 
National Enforcement Commission to secure com 
pliance with wage regulations and to penalize illegal 
wage payments of violations, the entire amount 
of wage payments, not merely the illegal overpayment 
is to be disregarded in calculating U. S. tax deduc- 
tions, in determining costs or expenses under federal 
contracts, in approving maximum price ceilings, or in 
determining costs or expenses of the employer for any 
other law or regulation. Inspectors will investigate 
violations and will have authority to inspect and obtain 
copies ot employers wage records and to take state- 
ments of any 


price was issue 


In Cast 


person 


Wholesale Ceilings in New York: The OPS has granted 
ceiling price increases of 10 to 15 percent to wholesale 
drycleaning and dyeing services in metropolitan New 
York, to offset a 5 percent wage increase recently ap- 
proved by the Wage Stabilization Board. The price in- 
creases are not expected to result in higher retail 
charges 

Typical changes include: men’s suits, cleaned only 
from 25 to 28 cents, cleaned and finished from 50 to 


55 cents 


Scrap Campaign: The National Production Authority 
is conducting a special program to get dormant heavy 
iron and steel scrap moving to scrap dealers. Dormant 
heavy scrap is defined as obsolete machinery, tools, 
jigs, dies, fixtures and other equipment made of steel. 
It includes items that are broken, worn beyond repair 
dismantled or in need of replacement parts that can 
no longer be obtained 

Plantowners are urged to search for all such dormant 


scrap, dispose of it as quickly as possible, and to co- 
operate with the Scrap Mobilization Committees ot 
their local Chambers of Commerce. 

The American Iron and Steel Institute points out 
that continuous scrap recovery of obsolete machines 
and equipment not only increases the steel supply but 
reduces taxes through inventory write-off, improves 
plant safety conditions, gives lowered insurance rates 
and clears valuable space. 


Carbon Tetrachloride Situation: At a recent meeting, 
the Carbon Tetrachloride Industry Advisory Committee 
and the NPA agreed that complete control over the 
distribution of carbon tetrachloride is necessary to 
meet defense and essential civilian requirements. The 
committee reported that carbon tetrachloride producers 
for some time have been allocating supplies voluntarily 
among their customers. 

The meeting was attended by the following com- 
mittee members: W. H. McConnell, Diamond Alkali 
Co.; Louis P. Butenschoen, Dow Chemical Co.; Arthur 
F. Smith, Westvaco Chemical Division, Food Machinery 
& Chemical Corp., and T. A. Haschke, Stauffer Chemi- 
cal Co. 


Priorities in Canada: The NPA has incorporated the 
provisions of Regulation 4, which governs MRO pur- 
chases, with Regulation 3, providing for comparable 
control, priorities and allocation systems between 
Canada and the United States. Any person living in 
Canada who, without priorities assistance, cannot ob- 
tain maintenance, repair or operating supplies or minor 
capital additions from United States sources and who 
needs a DO rating to get them from a United States 
supplier, may apply for a quota and the right to apply 
a rating through the Priorities Division, Department of 
Defense Production, Ottawa, Canada, which will for- 
ward the application, if necessary, to the NPA, Wash- 
ington 25, D. C. 


Ceiling Price Guide: The “OPS Guide to Ceiling Price 
Regulation 34 for Service Trades” is available without 
charge from OPS in Washington, D. C., or OPS field 
offices. 


NPA Appointments: The appointment has been an- 
nounced of Delbert Corbin as chief of NPA’s Service 
Trades Branch. A graduate of the University of Il- 
linois, Mr. Corbin has been AIL Eastern representative 
and Washington counsel; has practiced law in Wash- 
ington; has been vice president of Carothers-Corbin, 
Inc., Dallas, investment securities; sales representative 
for the American Laundry Machinery Co. and H. 
Kohnstamm & Co., Inc.; served with WPB in the 
Service Equipment Division and Service Trades Divi- 
sion; has been contract renegotiator for the Army, and 
Maryland representative for the real estate firm of 
Thos. J. Fisher & Co. 

Max L. Feinberg, former NICD counsel, who has 
served as chief of the OPS Service Branch and as acting 
assistant director of the Services, Export-Import Divi- 
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Make sure it’s a DAVIS Plate 


-only Davis can give you Fabric-Renewing Pressing 


A press is only as good as its plate. Replace worn-out plates now with brand new 
Davis fabric-renewing plates. It's the one sure way to keep your presses performing 
like new, at the finishing end. Davis Plates are made of bright, long-lasting aluminum 
... they get hot lightning fast, retain the heat to speed every pressing and drying 
operation. Because aluminum doesn't stain or get dirty, it can't soil light-colored 
fabrics. Because Davis Plates (utility-press size) have 300,000 perforations, they 
steam and press faster; steam spreads evenly over the entire pressing surface. The 
cushion of steam between the plate and the garment prevents shine and impressions. 
Davis Plates press any fabric, rejuvenate all fabrics, pay for themselves quickly in 
increased production alone. Don't wait—assure yourself of an adequate supply of 
Davis Press Plates now! 


Hoffman XC05, 07, Pantex 45, N.Y. 42 and other 36” to 46” models. $14.85 
Mushroom models . . $11.00 47” to 54” models . . . . 19.25 


ORDER FROM YOUR SUPPLIER TODAY 


Buy an Extra 
Davis Plate 


2 


SPECIALTIES, INC. 


MANUFACTURERS + CHICAGO 24 


now — while 
it’s available 
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Now is the 
time to buy 
HOSE too! 


DAVIS Uniflex 
Leak-prufd Hose 
assures continued 
performance of 

your presses 


The best guarantee of uninterrupted 
operation of your presses is a set 
of Davis Unifilex Hose. Ordinary 
hose is brazed or welded and 
eventually springs a leak. Davis 
Hose has a patented leak-prufd 
fitting with mirror-smooth surface 
that permits an absolutely perfect 
seal—no leakage—no costly shut- 
down of a press. The floating flange 
allows quick attaching of hose and 
eliminates any twist when final as- 
sembly is completed. Play safe— 
buy oa set for every press. 


Made in all sizes for 
all models of cleaning 
and laundry presses 
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sion t OPS 


latter 


has been named acting director of the 


New Yorkers Win Zoning Appeal: Stanley Goldstein, 
legal counsel of the Neighborhood Cleaners Association, 
has reported that the Appellate Division of the New 
York courts has upheld a previous decision of the 
state's Supreme Court in the long-fought zoning case. 
The decision affirmed the ruling that cleaning by non- 
Hammable solvents is not drycleaning within the mean- 
ing of the zoning law restrictions. It is considered 
unlikely that the case will be further taken to the State 
Court of Appeals 


foronto Zoning Law: A zoning battle has been pre- 
Toronto, Ontario, by the request of Lang- 
Ltd. tor permission to put up an addition to its 
59 Eglinton Ave. W., to be occupied by 
leaning plant. The city council refused the per- 
t reversed its decision when Chief Justice McRuer 
in order to grant it, although a bylaw had been 
restricting the area against light industry, in- 
The council took the attitude 
company might put up the addition, it 
be permitted to install a drycleaning 


cipitate d in 


aning 


ws and amendments passed by the city council 


become effective until approved by the municipal 
board, At a later date the board heard arguments, with 
the Dry Cleaners Institute (Ontario) and allied trades 
members entering representations on behalf of the 

and put off its final decision for further hear- 
" 


ings and study 


industry 
2 2 
°F 


Zoning Law 
Saskatchewan 
ing bvl 


Relaxed: The city council of Regina, 
has recommended amendment ot a zon- 
iw to permit the operation of cleaning plants 


using synthetic units in light business districts 


Wage Minimums in Connecticut: The Dry Cleaning 
Industry Minimum Wage Board of Connecticut has 
recommended a minimum wage for drycleaning em- 
plovees of 75 cents an hour, with time and a half to 
be paid to women and minors (16 to 18 years) for over 
15 hours in one week. The previous rate was 60 cents an 
hour. Representatives of the drycleaning industry agreed 
on the fairness of the 75-cent minimum but wished 


t special rate for trainees, with a 13-weeks’ training 


eriod 
Another Price-Fixing Injunction: The minimum-price 
provision of the drycleaning law in California received 
another blow when Superior Judge Molkenbuhr ruled 
that it was unconstitutional. In an action brought by a 
San Francisco and an Oakland cleaner, he granted a 
permanent injunction against the State Board of Dry 
Cleaners, prohibiting enforcement of minimum prices 
set by the board 

In handing down his decision, Judge Molkenbuhr 
stated 

“Where are we to stop in price regulations in a 
country founded on free enterprise? Is it finally to in- 
clude every profession, trade, occupation or business? 
Wherein is the public interest aided by making it pay 
a cleaner a minimum price for the cleaning of a gar- 
ment 


20 


Previously, a Los Angeles court had refused to give 

the board power to force a cleaner of that city to charge 
a minimum price. That case is now before the appellate 
courts. 
Industry Census: Drycleaners with a fondness for 
studying statistics may be interested in the bulletin on 
“Laundries, Cleaning and Dyeing Plants, and Related 
Services,” just issued as one of the “1948 Census of 
Business Subject Bulletins.” The bulletin gives a wealth 
of statistics, compiled from the recent census, for the 
entire country, geographic divisions, states, selected 
metropolitan areas and cities. Subjects include receipts, 
payroll and personnel data; analysis of total receipts 
by major sources; analysis of wholesale receipts; laun- 
dry and cleaning receipts by method of delivery, and 
trucks operated by laundries, cleaning and dyeing 
plants and related services. 

The bulletin can be obtained for 75 cents from the 
Superintendent of Documents, Washington 25, D. C. 


Public Service by Drycleaners: After a recent tornado 
hit the town of White Deer, Texas, the Amarillo Dry 
Cleaners Association undertook a much appreciated 
clean-up job. Through their president, W. B. Burk- 
halter, the Amarillo cleaners offered to clean without 
charge all garments, bedding and other household 
furnishings for the tornado victims. According to Ar- 
mand Doche, secretary of the association, the service 
was one of its most effective public relations efforts. 
Letters of appreciation from the Red Cross chapters 
in the affected counties included the statement, “Your 
contribution, more than any other single contribution 
received, has been of the greatest value to those who 
lost their homes.” 

THE UTAH depart- 
ment of the American 
Legion has chosen Her- 
man J. Jansen, owner of 
Vogue Cleaners of Salt 
Lake City, as its new 
state commander. Mr. 
Jansen enlisted in the 
Army in May 1942, 
served with the 27th In- 
fantry, 25th Division, in 
the Philippines and Ja- 
pan, and was released 
in May 1946 with the 

rank of captain. 
Mr. Jansen is also 
\ vice president of the 
Utah State Cleaners As- 
sociation. Between as- 
sociation and Legion activities, he has found time to 
build up his cleaning business, which he started in 
August 1946, and recently opened his eighth store. 
JULIUS L. KUFFLER of I. Wohl, Inc., Long Island 
City, N. Y., has been reelected chairman of the Clean- 
ers, Dyers and Allied Trades Division of the United 
Jewish Appeal for 1951, which collects funds for over- 
seas relief, rehabilitation and resettlement. Mr. Kuffler 
is president of the Cleaners and Dyers Board of Trade, 
the organization of wholesale cleaners in the metro- 
politan New York area. The Laundry and Allied Trades 
Division is headed by Philip Sobin of the Carolyn 
Laundry. At a dinner held in honor of Arthur Kliegman 


HERMAN J. JANSEN 


(Continued on page 114) 
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You can reduce costs 





~ THRIFTEX 


Pa 
2 


Se > 


THRIFTEX is a low-priced dry cleaning soap that really works ! 
With Thriftex you can fight rising costs and still turn out 
superior work. 


THRIFTEX was developed by Pennsalt’s Whitemarsh Laboratories 
to help solve today’s problems. This detergent-emulsifier 
forms highly stable moisture emulsions in stock solutions 
. . . disperses moisture finely and evenly throughout 
the washer. 


THRIFTEX penetrates the load, spreading its superior cleaning 
power to every part of every garment. Thriftex emulsions 
go to work on both sweet stains and ground-in soils. 
Better cleaning! Fewer go-backs! Lower cost to you! 


THRIFTEX is field-proved! It has been thoroughly tested in many 
dry cleaning plants under a wide variety of operating 
conditions ...and every week more plants join the ranks 
of satisfied Thriftex users. 


LET THRIFTEX PROVE ITSELF in your plant. Call in your 
Pennsalt representative and ask him to set up a trial run, 
Use the coupon, or your telephone, whichever is handier, 
Laundry & Dry Cleaning Department, Pennsylvania Salt 
Manufacturing Company, East: 2089 Widener Bldg., 
Philadelphia 7, Pa. West: 2168 Shattuck Ave., Berkeley 
4, Calif. 


Progressive Chemistry for over a Century 


PENNSALT ee 
CHEMICALS MAIL THIS COUPON NOW 


for industry - Agriculture - Health - Home 


LAUNDRY & DRY CLEANING DEPT. 
Pennsylvania Sait Manufacturing Co 
2089 Widener Building, Phila. 7, Pa 


Please send Service Bulletin #19—**How to Control Moisture” 
I'd like you to arrange a trial run on Thriftex, no obligation 
Name.... Title 
Company . 
Address 
City 





Write for FREE FOLDER 
Western Laundry Press Co. 

611 South Sth West 

Salt Lake City 4, Utah 

Please send your free folder on the new AJAX 
Dry Cleaning Presses 


Name 


1929 


of AJAX Presses since 


Manufacturers Address 


City and State 


Sn en ee a ee a os a am oe 
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GREATER CAPACITY 
LARGER VOLUME 
IN LESS TIME 

AT LOWER COST 


The MACHINE that does MORE at LOWER COST... . 
and COSTS LESS THAN ANY COMPARABLE UNIT ON 
THE MARKET . . . available with or without Still! 


MORE 


Volume Soe All VIC Cleaning Units are 
available at additional cost, Write for 
FAS TER with Soap Still, capable of dis- Our Free 
one Booklet 
Service... tilling 3 loads per hour. “To Help You 
Make Money 


In Years to 


B E T T E K : MODEL 24 VIC SOLVENT SAVER Come.” 


OR THE MODEL 45 CLEANING 


. 3 
| ; UNIT CAN BE PURCHASED 
C eaning alin P SEPARATELY! 


GREATER 
Profits... 











EXPERIENCED SINCE 1912 


mat WIC CLEANING MACHINE CO. 


CERTIFIED SALES 
NEW YORK sT. LOUIS LOS ANGELES AND SERVICE IN 


22 West 3rd St. 3335 Union St. 6301 S. Main St. ALL PRINCIPAL 
cities 
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BUSINESS BUILDERS 











Blanket Stuffer 





Sometimes the 
simplest advertising 
seems to be most 
effective. The bun- 
dle stuffer illustrated 
here is reported to 
have been extremely 
successful in pulling 
pre-storage cleaning 
tor Bob Robinson of 
Ed Robinson Clean- 
ers, Columbia, South 
Carolina. 


Warning ! 


Moths and Silver Roach season 
is just beginning. May we recom- 
mend cleaning blankets, comforts 
and garments before storing away 
for the Summer 


ED ROBINSON 


Will Gladly Furnish Helpful In- 
formation on Garment Care 
Upon Request 

ED ROBINSON 


1017 GERVAIS ST 


This successful 
bundle stuffer was 
printed in blue type 
on a plain white 4- 
by-6-inch sheet. 


223) MAIN ST 











TIMELY WARNING does the job 


Displays Community Events 


RODEO DISPLAY Wardrobe Cleaners 
put in by rodeo committee of Nevada State Fair 


n window of Fallon, Nevoda, 


month Dick Berney, owner of Wardrobe 
Fallon, Nevada, has a different display for 
his plate-glass window. The plant has a downtown 
location on the main street of Fallon, and the monthly 
displays draw big crowds 

One display each year is built by members of the 
$-Hi Club and shows the different winners at the Club 
fair. Blue ribbons with small printed cards are used in 
each section of the display to announce the winners. 
Each section is set up in an exact reproduction of the 
fair displays, showing miniature cattle, canned goods, 
and cakes and other winners at the baking contest. 

Other displays are built by local clubs and church 
Each year before the State Fair, one of the 
fair committees is responsible for a window display 
featuring some activity at the show. 

Wardrobe Cleaners gives a first and second prize 
for the two best window displays each vear. 

“Our window display sets,” Mr. Berney said, “have 
created a lot of local interest and we really get our 
worth from them. As a backdrop for the 


Every 
Cleaners 


groups 


money's 




















a we usually use a hanging rack with some good- 
looking garments. This gives us a little additional plug.” 


One Billboard Gets Results 


FOR BH 


> JWILTING WARDROBES 
WALDPORT CLEANERS %::;* 


A stage-type billboard located on a main high- 
way inside city limits has brought in a lot of com- 
ment for Waldport (Oregon) Cleaners, Owner Rodger 
Grigsby believes that it is responsible for a good 
percentage of the increase in the number of new 
customers who have been added to the plant's list in 
recent months. 

The advertising service which furnishes the board 
and paper charges $11 per month for the service. The 
paper is changed every six weeks. The contract on the 
board runs for 12 months and every other change 
stresses a seasonal service, and one which Mr. Grigsby 
has set up on a substantial charge, The other signs are 
“stoppers” such as the one shown here. 


Wide Open Space 





This Space Cleaned by 
FOUR LAKES CLEANERS 
6-6136 


1856 Monroe St. 
B12 University Ave. 


Branch Offices at Launderetics 
612 S. PARK ST. 


Dial 6-8065 
Dial 6-8762 











EFFECTIVE USE OF SPACE by Four Lakes Cleaners in Madison, Wiscon- 
sin, classified phone directory. Actual size is about 5 inches squore 
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ABOVE UNIT INCLUDES 


30” x 48” Troy Electrociene 
Washer 

30” Troy Minute Man Extractor 

3000 G.P.H. Troy-Olson Filter 
with Vacuum Button Trap 


75 G.P.H. Troy-Olson Still 
with Moisture Separator 
36” x 30” Troy Mercury Tumbler 
Supply. Circulating and Still 
Pumps 
Above-Ground Tanks (not shown) 
interconnecting Solvent Piping 


" DOUBLE YOUR CAPACITY 
at any future time by 
ADDING EXTRA WASHER 


Designed to Expand 
as Your Business Expands 


You can handle up to 600 pounds of garments per 8-hour day 
with this Troy Drycleaning Unit, for use with 140° F. or Stoddard 
solvent. Then when business expands, you can DOUBLE YOUR 
CAPACITY by simply adding another 30” x 48” Troy Electroclene 
Washer . . . and nothing else! 

With Petroleum Solvents in plentiful supply and readily available, 
this Troy Drycleaning Unit is the ideal one to install Now. All 
machines in this unit are individually motor driven and have 
explosion-proof motors and controls plus complete safety features. 


The layout illustrated above is only one of many possible arrange- 
ments. Troy engineering service is available without charge to 
help you plan the most efficient layout for your plant. 


WRITE FOR DETAILS AND PRICES 


TROY LAUNDRY MACHINERY 


Division of American Machine and Metals, Inc. 





OTHER UNITS AVAILABLE WITH 
CAPACITIES FROM 35 LBS. TO 100 
LBS. DRY WT. PER LOAD. 


EAST MOLINE, ILLINOIS 


For August, 1951 
When writing to advertisers please mention The NATIONAL CLEANER & DYER 





\} 

| \ i" 
8 mM ly! 
Mh MM 
Min! |} 
WM) HiT} 


// 
s 
/ I, 


The present defense economy has placed Carbon 

Tetrachloride, and all other Chlorine derivatives, in extremely 
tight supply. As has all the chemical industry, Stauffer 
plants and personnel have been working long and 
hard to meet this extra demand. But chemical 
production entails tremendous expenditures of time and effort. 
You can be sure that Stauffer is doing its level best to meet 

the requirements of its distributors in the dry cleaning industry. 


ZOL Specialty Carbon Tetrachloride 


Ctau Base Drycleaning Mixture 
es Se STAUFFER CHEMICAL COMPANY 


420 Lexington Avenue New York 17, N. Y. 
221 North LaSalle Street .. .Chicago 1, Illinois 
824 Wilshire Boulevard los Angeles 14, Calif. 
636 California Street San Francisco 8, Calif. 
424 Ohio Building , , . Akron 8, Ohio 
APOPKA, FLA. © NO. PORTLAND, ORE. © HOUSTON 2, TEX. © WESLACO, TEX. 
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wtdiile undlenwith... 


know what you’re getting... insist on 


THE ORIGINAL AND GENUINE 


ARHOW SPONGE PAD 


Don't just pity the poor Arabian who lifts the 
veil, and finds he didn't get what he bargained 
for. Instead, take a lesson from him. Before you 
buy sponge pads, know what you're getting. 
Your best bet is to look for the Arrow Trade- 
mark. It means the time tested, 20,000-satisfied- 
customer pad that gives instant passage of steam 
and vacuum and better results on any garment. 


ARROW manveacturing Company 


2922 TERRACE STREET ¢* KANSAS CITY 8, MO. 
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COMPARE THE PRICE 
COMPARE THE CAPACITY 
COMPARE THE FEATURES 
COMPARE THE DESIGN 


out shrinkage with the Manitowoc Recovery 
The new Manitowoc is a complete unit Unit — you get lower cost dry cleaning be- 
to go to work complete with every cause your original investment 1s lower, 
necessary to turn out the high- operating costs are lower, maintenance 

iry cleaning — with many extra costs are lower. 
and advantages found in no other This new Manitowoc is years ahead in 
gardless of price. design and performance — there’s nothing 
You get 105-120 lbs. per hour capacity like it even in units costing hundreds of dol- 
get positive elimination of solvent lars more. Only the vast manufacturing fa- 
through a DUAL LEVEL ventilation cilites, the modern production techniques, 
-you get DUAL DRUM design the extensive resources of Manitowoc, could 
extra capacity— you get continuous bring you the finest machine on the market 
vent distillation for the highest quality at the lowest price. Get all the facts, and you 


cleaning — you get odorless cleaning with- too will get a Manitowoc. 
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Mi csr FO vvrae 
WITH CONTINUOUS DISTILLATION 


CONTINUOUS DISTILLATION 

Built-in continous still with 30 gallons per hour capacity 
assures perfect solvent conditioning for highest quality 
cleaning. Still is easily cleaned and serviced. 


CONTINUOUS FILTRATION 

Solvent is continuously filtered through multiple, fabri- 
cated stainless steel plates and filter bags. Backwash 
feature extends filter cleanout cycle. Specially designed 
filter pressure applicator recovers all solvent from sludge 
and makes sludge removal easier. 


LOW HEAT RECOVERY TUMBLER 

Big 36” x 30” tumbler completely deodorizes garments 
and recovers up to 96% of the solvent. You can clean 
from 8,000 to 10,000 Ibs. per drum of solvent. 


TUMBLER OR STILL SOLD SEPARATELY ... FIT ANY SYNTHETIC MACHINE 


BIG 36” x 30” RECOVERY TUMBLER 


105-120 Ibs. Hr. CAPACITY 

Dual drum design provides maximum capacity at min- 
imum cost. Washer extractor drum holds 35 Ib. load, and 
since Recovery Tumbler has equal capacity and is in 
operation at the same time capacity is doubled. Better 
cleaning also results since each drum is specifically 
designed for its purpose. 


DUAL LEVEL VENTILATION 

The only synthetic machine with a COMPLETE built-in 
ventilation system. Air is automatically drawn into washer 
and recovery drums when doors are opened. In addition 
a built-in ventilation duct surrounds the unit on 3 sides 
to catch any excess fumes at the floor level. 


40 GAL./HR CONTINUOUS STILL 


i 
; 
: 
: 
; 





Can be used with any synthetic machine. Increases No pump necessary. Easily attached to the solvent 
the capacity of your present system, saves solvent, line of your present machine. Clean solvent means 
completely deodorizes garments, prevents shrinkage. better, faster dry cleaning and greater solvent econ- 
Comes complete ready for installation including motor, omy. Comes complete, ready for installation with 
fan, temperature regulation, heating and cooling coils, stand, still, condenser, water separator and neces- 
lint trap and water separator. Made of finest materials sary valves and fittings. Design permits fast, easy 
and workmanship. cleaning and servicing. 


rea. 





MANUFACTURING DIVISION of 
MANITOWOC SHIPBUILDING CO. 


512 - 16th St. 
Manitewoc, Wiscensia 


PERCHLOR DRY CLEANING UNIT 
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High-Window Control 





CEILING 





PULLEY PULLEY 


WALL 


FINISHING ROOM 


nsive to remove. divides the 
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to the 
ning and 

ng over the equipment 
Manager W. M. Brown solved the 
r COI 1s to ¢ 


’ 
h pulleys hooked to the ceiling 


| ceiling 


thes« 


ws close 


closing windows 


proble m 


ich side of a window. running 


Since the 
nes particularly 
cord on their 


a post. (If 


a pulley 
window ! t rig gles 
1 th 


the finishir gy roo 


n the d 


across 
1 
! iri icy down 
ll to a cleat 
' 

ord on the pposite indow passes 
1 } 
h another pulley sashweight 
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ounterbalances the wind nd } it closed 
1 from the finishir 


dow is meant » De ily the cord 
ed to the cle il | ii OF n cord trom 
down past the 
t back again 
| on the 


+} 


swings the Vv tow 
sashweight « and 
finishing 
1e point where 


Handles Tub Stoppers Quickly 


Long wooden plugs are used in the wetcleaning tubs 
Camel City Laundry and Cl 


inston-Salem North ( 


ining Company 
a The plugs are 18 
; in length ar id tapered a i bottom to fit quickly 
holes The tops of the plugs are quickly 
or colored water 

to start the tub draining with 
inste ad ot fishing for the stoppe r. 


he dr iin 
isible even in sudsy 

The wetcleaner is able 
of the hand 
doesn't have to tug with soapy fingers or worry 


gs or the n on top The wooden 


one swipe 
Also, he 
about losing the ring 
to use 


, 
plug is also safe 





CHECKING CUSTOMER CREDIT in records near garment racks 


Just inside the plant-store door right at head 
of the storage racks is Bob Robinson’s cus- 
tomer record or sales control. This is in the Ed Robin- 
son Cleaners in Columbia, South Carolina. It is a re- 
movable card filing system. The card holders contain 
two cards, one of which is read by flipping the holders 


customers’ 


over. 
\ person searching the records for a particular name 
runs down the four or five that appear with the cards 
If the isn't there he flips the row 
with one motion and searches the back 
in the same alphi ibetical section 
When a customer 
from the file and the 
will be so that he 


in one position name 


of cards over 


comes in, the invoice is pulled 
customer is told what the charge 
cashier while the clerk 
is getting the garments. If the customer wishes to charge 
the order, the salesgirl checks on the 
she picks up the order from the 


can pay the 


customer's credit 


, 
storage racks 


No More Vanishing Creases 

During humid 
Kewpir 
Hous 


had some 


weather 
Cleaners inh 
Le ton 


Ea 


ih aeae 


Texas 
trouble with finished 
garments. bagged 
and hung up in the 
storage which 
would not hold their 
creases \ simple 
solution to the prob- 
lem found by 
setting two electric 
ally operated dehu- 
midifiers in the room 
during damp weath- 
er The dehumidifi- 
ers dry out the ait 
sufficiently to hold 
the creases in the fin- 


room 


was 


ishe d garments 
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oO America’s Finest 
Finishing Iron 


THUMB-OPERATED |° = Wy ” 
STEAM-ELECTRIC IRON <7 ‘ih 
j | } 


Just Press Thumb Lightly 
To Get INSTANT Steam ee, 


* 


Frees operator from obsolete foot-operated assem- 
blies, allows greater working range on finishing 
boards, reduces foot fatigue. Ironing is faster, 
easier. Light pressure on feather-touch thumb con- ae 
trol produces INSTANT steam, no reaching for ot wi — 
foot pedals. Steam volume can be regulated. 4 ' AA ‘ A sy MODEL 6330—with 3-Ib. iron $9950 
Super-comfort handle, stays cool all day long. MODEL 6360—with 6-Ib. iron _ 


“‘Moisture-Conditioned” sole plate prevents water- Includes: Dryco-Matuc Thumb-Operated 
Steam-Electric Iron complete with Dryco 
Speedway Assembly consisting of cord, steam 
hose, solenoid valve, Cord-A-Way spring arm, 
struction control box with pilot light, steam separator 


spotting, even on low heat. Fast-action thermostat. 
Long-lasting element. No-clog trouble-free con- 


INSTANT & MORE IN USE 


MOISTURE Ro z $Q U FE é Z € | than all others combined 
4 5 a e 


where you wl 


“When you want " WATER SPRAY GUN Dis ( Famous For 20 Years 


Used and preferred by plants everywhere for over 
20 years. Fastest, easiest to operate. Trigger ex- 
tends along entire side. A slight squeeze of the 
hand sends spray to any spot instantly. Hangs with 
spray end down, from a coil spring, which pulls MODEL F—Dryco E-Z Squeeze 
gun out of way, handy for next use. Spray volume is Water Spray Gun, complete 
adjustable. Strainer prevents clogging. Inner parts with 6 %. hese, coupling, eave 
: , and suspension spring 
non-corrosive. Connects to city water line or Dryco 


Condenser on steam return line. No air needed. A 7 ONLY $995 


Complete Line 
See Your 
DRYCO PISTOL-TYPE FLAT WORK 
GUN 59.95 GUN 515.00 


=x | For The 


STEAM-ELECTRIC ===> 
IRON $33.00 WATER SPRAY 


IRON $29.50 : Catalog 


SS Order From Your Supplier 


| | t 
bBo af i : : 
“ Po 4 . 
oS A» & 
SS purer ses pyle | £0 STEAM-SPRAY SPOTTING STEAM 
99.00 to 5195.00 PUFFER 559.50 BOARD...5135.00 BOARD...5250.00 
oe CHICAGO 24, ILLINOIS res ERE 
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ses YL casor 


Saves spillage—saves accidents 





Over a million man-hours of labor 
saved in 1950 by 3000 suc- 
cessful Mercury plant owners. 


(140° F. for safety and economy) 








The Modern Petroleum Dry- 


safety Washes and extracts in the same cylinder, avoiding trans- cleaning Unit! 36 pound 

ferof wet garments and solvent spillage. Completely closed and vented washer-extractor, 36’’x30” 

to the outside. U. L. listed for use with 140° F. petroleum solvent. tumbler, six plate 1000 GPH 
° filter, sight glasses, piping, 

profits Designed for a weekly volume of $1000.00. Single pump and storage tank in 

loading of wheel for wash-extract saves time. Low investment and one complete system. 

low maintenance. 


secu rit The precision-built Mercury gives years of dependable $2850 
p 

service. And you face no “solvent shortage” with 140° F. which is F.0.B. FACTORY 

readily available . . . at low cost. 


DRY CLEAN WITH DRY HANDS MERCURY 


CLEANING 


=MERCURY 


Dept. 18, Chicago 6, Illinois 


The Modern Petroleum Unit ew eee 
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Problem 


Ilere’s a garment getting more than its full share 
of dirt. It will be in your plant very shortly and the 
customer will expect prompt, complete cleaning 


service. 


Solution 


With BUCKEYE NU-WAY Filter Soap in your petroleum 
solvent you can remove all moisture soluble soils, greases and 
perspiration stains. Does not build up excess pressure and can 


be used dry or with added moisture. 





Results 


BUCKEYE NU-WAY Filter Soap gives quick, 
pleasing and economical results. Safe on colors and 
fabrics. Reduces wet cleaning and spotting. No 
shrinking or wrinkles and assures you of satisfied 


customers. 


BUCKEYE 


‘“‘NU-WAY”’ FILTER SOAP 


THE DAVIES-YOUNG SOAP COMPANY, BOX 995, DAYTON 1, OHIO 


Please send a generous free sample of BUCKEYE NU-WAY Filter Soap, prices and complete in- 
structions for its use. NCD-851 


NAME 


ADDRESS 





city . ZONE STATE 
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* THE WELL DRESSED 
PREFER MARTINIZING 


BECAUSE... garments are odorless 
service is faster 
colors are brighter 
high temperature shrinkage 
and set stains ore 
eliminated. 


@ The Martin 25-0 open end, one pocket drum 
makes loading and unloading easy and elimi- 
nates weighing of divided loads. Exclusive 
Powderless Filterstill saves solvent. No special 
foundation required because of patented 
vibration control. Labor is saved, uniform quality 
assured as the Martin is fully automatic. This 
UL approved system can be installed in most 
business districts. Write today for details on a 
single unit or a complete package plant. 


else, EQUIPMENT CORP. 


777 HERTEL AVE. 
BUFFALO 7, N. Y. 
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From THE MERSON tasoratories— 
2 SENSATIONAL PRODUCTS TO GIVE YOU 
BETTER DRY CLEANING 


SO-KLEEN 


DRY CLEANING 


PENETRANT 


“heat by test” 


The difference is in the performance! Its deeper 
penetration thoroughly removes spots, grease 
and grime. SO-KLEEN is not removed by filtration, 
but stays in the solvent, load after load, doing 

@ thorough cleaning job every time. 

Garments look brighter, cleaner . . . like new! 


And you do less spotting. 


SO-KLEEN penetrant comes to you complete—ready 
to use! It is o blend of detergent bases plus 

other cleansing and spotting ingredients, 

prepared by the Merson factory under strict 
laboratory control. That's why SO-KLEEN is always 


uniform, always dependable. 


The finest and most discriminating dry cleaners now 
use SO-KLEEN. To join these firms in safe, 
sure, economical cleaning, order SO-KLEEN 


from your jobber or write to us. 


For equally fine cleaning in synthetic units, 


use SO-KLEEN “SY. 





New ALKASOL 
COMBINATION 


——the newest formula in concentrates 


It's easy to mix the ALKASOL COMBINATION yourselfi Sove on every 
gallon! It dry cleans—oand removes wet soluble soils at the same time 
n the washer 


Most concentrated 
dry cleaning formula 
on the market. 


ids more cleaning 
action, penetration, 
moisture action. 


These two good mixers work 
together and... you get 
the first complete self-mixed 
soap detergent. 


Here is the complete, chemi 

cally-balanced solution that 

works effectively on both dry 

soluble and wet-soluble soils 

while the garment is in the 

both .. . has no fatty acid . . . works smoothly with no filter 
Pressure .. . takes out most spots right in the washer! 

Your jobber has ALKASOL CONCENTRATE and ALKASOL 
COMPOUND. Order today! 


Your best work . . . and your biggest saving . . . 


begins when you ask your jobber for Merson products 


MERSON PRODUCTS COMPANY, 63 Essex Street, Jersey City 2, New Jersey 
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The Payoff 


ere’s a story on page 88 that will make interest- 
e nath ward won by the 


r Business Bureau for its cam- 


t’s about tl 
lations between drycleaners, retail- 
istomers. We hasten to congratulate 
he BBB and the little group of clean- 
vho have nsistently behind 
people who don’t know when they 
! From the Oklahoma City BBB 
getting invaluable assistance in 
relations. The 
can’t be made 

| In hey don’t have 
Business Bureau has been do- 


r the retailers and con- 
local BBB is getting 
rvice performed for dry- 
possibly more than for consumers and re- 
backing the BBB. There 

irycleaners in Oklal 1a County—and exactly 
he Oklahoma 


MmaVOU Is tha 


recognition ior 
e drycieaners aren t 


are dues-paying mem! 
Susiness Bureau 

at the lucky 

at city mw shout the drycle ining 

BBB in your home town? If that or- 

ighting the drycleaning industry in your 


con- 


ts mem- 
the ave! 
d, matters 


ly get first 


Handic 


apped Workers 
yuund paralytic doing a small but very 
plant. It provides him 
him a comparative de- 
ufficiency. There must 
ho could make a similar 
ngement in almost any town. 
iners of Oklahoma City, Oklahoma, 


t 


rs ior iad rari ts to the home 


man, As his 
ds on and re- 
ning pl int, this 
body of the 
LIsé worthy ex- 
without sacri- 


elping hand 


Do You Know Why? 


At press time the long promised book, “Applied 
Science tor Drycleaners” by George P. Fulton, ap- 
peared on our desk fresh from the press. Next month 
we will give you a more detailed review of the book, but 
a quick run through shows that George has lived up to 
expectations 

The text is simple, clear and in layman’s language. 
It is profusely illustrated, even to using humorous 
cartoons to drive home certain basic facts. And, finally, 
every chapter closes with a list of searching questions 
that will aid the reader in making sure he understands 
the text material. 

This is a substantial contribution to the dryclean- 
ing industry by a man who, as director of research and 
principal of the National Institute of Cleaning and 
Dyeing, spent seventeen years laying the groundwork 
of experience in research and teaching. You owe it to 
yourself to get a copy. 

Applied science isn't theory” in any sense of the 
word. It is the “why” of the drycleaning business. And 
the drycleaning business technically is moving so fast 
these days that even the newest graduate from the 
Institute can profit by keeping “Applied Science for 
Drycleaners” right handy. 


Fur Remodeling Is Hot 


Sidelines have a way of slipping into the dryclean- 
ing industry without fanfare. We have been impressed 
lately with the growing number of drycleaners who 
are bolstering their fur storage business by actively 
selling fur repairs and alterations. We were particu 
larly impressed during a recent ten-week swing through 
the West with the number of small-town operators 
who are doing a sizable volume of such business. 

To us who have been preaching the opportunity 
there for the aggressive drycleaning businessman, it 
shouldn't have been a surprise—but it was! 

Two reasons combine to entice drycleaners into fur 
repairs and alterations. One is the recurrence of slack 
seasons in the drycleaning industry, which has con- 
tinued even despite the Korean emergency and the de- 
fense program. The other is the slow-motion buyers’ 
strike over the past few years against the terrific 
prices now charged for new fur garments. 

This latter situation appears likely to be seriously 
aggravated by the long strike for higher pay, etc., by 
the metropolitan fur workers. It is quite likely that 
higher labor costs will nullify any reduction in the 
costs for fur pelts that the current “deflation” may 
bring about 

Finally, drycleaners are now finding that the psy- 
chology of the furrier is changing. He is no longer 
opposed to leaving the great fur mart in New York 
and settling down “in the country.” A younger gen- 
eration of furriers has grown and developed that is 
eager to see the country A lot of drycleaners are 
helping them do it. 








Se 


BISHOP BISHOP BAG-O-TEER 
FILTER ' e Combined bagger, desk 


and overhead rack (for 


POWDER 3 sizes of bags) plus storage 
for reserve beg supply. Fast, 


INJECTOR : r efficient, easy bagging in one 


: for cleaner : nana eed <n ox ae BISHOP BISHOP 
loads, cleared ~~ lags No. 830-1 MOTO-RAKE PRESPOTTING 
faster, easier BISHOP MOTO-RACK = 


‘ eo 
J New, faster way to ROLL & i Prespotting Tub: Perfect for 
bagged work to delivery } new Spra-Spotting technique. 
---carries 50 assorted, begged Use also for fragiles and for 
garments, without crushing or wetcleaning. Size 53" x 19" x 
wrinkling. Saves labor. Very 27” high. Has drow-off valve 
maneuverable and compact. and soop tray. 


B24-10 No. B20-1 


Powder goes direct to filter, 
away from garments. Saves 
steps, hours of time. Easy 
operation. 

No. B67 





Cuts sorting and assembling time in half! 
Uses half the labor! Half the floor space! 
Buy it for stores — branches — plants! 


BISHOP 
SPOTTING BOARD 
All-Monel 53” top has 16” 


perforated tip. Adjustable 
gorment tray with splash 


BISHOP es 
MOBILMARKR B21-5 





BISHOP 
MOBILMARKR 


unit of storage bin, hopper 

arking table. Just load (at 

, roll (to open area in plant), 

ark. Made in 2 sizes 

3D (120% Each slot self-assem- 
1D (2002 bles o complete order. 


CLOTHES carts » Automatic Sorting for Every 
eceniing Gen enti Cleaner, Regardless of Size 


to spotters to finishers; save 


space, reduce fatigue. Each : 
— cae on te 150 ibe BISHOP Bishop Reels automatically assemble your 


No. B2-100 CLOTHES CARTS finished garments . . . quickly, accurately. 
Operator stands in one spot, spins reel to 
slot number that matches last two digits of 
invoice number, hangs garment. Reel saves 
her 25 miles of walking daily. Adapts to 
any size plant or store, any lot or sorting 
system. pays back its cost the first month. 
Order now! Prices and delivery subject to 
conditions prevailing at time of shipment. 


Motch lest 2 numbers 
to tag number. 


Height adjustable from 
BISHOP 4 4 62 to 80 inches. 
DRI-TOP IRONING BOARD | , aad 


Perforated metal top with coiled 
steam pipe underneoth. Moisture 
ALVANIZED TRUCK TUB dries instantly for finer, faster 
ia: eset P P finishing. Fireproof. 
B4-12 


> © Caney oe Order Now FROM YOUR SUPPLIER HE 1S OUR DISTRIBUTOR 


Cie se BISHOP CO., CHICAGO 








PICTURE OF THEIR POSITIONS in contest is clear to routemen and to all employees from this mock boot race. 


Even the Hardened Oldtimers Get All 


Steamed Up at Dramatic Presentation 


by WILLIAM R. PALMER 


\ CONTEST MUST BE INSPIRING when a routeman 
has consistently retused to t ike part in route sales 
sts suddenly declares himrelf in. Particularly when 
outeman, after plunging out in front, then drop 


nd a little, vows heatedl, ret back in front 


keel fitting into the slot in the middle of the channel 
Number One boat was turned over in the cover picture 
to show the keel. The sides of the channels are the strips 
of cardboard with carved and painted waves. The waves 
are the deep blue characteristic of the Pacific 
The left side of the boat-race setup, which is the 
of course, is really worth while. It is a starting point, depicts all the unpleasant things the 
t fabulous Catalina Island, with all expenses routemen want to leave behind them: a city skyscraper 
winning routeman and his wife. Since the a railroad locomotive, a customer, a lawnmower, a 
held in June, was to be repeated in July — stoplight and a dog. At the finish line, besides the rubber 
ll had three shots at a weekend whale and duck for atmosphere, are the “pleasures” of 
Catalina: a sandy beach with the pavilion at the bot- 
s the little work of | tom, the winner and his wife shaded by beach um- 
ind Boat Race brellas, a ukelele and a martini glass. On the wall above 
-owner with Bud the finish line is a poster advertising Catalina. The 
| California. He steamer in the background is painted on for atmosphere 
i his home work has no part in the race 
iis wife’s goodwill Bob scouted a number of dime stores and toy shops 


each of the littl trying to find the right items for the display, on a scale 


hannel, with its small enough to fit. Besides giving the proper atmos 


who 
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COLD FIGURES are on the blackboard right beside the display. Figures underlined are below quota 


phere, these little symbols suggest points for the route- 
men to kid each other about. Also for other employees 
to talk about, for interest has been high among the 
productive workers, too. Many of them go out of their 
way to take a daily look at the boat race. 

The reader may wonder why the feature story this 
month is about something that might have been on our 
“Business Builders” page. We want to point out that 
the successful route sales contest requires a lot of work 


WHY LEAVE TOWN and go to 
Catalina is suggested by sym 
bols on left. Dog has bits of 
cloth in his mouth 
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on the part of the man who is running it. It requires 
imagination on the part otf management to set up some 
thing that can inspire jaded routemen. 

It is quite probable that a cash prize equal to the 
cost of the Catalina weekend would have created 
hardly a ripple of interest compared to the enthusiasm 
stirred up by the dramatic handling of the contest. A 
routeman’s life can get monotonous if you don't help 


spice it up a little. # # 

















SAMPLE DESIGNS from each of the nine classifications. Photostat copies of complete book are made for practical use 


Manual Prepared for Training Clerks in Pricing and for Filing With OPS 


by WILLIAM R. PALMER 


GRIEF CAN ONLY BE REDUCED in a drycleaner’s homa City, Oklahoma. The coming of price controls 
dealings with the Office of Price Stabilization by arriv- hastened a project he had been planning for some 
ing at a common understanding of terms used, accord- _ time. 

ing to Richard F. Kelley of Melody Cleaners in Okla- This was the preparation of an illustrated price list 
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“tS the Biggest Advertising Campaign ever run 
fo make the Sanifone Dry Cleaner 
Important in his Community!” 


Says The Saturday Evening Post about Sanitone’s Advertising Schedule 


This colossal promotion sells Sanitone as 
” ae. the amazingly better dry cleaning to well 
HERE'S EMERY'S over 8,000,000 Post readers. 
FIRST IN A SERIES Never before has Sanitone taken such gigantic 
OF FULL-PAGE ADS steps to help every Sanitone licensee from coast 
70 APPEAR to coast build an even higher dry cleaning vol- 
ume! It’s a terrific campaign followed by hard- 
IN THE hitting ads in the Ladies’ Home Journal, La 
1 SATURDAY EVENING POST Revue Moderne, and Maclean’s which swell 
—MORE NEW readership another 16,000,000! These millions 


of impressions on the buying public mean mil- 


BUSINESS FOR YOU! lions of potential customers for Sanitone Qual- 
ity Service! 

Backed by the superior quality of his re- 

sults, customers are loyal to the Sanitone Dry 

Cleaner. Learn how this complete program— 


advertising support can build 


quality cleaning, effective engineering services 
—— and planned : ‘ 
. q Secret that YOUR profits too. Write today! 
'Makes Colors and Patterns Like New Again! 3 ye EMERY INDUSTRIES, INC. 


hij De 3 Cincinnati 27, Ohio 


= it's Senitone, the better kind 52 ij 
| S237) 
4 of Dry Cleoning. 
Try it fer your children's 
Back-to-School Clothes! mo 1096 tate ; Dg), 


thorns! B caaaettng 
— aners Have This 
) [Ot A The Birt 


SO MITOME|) ey crecning Service = -==-——~ = APPROVED 


SERVICE 
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or manual, Originally it was planned for use in training 
new store personnel to make the proper charges on the 
more complicated garments. Also, it was intended to 
use the manual to explain charges that seemed exces- 
sive to customers. Finally, when price filing was made 
compulsory, Dick hoped the manual would not only be 
acceptable to the OPS but would eliminate the confu- 
sion and bickering that arose last time. 

The first step was to attempt to break down the 
garments, primarily ladies dresses, into as few price 
groups as possible. Nine classifications of dresses were 
finally decided upon, ranging from $1.25 base to $12.50 
and up for Class 9 garments, Mr. Kelley hopes to over- 
come the OPS objection to “and up” by basing Class 
9 prices on a labor and materials charge of $5 per labor 
hour 

The next step was to prepare the manual, listing the 
prices and classifications. In the manual two pages were 
allotted to each classification. Then Dick and Marge 
Kelley combed fashion magazines, newspapers, movie 
mags, dressmaking booklets, and everything else deal- 
ing with fashions. They tried to pick out an illustration 
typifying every feature that fixes a garment in one o1 
another of the nine classifications. 

Naturally they wound up with a number of exam- 
ples under each classification. In some cases they 
couldn't find exactly what they wanted to illustrate 
a point. Then they photographed a model in a sample 
garment that filled their requirement. It will be simple 
in the future, as it is found that some points aren't clear 
in determining classifications, to add more designs or 
styles to fill the bill. # # 





WOMEN’S LIST 
GARMENT 


Dresses 


(See classification) 


CLASSIFICATION 


$ 1.25 
1.50 
2.00 
2.50 
3.00 
3.50 
5.00 
7.50 
12.50 


Class 
Class 
Class 
Class 
Class 
Class 
Class 
Class 
Class 


SCanouvsbwn— 


Plain Suits 50 
Other Suits (extreme tailor details 50 
Skirts 00 
Blouses (plain) 00 
Other Blouses 50 
Robes 50 
Sweaters 50 
Slacks 75 
Plain coats 75 
Plain coats, zip lining 50 
Reversibles .50 
Fur trim coats 50 
Fur coats 00 
Gloves 

Short 1.75 

Long 2.00 

*Charged at $5.00 per labor hour 


MEN'S LIST 
GARMENT 


Suits 
2 of 
White 
Tuxedo 
Full-dress 


3 piece 


42 


Trousers 
White 
Jackets 
leather 
Suede 
Sheep-lined 
Cloth 
Overcoats 
Raincoats 
Mackinaws 
Shirts 
Robes 
Sweaters 
Sweater Vests 
All-wool 
Suede front 
Ties 
Scarfs 
Gloves 
Coveralls 


HOUSEHOLD 


$5.00 
4.00 


Divan Covers 
Chair Covers 
Curtains 
Net or lace 
ee ncee 
Unlined 
Blankets: 
Single 
Double 
Electric 
Table Covers 


1.00 per panel 
-15 per sq. ft. 
-10 per sq. ft. 


2.00 

2.75 

7.50 

2.50 minimum 
10% of valuation 
Bedspreads . 5.00 
Quilts — 5.00 
Car Seat Covers 5.00 set 

Fender or Seat Cloth 1.50 each 


REPAIRS AND ALTERATIONS 


Trouser 
Waist 
Length 
Pockets 
Coat Lengths 
ladies 
Oct. 
Sleeve Length 
Reline 
Elbow patches 
Reseot 
Chevron 
Insignia 
Braid caps . 


plus material 
plus material 
plus material 
pair 
each 


General repairs based on $3.5 


Special Service Charges According to Time 





One hour or less 
Three hours .* 
1 day-(more than 12 hrs., 
less than 24 hrs.) : 
Children's Garments same as adults 
Pleats—10¢ per pleat pilus base charge 
Remove collar and/or cuffs ; 
Remove buttons 
Measure and size Kee 
Military Garments—creases 
White Garments 
Garments cleaned for stock 
An additional charge of $2.00 per hour, labor-material to remove 
excess stains; i.e. blood, paint, Mercurochrome, etc. 
Delivery Service—30 % additional charge 
Press Only 75% base charge 
Press Only home-washed, same as cleaned and press charge 
Press Only dye work, double clean and press charge 
Clean only 75% base charge 
Coats with hoods 50¢ additional 
De Luxe Service—$2.00 per suit 
Lining hand-ironed 
All repairs made 


$1.00 additional per garment 
75 ” = ™ 





PRICE LISTS of Melody Cleaners os presented to OPS together with 
illustrations. While confirmation hadn't been received at time of writ- 
ing, their method of presentation will be of interest to reader 
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= P 
S — EQ HOFFMAN'S new 


a package unit laundry 
a i, 


-, brings bundles back 


() for repeat profits 


just WHAT 
MRS. MODERN WANTS! ; 
ATTENDED PROFESSIONA 
SERVICE WHILE SHE SHOPS 





Offer homemakers this new kind of — 
your neighborhood — and they 


ice in 
oa a path to your door with family bundles 
e 


“MonoWash” is planned for modern living — 


h ing convenience 1 = ° 
provides —— parser niger Complete! Heavy-Duty Equipment 
with fast, same- ° 


t, complete and with low overhead Built for ECONOMICAL OPERATION 
ct, co ° : imes! 
— etitive prices in tune with the times: Designed to help you merchandise modern laundry 
for comp ! service right on Main Street. Your “MonoWash” 
leane!s: set-up is neat and inviting. Nine 25-pound open- 

end washers arranged in units of three, each served 
by a 20-inch extractor. Three gas-fired tumblers, 
water heater and necessary accessories. All wiring 
and piping ready for hook-up. And Hoffman help 
in establishing your operation. 





Write for Descriptive Literature 
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TOPS IN VALUE @ --- SINCE 1905 


se fforfiman 


U. S. HOFFMAN MACHINERY CORP. 


105 FOURTH AVENUE. NEW YORE 3. N. ¥Y. 
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COUNTER IS DIVIDED by slots into four 
ht Dehind counter; marker con thus pinch hit 


ng 


ndividval desklike units containing records and supplies for part of alphabet 
f store is unattended for a moment 


Note marking booth at 


Customers Design Cleaning Store 


Neatness Is Goal of Remodeling Job 


Suggested by Pet Peeves of Patrons 


by JOHN J. MARTIN 


WHAT DO CUSTOMERS DISLIKE most about clean- 
ing stores? Drycleaner Arnold Schwab took a survey 
and learned that the major complaints were dirt, odor 
and rough handling of incoming garments by counter 
recent remodeling of the store of 
Chicago was based in large 

; 


results of his survey 


empl yees The 
Progressive Cleaners in 
[he principle of a place for everything and every- 
thing in its place was put into practice starting with the 
is functional as it is beautiful. To the incoming 

the counter appears to be in one curved piece, 
by garment-passing slots. In reality, the 
three slots divide the long counter into four individual 
drawers, shelves 


counter 
customer! 
broken 
desklike 
’ teen } 1] t } 
ymer-control records, writing pullout and chair 


units, each containing cus- 
equipment needed in the store to 
has been assigned a spe- 
unit. Drawers and shelves 
and expressly designed for 
The pins, tags, papers and 


Every piece ot 
de liver 
in each counter 


accept 01 garments 
cihk pl e 
are accessible uncrowded 
the supplies placed in them 


pencils that seem to pile up in many drycleaning stores 


44 


FUNCTIONAL BACK of each counter unit, left to right: pin drawer (up- 
per), drawer for rubber stamps, ink pads (lower); invoice drawer; two 
customer contro! files; pencil, paper, price-list drawer (above writing 
pullout). Sliding doors below show shelves for promotional material, 
nets. Note steel! tape measure built in on molding at top 
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store from business office 


THREE-QUARTERS PARTITION divides 


telephone. Note hot eaning sian 


een at Progressive because the girls have been 
n the proper tools—and a place to keep them 
iembering | 


res, Mi 


wh 


iis customers aversion to messy clean 


Schwab rigidly enforces a neatness rule 
contained and the responsibility 


ac hie ve d 


unit is self 
ne counter girl. the objective is easily 
an blame another for upsetting her unit 
ontains customer-control 


hrst counter ull ( 


BACK OF HAT CLEANING SIGN is employee bulletin board, visible to 


employees but not to customers 
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Desk at right behind counter is store manager's; panel beside it slides back 


records from A through C, the second names beginning 


with D through G, the third from H through O, and 
the fourth from P through Z. Customers are being 
trained to go to the proper counter unit. 

The first efficiency of such a system is in the time 
saved for counter girl and customer. The girl need 
not search through the entire alphabet in a distant file 
for the records, and the customer doesn't cool his 
heels waiting for her. 

The second advantage is in the steering of store 
traffic. At Progressive the traffic steers itself as cus- 
tomers fan out to the proper counter units. Floor areas 


CALL-SLIP BOX under office window can be removed to telephone op- 
erator's desk. Hinged panel at left is used by rovtemen to drop off 
cash and delivery slips 


National Cleaner & Dyer 





dry cleaning Gets DRY 


ina hurry 
at G & K CORP. 


MINNEAPOLIS 


That’s right-——-G & K Corp. has 69 Huebsch 
Open-End Tumblers — with more on order! Ask 
G & K Corp. — ask any of the other leading launder- 
ers and dry cleaners who are now using more than 
70,000 Huebsch Tumblers — why they like Huebsch. 
The answer is always the same: Better and faster 


service at lower cost ! 


COMPARE HUEBSCH ADVANTAGES... 


@ Faster, More Thorough Drying and Deodorizing 
@ Faster, Easier Loading and Unloading 

@ Low Initial Cost, Low Maintenance Cost 

@ Low Steam-Electric Consumption 


@ FOUR SIZES: 36” x 18", 36” x 24”, 36" x 30", 42" x 42" 


For complete details, see your Huebsch repre- Shown above are only eleven of the 69 Huebsch 
Tumblers now being operated by G & K Corp. 
in their Twin Cities plants. 


i as a8] INVENTOR AND WORLD'S LARGEST MANUFACTURER OF 
OPEN-END DRYING TUMBLERS 
Makers of the fomous Huebsch Handkerchief lroner and Fluffer Pants Shaper 


Automatic Valves Feather Renovator Double Sleever Collar Shoper 


sentative, or write, wire or phone us direct. 


oh. and lroner Garment Bagger Cabinet and Garment Dryers Washo- 
@)alelistelreye: Ai 


meter Hosiery lroners Spring-Type Filter. 
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of their own accord, and there is no confusion 
of incoming and outgoing customers. 

The alphabetized counter system also gives Pro- 
gressive a chance to build up friendly relations with 
Frequent contacts with the same counter 
girl over a period of time usually result in names being 
exe hange d a name-to-name basis means 
that before long the counter girl will be more than 
just behind the counter, and she will have made 

is well as a customer 


} 
cieal 


customers 
Business on 


i Tace 
nd for Progressive 
the girl gets to know her customers, there 
be fewer errors in recording the services used, 
uC to Mr. Schwab. She has fewer cards, knows 
them, and takes care of them better. Again responsibil- 
| ind the « any error more 


ause 


ording 


irly defined 1use of 

modern drycleaning 

1 telephone is within fingertip 
re manage desk, but it cannot 
1 slot in the wall next to the 
panel, the store manager exposes 
‘f a clerk in the office next door. 
ind appliances have 


LJ 
VISIDIE in 


answer 1S 
? back i 
other unsightly wires 
1 behind lls or incorporated into scme 
nxture 

in other places 
office 


money 


is a window 
and 
the routeman is in 


sIness 


routemen s de- 
nt hinged panel and 
When the girl is 
at the base of the 


ut the lrawer 


returns 


ove the 
mesavetr Is 
’ 
I 


the ll-slip box under the 
1i0vab 
] + 
phone girl, after writing up each 


tele; 
s the slip into the Routemen check 
need to 


le, the box has a pigeonhole for 


, 
proper slot 


the office, «¢ 
personnel 


liminating any 


ao 


| has been designed for 
job. of 
but it is also a 
vault for valuables 
side of the base fall 
the business day they 
back of the register 
drawers for counte 


cash register 


t triple duty) mary course 


i stand for gister 
r invoices 

1 into a slot on the 
ie bottom After 
office. The 
k-and-key 


, 
ontains SIX lock 
e¢ personals 

— ' 


advertising a hat eaning sideline also 


back of it is a cork bulletin 
ounter employees. NICD bulletins are tacked 
tularly and company notices from time to time 


ie : 
es a dual purpose. The 


yard tor 


REMODELED STORE 
Windows 


from all 


iS VISIBLE plate-glass 


nder fur-storage sign (right 


angled front and 


ore for offices 


GARMENTS ARE NETTED in counter before customer since survey showed 
objections to rough handling. Here fur-collared cloth coat is netted 
by Arnold Schwab, who manages business owned by his father, leo 
Schwab 


on the board that can be seen by employees but not 
by customers 

Another recognition of customer requirements In 
store design and procedure is the netting of garments 
taken in at the counter, After writing up the slip, the 
girl reaches under her desk-counter for a light green 
net, puts the order inside while the customer watches 
and then takes the net to the marking booth in back 
of the counter. The nets are not used in the cleaning 
process but are removed by the marker and returned 
to the counter girl 

The marking booth is another feature of store de- 
sign considered vital by Mr. Schwab. A frosted-glass 
partition chest height, blocking the actual 
marking operation from customer view but permitting 
the marker to the entire store. In this manner, 
even when counter girls are taking personal time, the 
always attended and the customer served 


rises to 
see 


store 1s 
promptly 

The formica-topped counters and the baseboards 
have a gray linen finish. The counter fronts are leather- 
ette in an avocado green color and the floor is tiled in 
gray and green. The ceiling, made of sound-absorbing 
material called “acoustone,” is gray. All walls are of 
the basic colors except the three-quarter wall that 
divides the store from the business office. This is a 
melon-red, matching the store chairs, which both 
highlights and relieves the gray-green motif. The par- 
tition is topped by an artificial dark green hedge. One 
large wall, in which a promotion window is set, is 
draped in a modern print pattern containing all the 
basic shades of the color scheme 

The general appearance of the new Progressive 
store shows the result of Mr. Schwab's customer survey, 
his nine months of visiting other stores, trade-paper 
research, and eight pages of finely written notes to the 


architect. # # 
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New method of testing 
makes atrong ooap Process 
practical for all 


Street’s chemists comple te research on revolutionary method of titration 


which provide s accurate quantitative anal yses of Strong Soap Solution 


By PAUL WARREN 


VERY DRYCLEANER has witnessed surprisingly superior 
KH; results from the use of higher concentrations of 
drvcleaning soap. 

Then why doesn’t every operator use more soap? If 
that simple expedient is the direct route to more pass- 
ups and fewer wetcleans it would appear on the surface 
to be folly to ignore the posstbilitie s. 

The answer becomes obvious on further thought. Dry 
cleaning soap costs more than laundry soap, and there 
is a limit to the concentration that may be used with 
practicability. 

All right, if it is too costly to use fresh soap in sufh- 
cient quantities for each batch to produce maximum 
results, why not activate the solvent in the washer-trap- 
pump-filter assembly with a high concentration of soap, 
and use the same soap solution for a series of batches ? 

A very fine idea. That ts what is known in the industry 
as the Strong Soap Process. When used with discretion, 
the Strong Soap Process produces far more pass-ups and 
fewer wetcleans, with an actual reduction in soap cost 
per hundred pounds of fabrics cleaned 


Then why isn’t the Strong Soap Process used by 


Paid advertisement. Copyright 1951 R. R. Street & Co., Inc. 
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every drycleaner? The idea is as old as pressure filtra- 
tion itself. Why haven’t more taken advantage of it? 
Because of one very big obstacle: Solvent Reclamation. 

rhe pressure filter removes every trace of suspended 
matter from the Strong Soap Solution just as it does 
from plain solvent. The filtrate in either case is sparkling 
clear even after cleaning the filthiest garments. How- 
ever, fatty acids and other soluble impurities build up 
in the filtered Strong Soap Solution, just as they build 
up in filtered solvent in conventional use. Surely no 
reputable operator would break faith with his customers 
by returning garments which contain an excess of fatty 
acids or other soluble impurities removed with the soil 
from other garments. 

In the early 1930°s Street’s promoted a Strong Soap 
Process which was later outlined in their copyrighted 
manual of 1935. This early process required the reserva- 
tion of one washer-filter assembly for nothing but the 
Strong Soap Solution. After the fabrics had been cleaned 
in a high concentration of completely soluble soap on 
filter circulation they were extracted, and with the use 


of a two-way valve, the extractings SEE NEXT PAGE—> 
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The fabrics 


washer-filter assem- 


were returned to the Strong Soap washer 


were then transferred to another 


bly reserved for nothing but volatile solvent suitable 


for rinsing. In this early method it was possible to 


use an unusually high concentration of soap with 


unusual economy, and of equal importance, the 


fre t of 


Titise 


fabrics were soluble impurities by virtue of 


the volatile 
Although the 1930 Strong Soap Process produced 
outstanding results, its use was restricted to compara- 


tively few plants As national volume of dry cleaning per 


creased at a surprising rate, plant operators 
t necessary to get more loads per washer per day. 
many cases the time required for transferring 
another considered 


washer to was 


d and volume incre ised, 


more and more 
dardize on a streamlined method 

cs were both cleaned and rinsed in the 
nd this same solvent used for an 
stre imlined method pro- 

er with a minimum of 


use of soap to only 


h The use of 
vented a prohibitive 
between distillation 

tfors ittempted to use the 

in this streamlined method with- 

out transferring either the fabrics or the solvent from 
the washer in which the fabrics were first entered. 
| 2 et hi pas ind low wetcleans pre- 
ocess, but with- 
rr amount 
ev wanted to 


All drycleaning soaps 
are removed by Sweeteners 


All commercial sweetener powders in use to date 
which are capable of removing fatty acids from fil- 
tered solvent by adsorption also remove some of the 
soap by adsorption 

There is no such thing as a filter soap, detergent, 


sht 1951 R. R. Street & Co., Inc. 
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The objective in the Strong Soap Process is not only 
to select the highest concentration of soap that is within 
the realm of economy, but, of equal importance, to main- 
tain the given concentration at all times. Throughout 
the years those cleaners not equipped to provide a 
volatile rinse have had to sacrifice the advantages of the 
Strong Soap Process because of the impurities which 
build up in filtered solvent when no sweetener is used, 
and because they would be at a total loss to know the 
concentration of their Strong Soap Solution if sweetener 
Their Fatty Acid Testing Kit enabled them 
to determine the buildup of soluble impurities in filtered 


were used. 


solvent and thus guide them in their use of sweetener 
and the still, but there was no technique known to the 
industry which made it possible for the operator to 
determine the exact amount of active ingredke nt remain- 
ing in his filtered Strong Soap Solution after the use of 
sweetener. Thanks to Street’s research department that 
is now possible. 

Street's chemists have performed an outstanding 
work in making the Strong Soap Process practical for 
those plants without adequate equipment for a volatile 
rinse. First they screened out the soap formulas most 
adaptable to the Strong Soap Process from the stand- 
point of 

(a) unusual solubility so that none of the active 
ingredient is removed in the filter, and 

(b) unusual stability so that none of the active 
ingredient is decomposed by the acidity of 
the soil. 


_ - , 
These tue features are imperative in order to maintain 


a given concentration in the washer-lrap / ump-filter 


assemlb ly 


Phen the remaining formulas were further screened 


to select those whicl tometer 


produced highest retle 


readings for 
(a) insoluble soil removal, and 
(b) whiteness retention. 

In the final 

nee 


Phen 


Hast One 
} 


inalvsis. detergency ts of u st impor 


, , 
i third s« recning W is conducted so as to select 


formula which was not only mading wm all 
oe 


1 " } 
Dut which aiso tent 


outst 
of the specilications named above, 
itself to a titration method of testing by which the lav- 
oncentra- SEE NEXT PAGE—> 


mild determine its « 


concentrate or other type of cleaning-aid in commer- 
cial use today which has some mysterious properties 
for inhibiting the adsorptive properties of sweetener 
powders. All dry cleaning soaps are susceptible to 
adsorption by commercial sweeteners. 

Without Street’s new Strong Soap Testing Kit the 
operator hasn't the vaguest idea of how much active 
ingredient has been removed by the sweetener. At 
long last there is now an accurate method for main- 
taining a given concentration of Strong Soap Solution, 


$886—Pg. 2 
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The first Testing Kit ever available to the drycleaning industry 
for conducting quantitative analysis of Strong Soap Solution 


Unlike a colorimetric method which offers only 
approximations, this is a titration method of testing 
which enables any cleaning-room worker to conduct 
with laboratory accuracy a quantitative analysis of 
Formula 886 in his Strong Soap Solution. 

News of the phenomenal results from plants al- 
ready using Formula 886 and the Strong Soap Test- 
ing Kit is spreading rapidly to all parts of the 
country, and the success of this process will un- 
doubtedly bring on a mad scramble by many allied 
tradesmen to duplicate it. 


tion in the filtered Strong Soap Solution. The final 
screening left Formula No. 886. 

The revolutionary new Strong Soap Testing Kit 
developed by Street’s chemists makes it possible for the 
worker in any cleaning room to determine the exact 
amount of Formula 886 in his filtered Strong Soap Solu- 
tion with equal convenience and equal accuracy as 
Street’s Fatty Ac id Desting Kit makes possible the deter- 
mination of the exact amount of soluble impurities in 
filtered solvent. It’s just as simple and accurate as that. 

This is really an innovation forthe dry cleaning indus- 
try. Heretofore it has been burdensome for even a highly 
trained laboratory technician to conduct an accurate 
quantitalive analysis to determine the amount of active 
ingredient remaining in filtered Strong Soap Solution 
used in cleaning a series of loads. Now, with Street’s 
new method, the cleaning-room worker can titrate his 
Strong Soap Solution within a very few minutes, and 
arrive ata quantitative analysis with laboratory accuracy 
In fact. with Street’s new and simple me thod of testing 
20th of 1 
the exact amount of Formula 886 in used Strong Soap 
Solution, 


any layman can determine within | percent 


Street’s new Strong Soap Te sting Kit gives an entirely 
different concept of the Strong Soap Process to thos« 
operators without idequate facilities for a volatile rinse 


Now the oy 


perator may us¢ adsorptive sweetener powder 


to remove soluble impurities, and with the new kit 


determine the amount of active ingredient removed by 
the sweetener from the Strong Soap Solution. With this 
information the operator may add the exact amount of 
Formula 886 which will bring the Strong Soap Solution 
back to its original concentration. 

Phe volatile rinse is still recommended as the most 
scientil ipproac h to the Strong Soap Process in. those 
plants which are adequately equipped for it, but this 


new method at long last provides a prac tical approach to 


the Strong Soap Process for the vastly greater number of 


plants which are not idequately equipped for the vola- 
tile rinse. To this large segment of the industry the new 
Strong Soap litration Kit offers the greatest contribu- 


thon to progress that has been witnessed th many vears 


The new kit is restricted solely to titrating Strong 
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The busy operator who is interested in installing 
the Strong Soap Process on a tried and proven basis 
may well by-pass all experimentation by going 
directly to Street's. 

Formula 886 is long past the experimental stage. 

The new Strong Soap Testing Kit is also long past 
the experimental stage. 

Street’s experience with the Strong Soap Process 
dates back to the advent of pressure filtration in 
dry cleaning. An expert field technician will call on 
request to demonstrate the kit and the process. 


Soap Solutions made from Formula 886. It is not 
capable of determining the percent active ingredient in 
Strong Soap Solutions made from Anolite, Blendsol, 
]-P-S, Staticol or other filter soaps. This limitation 
should be of no concern to the operator interested in 
exploring the advantages of the Strong Soap Process 
because, as explained earlier in this paper, Formula 886 
is especially adapted to this process because of its un- 
usual solubility to prevent removal in the filter; its 
unusual stability to prevent decomposition by acidified 
soil; its properties for producing high reflectomete: 
readings im the removal of insoluble soil; and its proper- 


ties for outstanding whiteness retention. 


Now irst time in history of the dry cleaning 


ndustry may us the Strong Soap Process 


with practicability without the installation of any 


additional equipment 
1 ! 
ready 


i Kut ts 


spreading rapidly to all parts of the country, and the 


News of the phenomenal results from plants 


using Formula 886 and the Strong Soap Test 


success of this process will undoubtedly bring ona mad 
scramble by many allied tradesmen to duplicate it. Some 
close within a reasonable length of time. 


may come 


Others mav fail completely. In anv event. the busy 
operator who 1s mterested in installing the Strong Soap 
Process on a tried and proven basis may well by-pass all 
experimentation by going directly to Street’s. Formula 
SS6 Is long past the experimental stage The new Strong 
Soap Testing Kit is also long past the experimental 


stage. Street’s experience with the Strong 


Soap Process 
dates back to the advent of pressure filtration in dry 
cleaning. 

Street’s field technicians are trained in all the varia- 
tions of the Strong Soap Process. A fieldman is near you. 
regardless of your location. He will gladly call on request 
to recommend whichever variation of the Strong Soap 
Process is most adaptable to your individual require- 
He will also demonstrate the use of the new 


Strong Soap l« sting Kit which ts de stined to bring this 


ments. 


process within the reach of so many who heretofore 


were not in position to use it Address your request for 
a survey and demonstration to R. R. Street & Co., Inc., 


561 W. Monroe St.. Chicago 6, Illinois. 
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A Good Record Still Stands 


The recent reunion of the famous Jefferson 
football teams of 1928-1929 brings many 
memories to these of us who were fans at 
that time. The impressive records estab 
lished by those teams are still unequaled 
They have furnished an inspiration to teams 
which have followed 
ments to the coach of those teams and to the 





HERE AT ELITE... 


we were in our infancy in 
1928-29. We have now 
22 years of public acceptance 
—and we look forward to 
even greater service te our 
community in years to come. 
Our primcry purpose is to 
serve—and serve well We 
invite you to become better 
acquainted with Elite service. 
* It pays. 


Elite Cleaners 


AND FURRIER 


Seuth Wilson Ave Paul Benedict bh 


We pay our compli 


men whe played on them 











ferson 








Home and Family Safety 


Your care can help reduce child and home 
accidents in Jefferson. Start out by check- 
ing your own home and family for accident 
producing practices. Are stairways clear 
and uncluttered? Are throw rugs used on 
slippery floors? Are steps, stairs and lad- 
ders in good repair? If you have a teen-age 
youngster, have you taught him to swim? 
If he drives, did you spend enough time 
teaching safe-driving techniques? Are un- 
vented gas heaters or stoves ever used in 
closed rooms in your home? Do you or your 
family know what to do in case of fire? 





HERE AT ELITE... 


Care for your garments is our 
religious by-word. Our train- 
ed personnel handles your 
clothing the way you want it 
handled. Our modern equip- 
ment insures top care and our 
clean, clutter-free working 
area makes for the most effi 
cient care for yaur clothing 
Next time try Elite. 





Elite Cleaners 
AND FURRIERS 


Paul Benedict 





Seuth Wilson Ave. Jefferson 


Bu 











ANY EVENT con provide a theme for Elite’'s weekly advertisement 


TIE-IN IS SMOOTH between general copy and special pitch for week 


Small Town 


Sociable Advertising Is Example of 
Attitude That Makes Sales Easier 


by LOU BELLEW 


THE ONLY DIFFERENCE between a neighborhood 
cleaner and a small-town cleaner is the landscape out- 


side his shopping area. One has a mass of city houses 


from which it is difficult for him to get business; the 
other has a spread of prairie, hills or woods which 
ire likewise poor pickings for volume. On that basis 
the small-town cleaner has an advantage because all 
ivailable advertising media are down to his size and 
pocketbook, whereas the neighborhood fellow is lucky 
if there is a shopping guide he can use. ; 

Paul Benedict of the Elite Cleaners in Jefferson, 


OWNER PAUL BENEDICT, former state association president, is active 


nm community service 


52 


Iowa (5,000 population), has been smart enough to reai- 
ize that “neighborliness” is the key to success in both 
types of small plants. So he has been using the type of 
advertising illustrated on this page. One measure of its 
success has been Elite’s steadily growing volume. The 
other is the frequency of comments by customers about 
various advertisements as they appear, 

Naturally, many other factors contribute to Mr. 
Benedict’s success. His employees have all been trained 
by him and give the type and quality service that 
proves popular with customers. One of the employees, 
Toby Clopton, was recently taken into the firm as a 
partner, 

The plant is always ready for visitors. February of 
each year is devoted to thorough housecleaning and 
renovating, when all seven employees are sometimes in- 
volved in the painting, carpentering and plumbing. Alert 
maintenance of both equipment and the property 
keep their appearance up and costs down. 

A fur vault built in 1936 to hold 500 coats has been 
increased to 1,500-garment capacity. With Toby sharing 
the responsibility for the drycleaning, Paul Benedict 
now devotes more time to the fur business—not only 
storage but repairs, alterations and even sale of new 
fur garments. He has 13 pickup agencies in surround- 
ing villages: nine are drycleaners, two are ready-to-wear 
stores, and two are housewives desiring to earn extra 
money. Mr. Benedict advertises the dates when the 
furrier will be available to villagers at each of these 
agencies in rotation for consultation about repairs or 
alterations, If the customers can’t meet the furrier, 
estimates are mailed for their signatures before work 
is begun on their garments. 

But it’s the ads that get into the spirit of the thing! 
As you read the copy on the next page, from other 
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The little 


rubber diaphragm 
mode it famous 


You’ve never invested $10 better! 


CISSELL WATER-SPRAY GUNS 


All around your plant —day-in, day-out 


—here’s “MIRACLE MIST”... ready to speed 
all types of finishing. Why lose valuable time 
with old-fashioned sponge and dampening cloth 
methods? Use modern, inexpensive Cissell Water 
Spray Guns... a source of pleasure to all opera- 
tors. Even moisture is applied quickly—just when 
you want it. Have a Cissell Water Spray Gun near 
each of your finishing machines. Due to the little 
rubber diaphragm, IT’S PACKLESS! And, this 


means years of trouble-free service. Overhead 
Hanging Type or Pistol Type, as illustrated, each 
$10. F.O. B. Louisville, Ky. 


W. M. CISSELL MANUFACTURING CO., INC. 
831 S. First St.—P. O. Box 1143 —Louisville 1, Ky. 
Pacific Coast Office —4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors 
Address Correspondence Afttention Export Dept. Cable Code: CISSELL 





such advertisements by Elite Cleaners, you can sense 
pride in the town of Jefferson, Iowa. Elite Cleaners is 
sharing that pride with jou, the reader. It is also 
subtly sharing with you a pride in Elite Cleaner’s place 
in the community. 


Dollar Days Feb. 2-3 


Dollar Days is just one of the ways Jefferson business 
people have found to say “howdy” to their neighbors 
in the surrounding territory. We folks here in Jefferson 
want all of you to feel that Jefferson is your “home 
town,” too, that you have had a part in its development 
(as you most certainly have), and that it is a friendly, 
profitable place to do business. This week-end, according 
to some of the values listed in this paper, it will pay more 


than ever to shop in Jefferson 


Here at Elite you'll always find a sincere, friendly 
welcome. So this weekend, when you're coming to town 
for those Dollar Days bargains, don't forget to bring 
lo suits and dresses that need cleaning 


along those coats 


re here to serve you 


Building Together 


Hundreds of families in the Jefferson area made their con- 
tributions last week through the Methodist and Christian 
God's P on sales toward the building of two new 
The contributors were not limited to 

the membership of the churches. Many belonged to other 
ngregations. But everyone who helped in any way 
ade a valuable contribution to the future of the com- 
inity. If a community has good churches, good schools 

it will be a mighty good place to live 


church edifices 


ind good home 


io others who are engaged 
work, that only through the good 
»n of the folks in our trade territory 
why every 
extra” 


we realize, a 


Here at Elite 


retail and service 


serv- 


Remembering 


> want t id r voice I ho have applauded 


ve which Greene County 


It is well f is to give special 
sgiving time to tl » men who sacri- 
yn the nation called. Knowledge 

remembered will help make their 
ficult. Perhaps it i t possible for 


ire many other ways 


ving them cheer and 


also remembering at Thanksgiving 


Here at Elite 
time if] »f y 
ur opportunity 


who, through the years, have given 
to serve. Some of you have been cus- 
we began our business 22 years ago 


old and new we extend a simple but 


No Job Too Tough 


According to all 


the Denison Monarcl i heir me at 


the should lose 


Denison 


BUT FOOTBALL ISN’T PLAYED ON PAPER. We like the way 
our boys are coming along. Each week they've done 
better than the week before. Denison is strong, with one 
of the best backs in the state—but we say “Watch the 
Ramblers.” We think they've got what it takes when the 
job is a tough one. 


Here at Elite ... when the job is a tough one, just average 
workmanship won't do. Our force of trained employees 
is prepared to serve you regardless of what your cleaning 
job may be. More and more families are finding Elite 
cleaning means quality cleaning. Next time why don't 
you, too, try Elite? 


Welcome Teachers 


Many of our Jefferson teachers, we are glad to say, are 
back for another year with us. To them we take this op- 
portunity of saying, “Welcome home.” There are others 
on the faculty who are living in Jefferson for the first 
time. We want to extend a welcome to them, too. We 
are certain they will find Jefferson a friendly community 
and one which is sincerely interested in its schools 


Here at Elite .. . we look back on 22 years in Jefferson 
It was just 22 years ago when we were getting our first 
“welcome” to our new business home. We have watched 
Jefferson grow—and there is the same friendly coopera 
tive spirit now as there has been in the past 


Keeping Abreast with the Times... 


Get out and vote on January 18 at the Special School 
Election on the proposed new additions. 


The population of Jefferson has increased at least 50% 
since we started our business here and since the last 
major school improvement was made. Increased school 
enrollments are taxing our school facilities to the utmost 
—and bigger classes, due to the greatly increased birth 
rate, are soon to come. WE MUST make provision for 
them. WE MUST meet our responsibilities to our young- 


ters 


Here at Elite we have kept adding to our equipment 
ever since we opened in 1928. Only by keeping abreast 
with the times can we provide the quality of service 
ELITE customers have come to expect. Next time, why 
not try Elite? 


Progress 


We are proud of the fine growth and progress toward 
better living” that has taken place in Jefferson during 
the 22 years since we first opened our cleaning plant 
We think of the many new homes—the fine county 
hospital—the swimming pool—the golf and country 
club—the R. E. A. with its advantages for farm families— 
the many fine stores—the new airport. We're also think- 
ing of the new Methodist church and the hospital and 
school additions proposed for this year. All these things 
go to make Jefferson a finer and more attractive place 
to live 


At Elite 22 years ago Elite was born. Since that time 
constant progress has been made in our plant. This has 
made it possible for us to give you the utmost in dry 
cleaning service. We will continue to improve our serv- 
ices as new equipment and techniques are developed 
Next time—try Elite. = # 
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LIKE ANYTHING ELSE BUT A BULL ....1N 
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HAVING DIFFICULTY 


PLANT OWNERS 
GETTING NEW IDEAS ACROSS To THE 
EMPLOY 
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Deluxe Model GD Silk Spotting Ma- 


chine with Short, Type A, Screened 
The 
Spotting Machine is 
with Type B, 22” 


Overall 


Nose and Concentrated Vacuum. 
GLOVER Spotters 


also available Long 


Screened Top with Vacuum 


Steel screen stretched 
over stainless steel nose 
length 714 inches (54 
inches at nose, tapering 
to 63% inches at end 
of screen). Concentrat- 
ed 3-inch spot vacuum 
circle under the screen. 
Large tamping area 
32% inches long. 


( ompare! Only Bill Glover offers you 
all these features. 

STEAM SPOTTIN area. Screened 
section, short Type A, can be removed 
quickly for cleaning by loosening screw 
underneath pan. 

2. vacuum arm. Has screened nose, 
extra powerful, built-in concentrated vac- 
uum area. Terrific suction positively 
sucks out moisture, helps prevent stain 
spreading. Speeds up spot drying. A great 
aid in preventing rings. Automatic on-off 
controlled vacuum valve. Marble-hard 
tamping surface. Chrome finish. 

3. CHEMICAL Located across 
board where chemicals are visible and at 
your fingertips. Easy cleaned, chemical 
proof, marble-hard bottom. Chrome 
guard rail. Overall size 8”x19”. 

4. VACUUM SEPARATING CHAMBER 
Prevents harmful chemicals from being 
carried into vacuum system. 

5. SIMPLEX SPOTTING 
dry steam or wet steam 


TRAY 


vaive. Gives 
with moisture 


Bilt 
5204 Truman Road 


Spotter’s 
Spotting Machine 


for chemical steam 


content desired. Has screwed-in, 
able hard Stainless Steel Seat. 

6. 6A.6B. HOT AIR ATTACHMENT 
Produces a continuous, inexhaustible sup- 
ply of hotter air. Connects to air com- 
pressor. Operators can place gun next to 
garment and work at any pressure de- 
sired without injuring fabric. Dries fast. 
Removes dye. No feathering pro- 
blems. Prevents rings. 

7. TAMPING 
non-glare. 

8. SPOTTING GUN. Cool, ventilated, 
plastic handle. Stainless Steel nozzle. Al- 
ways handy in standby position. 

_ HEIGHT CONTROL. Raises or lowers 
Garment Basket. 
10, HEIGHT 


replace- 


lo« se 


Marble-hard, black 


AREA 


CONTROL. Raises or lowers 


spotting 








Main Spotting Board. Adjusts to 34” low 
and 43” high. 

11. BASE. Rigid cast of trim, modern 
design. Fitted with life-time bronze pedal 
bearings. Lubrication fittings give smooth- 
er performance. 

12. STEAM PEDAL. Comfortable, 
to-operate and moved forward to 
operator fatigue. 

13. STEAM SEPARATOR. Heavy 
with extra capacity. Provides 
steam for fast spot drying 
sufficient moisture for 
ation. 

14. GARMENT BASKET. Trough 
designed especially for this machine. Pro 
perly supports garment, eliminates spill 
ing out and dragging on floor 


easy- 
avoid 


duty 
blue-dry 
provides 
continuous oper 


shape, 


Dollar for Dollar 
Today’s Best Production-Boosting, Profit-Making Buy is Glover! 


L Mover Inc, 


Kansas City | 1, Mo. 








CLOTHIER M. M. LOYD puts into sport shirt ticket guoranteeing its 


eanability by drycleaner M. M. Loyd 


MAN-AND-WIFE TEAM are ideal for combined businesses. 
eaning plant 
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manages the 
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RIGHT OF BUILDING is occupied by loyd's Cleaners; left by Lloyd's 
Clothiers. Cleaning-plant window displays advertise cleaning services 
but display material comes from clothing-store side. Doors for each 
side lead into same room, with partition starting five feet back 


Drycleaning Sells Clothing Store and Vice Versa 


4 COMBINATION of cleaning plant and clothing store 
is highly recommended to other small cleaners by L. L. 
Loyd, who runs the complementary businesses in Bur- 
lington, Colorado 

In 1919 Mr. Loyd opened a drycleaning plant, in a 
building with a 25-foot front and a good center-of-town 
location. In 1922 he opened a men’s and boys’ clothing 
store. He divided the building, brought a partition up 
to within 5 feet of the door, and used 14 feet for his 
store, leaving 11 feet for the cleaning plant. 

A rug plant occupies most of a basement under 
the building. Mr. Loyd also has a big hat blocking and 
rebuilding department which is operated on the clean- 
ing side and sold on the clothing-store side 

In fact, this is a selling partnership rule which Mr. 
and Mrs. Loyd have developed to a fine point. Every 
shirt, pair of slacks or any other garment Mr. Loyd 
sells in his store he guarantees to be drycleanable 
What's more, he guarantees that Loyd’s Cleaners just 
around the partition can clean it. In each shirt in the 
display rack goes a little ticket telling the buyer that 
this garment was selected because it has been found 
to be one that Loyd’s Cleaners can guarantee to clean. 
The ticket also gives Loyd’s charge for cleaning the 
garment. 

In the same way, a slip goes in under the sweatband 
or in the ribbon of every new hat, saying that Loyd’s 
Cleaners will be glad to showerproot this hat for so 
much, or clean it and block it for so much 
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The alteration department for the drycleaning plant 
is at the front of the building. This boosts paid-repair 
and alteration volume and makes a convenient location 
for handling all store alterations. 

The same bookkeeper handles both accounts. The 
same advertising program works for both businesses. 
Mrs, Loyd runs the cleaning business, Mr. Loyd the 
store. Both work on either side as needed. The counter 
girl helps out at the store during holidays and on Sat- 
urdays. The bookkeeper and Mr. Loyd help out at the 
cleaning plant when the work is heavy there. 

For each dollar sale on the cleaning-plant side, the 
store will average three dollars. On profits, the cleaning 
plant shows a greater profit per dollar sale than the 
clothing store. 

“In our advertising,” Mr. Loyd said, “we tried for 
a long time to sell the public on the store more than 
on the cleaning service. We did this because it has been 
hard to put across the store—not to get business but to 
sell the fact that it was Loyd’s store. We were Loyd’s 
Cleaners first and to a great many people we are still 
Loyd’s Cleaners store. 

“Actually, it makes no difference. The big advantage 
is that business from one side feeds the other. 

“We have a son who was trained in our plant and 
store. He has a cleaning plant now at Craig (Colorado), 
and is arranging to add a men’s and boys’ clothing 
store. The two businesses together make a perfect work- 
ing setup for a man-and-wife team.” # # 
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AMERICA’S FAVORITE [ {ssportter 


SINCE 1927 


For 24 years Cyclo has been recognized by 
expert craftsmen as the most practical chemical 
compound for use in all general prespotting and 
handbrushing operations. It is in universal use 
throughout America in large plants and small; 
petroleum and chlorinated; wholesale and retail. 
No successful attempt has been made in dupli- 
cating CONCENTRATED CycLo for any of the 
following uses: 


AMERICA'S LEADING PRESPOTTER 


‘ 


R.R. STREET & CO., IM ok Fortify your favorite 
a filter soap with CYCLO 


Regardless of the efficiency of your current filter soap 

you may improve its properties for whiteness retention and 
insoluble soil removal by fortifying it with 2 ounces Cyclo 
per pint of filter soap or 1 pint per gallon 

You will note the improvement in the first load. 


R.R. STREET & CO., ty | 561 WEST MONROE ST., CHICAGO 6, ILLINOIS 


Copyright 1950, 


R. R. Street & Co., Inc., 561 W. Monroe St 
scy 1 
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ASSOCIATION NOTES 





New York Group Expands: 


ot the 


\ largely social meeting 
Neighborhood Cleaners Association on June 20 
150 synthetic drycleaners of the 
York President Paul Marcus 


Vas attended by ove! 
etropolitan New 
y lod 


s1aed 


area 


\ report on the association's organizational efforts 
was given by Frank Pollatsek, executive secretary. He 
tated that a chapter had been launched in 
Schenectady, and that hereafter the original NCA group 
ll take its place as the New York City chapter of the 
New York State Neighborhood Cleaners Association. 


new 


SOCIABILITY was feature of evening at New York synthetic meeting 


He also reported that contacts with cleaners interested 
in affiliation have been made in Albany, Troy, Ithaca, 
Buffalo and Syracuse. Mr. Pollatsek also reviewed 
savings available to NCA members through its group 
insurance plan 

Counsel Stanley Goldstein reported on the recent 
favorable court decision confirming the right of syn- 
thetic cleaners to operate in business districts. 


New South 
the South 


Texas Officers: At a recent meeting of 
Texas Cleaners and Dyers Association in 
San Antonio, the following officers were chosen for the 
coming year: president, J. A. Smith, McCullough Clean- 
ers; vice president, Karl Drescher, Monticello Laundry; 
secretary, Jerry Wachob, Guarantee Cleaners; sergeant- 
at-arms, Jack Rosenberg, Northside Cleaners. Virginia 
Nesbit remains as executive secretary. 

Directors are L. J. Lindsey, Lindsey 
Harold Hailey, Lullwood Cleaners; W. R. Morgan, 
Morgan Cleaners; Raymond Powell, Powell Quality 
Cleaners: Sam Eisenberg, Studio Cleaners: Ray Denison, 
St. Louis Cleaners; Joseph R. Morris, Vanity Cleaners; 
Mr. Krumblatz, Tower Laundry; C. O. Whitcher, 
Security Cleaners, and Walter S. Pope, Jr., of Rawls 
Cleaners, the retiring president 


Laundry; 


New AIL Officers: Martin B. Romeiser of Jewel Laun- 
dry, Chicago, has been chosen the new president of 
the American Institute of Laundering, succeeding Fred 
W. McBrien of Philadelphia. Mr. McBrien has been re- 
elected a member of the board of directors from Dis- 
trict 11. John D. Ward of La Crosse, Wisconsin, was re- 
elected director from District 6, and G. Louis Dodge 
Fresno, California, has been elected director from 
District 4. 





Booking for Public Relations Film: The public rela- 
tions committee of the Oklahoma State Association of 
Cleaners and Dyers has been snowed under with re- 
quests to show the group’s public relations film, “After 
he Ball Was Over.” As a result, the film is now being 
handled for the association by Arthur Davenport and 
Associates, Cravens Building, Oklahoma City, Okla. 


Texas Institute Clinic: More than 1,000 drycleaners, 
their wives and guests came from five states to attend 
the Texas Dry Cleaning Institute Clinic held in Dallas 
on June 9 and 10. Besides the large turnout of Texas 
cleaners, Arkansas, Louisiana, Oklahoma and New Mex- 
ico were represented, 

The Saturday program started with a showing of 
the Oklahoma association's public relations film, “After 
the Ball Was Over.” Nate Root discussed and demon- 
strated fur glazing, and William B. White of the NICD 
spoke on production management. Robert S, Bower of 
the Sanitone Division, Emery Industries, discussed ways 
to inspire routemen, and R. J. Burke of R. J. Burke 
Advertising, Inc., talked about advertising and public- 
ity for the drycleaner. 

At the Sunday sessions Art Orcutt and Carter Wal- 
ters of R. R. Street & Co., Inc. explained proper dry- 
cleaning procedures in a short skit, and Mrs, Edna 
Geddes spoke on spotting techniques. J. B. Heinen, Jr., 
Al Tash Dye Works, Grand Prairie, Texas, demon- 
strated the results of digesting preparations under var- 


SOME OF OFFICERS and directors of Texas Dry Cleaning Institute at 
Dallas clinic 


ious temperature conditions. Wool finishing was dem- 
onstrated by Larry Porterfield, Wichita Precision Tool 
Co., and Mrs. Porterfield demonstrated silk finishing. 

Theron Guffey and Clarence Heinen were masters 
of ceremonies for the Saturday and Sunday programs. 
In addition to the talks and demonstrations, there was 
also an exhibit with several equipment and supply 
dealers having booths. 

C. L. Young of Wichita Falls was reelected presi- 
dent and Garnett Lewis of Austin secretary-treasurer. 
Executive secretary is C. A. Barr of Austin. Regional 
vice presidents include: W. A. Robinson, San Antonio; 
A. P. Deal, Houston; Milton Usry, Mineola; Joe Dea- 
son, Amarillo; Paul Basinger, Lubbock; D. E. Gabbert, 
Midland; Shad Chapman, Sulphur Springs; W. P. Mc- 
Mahan, McAllen; Homer Hess, Uvalde; C. C. Smith, 
Killeen; William Miles, Waco; A. E. Sosbee, Dallas; H. 
N. Williford, Port Arthur; O. M. Hagan, Seguin; H. W. 
Bailey, Levelland; J. T. Flanagan, San Angelo, and 
N. D. Thurmond, Palestine. 

T. H. Guffey of Abilene and L. Raymond Powell of 
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says Paul B. Watts 
U-Li-Ka Dry Cleaners 
noxville, Tenness 
Knox ee Butler Stills are the best. They give dependable service 
and demand practically no maintenance,” says Mr. Watts, 
shown inspecting his 200 gph Butler Still 


“I certainly recommend a Still to any cleaner who 
doesn’t have one. Pure, distilled solvent from a 
Still will dissolve spots that dirty, greasy solvent 
won't touch. And, because we use pure, distilled Prove to Yourself 


solvent, we dry and deodorize garments much 


faster with lower and safer temperatures inside 


the tumblers. 


“Distilled solvent is the heart of our cleaning 
process. By using distilled solvent we find we get 


brighter colors and whites, and we've cut down 


STILL 


Will Save You ‘Money 


Take a tip from Paul B. Watts —ask your 








Butler representative to prove to you how 


the amount of our spotting and wet washing too. you can improve the quality of your work, 


speed up your production ... and save money 


“There's nothing like using distilled solvent . . . with a Butler Still 


and there’s nothing equal to a Butler Still for fast, Don't put off finding out how distillation can 


. +43 . vrs . mprove your quality and profit picture 
effective, low cost distillation. With the savings bate 4q eee eee 
send in the coupon below and get full infor- 


made all down the line in both cleaning and mation on what distillation will do for you. 





finishing, my Butler Still paid for itself faster than 
any other piece of equipment I ever bought.” 


BUTLER MANUFACTURING COMPANY e KANSAS CITY 3E, MISSOURI 


Address: Butler Manufacturing Co., 


7452 E. 13th St., Kansas City 3-E, Mo.: 
Gentlemen: 


(CD Please send me full information about Butler Stills. 


Tear off 
and Mail aS 
This Coupon | tie 


NOW! 
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San Antonio are past presidents serving on the board 
of directors. Other directors named were James A 
Smith, San Antonio; Jimmy Blair, Wichita Falls; John 
Rowland, Del Rio; O. L. Ross, Brownwood; Jack Hayes, 
Dallas; Paul Hunter, Colorado City; Harry Aldredge, 
Gilmer: W. F. Cheesman. Houston; Hubert Tolle, Breck- 
enridge, and Bill Chapman, Sulphur Springs. 

It was decided to hold similar clinics in Lubbock 
Houston and Henderson on the first Sunday in October, 
November and December respec tively 


Iraining Plant in Baltimore: A recent bulletin of the 
Retail Cleaning Plant Owners, Inc., of Baltimore, Md., 
reports that the department of education of that city 
is making plans to open a drycleaning plant for train- 
ing of industry employees 


Local Meetings: President Ray Showell of the Salt 
Lake City (Utah) Cleaners and Laundries Association 
reports great interest in two talks at recent meetings. 
Tax accountant John Soltis pointed out some common 
accounting mistakes and answered questions on various 
tax problems. A talk on plant layout was given by 
Blaine Loveland, an employee of Al Mackie’s Fashion 
Cleaners, who had just completed the general and 
management courses at the NICD. 

Members of the Port Huron (Mich.) Dry Cleaners 
Association were guests of the Sarnia Division, Dry 
Cleaners Institute (Ontario) at a recent meeting in the 
Canadian city. The featured speaker was D. H. Currie, 
manager of the Institute. 





New  Fieldman: The 
NICD has announced the 
addition to its field staff 
of Oscar W, Howard, who 
has had _ extensive’ ex- 
perience in the dryclean- 
ing industry. He has been 
a supervisor of a number 
of plants, has owned his 
own plant and has served 
NICD fieldman in 
tormer years 

Mr. Howard is a grad- 
uate of NICD’s 69th gen- 
eral and of the 
fifth management course. 


as an 


course 


a\ 


HOWARD 


He will serve in Tennes 


see, Kentucky and Illinois 


SCAR W 


Home Economics Delegate: Dr. Dorothy S. Lyle, di- 
rector of relations, spent the week of June 
25 to 30 in Cleveland, Ohio, attending the 42nd An- 
Home Economics Convention and the 


post-session convention of Home Economists in Busi- 


consumer! 
nual American 
ness. During the week the newly organized committee 


The Consumer in Detens« of which Dr. Lvle is a 
member, held its initial meeting. 
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A meeting was held in Linton, Indiana, for the 
purpose of organizing the Southwestern Indiana Dry 
Cleaners association, which will be affiliated with the 
state group. 

Members of the Lenawee County (Mich.) Dry 
Cleaners Association met recently to honor Mr. and 
Mrs. Arthur Mercier, who are retiring after 30 years 
in the drycleaning business. 


# 4 
-# 


Research by Rug Group: Comparative rug resoiling 
test figures are being compiled by Colonel J. W. Rice, 
NIRC research associate in rug cleaning. Results will be 
reported as they become available. Progress reports and 
findings of the research and testing program conducted 
jointly with the cotton rug manufacturers will be issued 
to members at regular intervals. 

The NIRC is now issuing technical bulletins to 
members at least once a month. Future subjects will 
include the new blended carpets and reports on un- 
serviceable rugs. 


# Fs 


Cleveland Cleaners’ Publication: The Dry Cleaners 
Guild of Cleveland has announced that it is launching 
a new monthly publication, Guild News. Its circulation 
will be industrywide in Greater Cleveland. The associa- 
tion has members from all segments of the industry. 

The Guild would like to exchange copies of its 
publication with those of other associations. Myron D. 
Waldman is president of the Guild and the executive 
secretary is Lucile H. Seidman, 335 Chester 12th Build- 
ing, Cleveland 14, Ohio. 








14th Management Class Graduates. The l4th man- 
agement class completed its course of instruction on June 
29. James Patterson and Lee Leonard represented the 
student body in a final address. Norbert J. Berg, man- 
aging executive, also addressed the class. 

Diplomas were presented by Robert E. Cowie to: 
Walter W. Barton, Leesburg, Fla.; E. O. Breunling, St 
Joseph, Mo.; George Casten, Shreveport, La.; David 
W. Cole, St. Augustine, Fla.; P. 3. Cole, Kansas City, 
Mo.; James E. Collins, Dayton, Ohio; William Consolo, 
Cleveland, Ohio; Alfonse Corrado, Medway, Mass.; 
Earle Crough, Beatrice, Neb.; Leslie Cusher, Norman, 


kG 
FOURTEENTH MANAGEMENT CLASS has its picture taken on windy day 
Okla.; Karl Drothler, Harrisburg, Pa.; John Gantt, St. 
Petersburg, Fla.; Gerald Gold, St. Paul, Minn.; Gene 
Hoagland, Wichita, Kans.; Fred Impellizzeri, St. Louis, 
Mo.; Marion Janes, Decatur, Ill; Charles Kemf, 
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Muskegon, Mich.; Lee Leonard, Bloomington, Ind.; 
Mortimer Lesser, Brooklyn, N. Y.; Ira Mason, Brooklyn, 
N. Y.; Joseph Mayfield, Jr.; Birmingham, Ala.; Robert 
Norton, Washington, D. C.; Carl G. Ohmer, Silver 
Spring, Md.; James Patterson, Miamisburg, Ohio; F. M. 
Poss, Jr., Sparta, Ga.; Lawrence Sirois, Winthrop, Mass.; 
Arthur Vartanian, Ann Arbor, Mich 

Prizes for the best presentation of salesmanship 
and supervisory techniques were awarded to Karl 


Drothler, Gerald Gold, Fred Impellizzeri and James _ fipst FatHER-SON combination in man- BRITISH STUDENT Alon G. 

Patterson agement course graduated by 14th class. Milligan recently completed 

left: David W. Cole, graduate of 73rd general course, now taking 

general course, now of St. Augustine, Fia.; management course. Will 

Graduation of 78th Class: The 78th general class of right: P. J. Cole, formerly in drycleaning return to take up his duties 

NEC Setshad the commen on June 29. ¢ less officers industry, recently training officer for Vet- with Barrow Steam Laundry, 

. : awe . erans Administration in Kansas City. Both Lancashire, England, a fam- 

were: Reavis B. Stacey, president; Eugene P. Eshelman, gradvotes, father ond son, are World ily-controlled plant estab- 
Wear I! veterans lished by his father 


vice president of Group I; John P. Marsh, vice president 
of Group Il; Albert E. Powers, secretary; Nicholas F. 
Shemas, treasurer. 


Institute Training Techniques Described: Robert E. 
Cowie, director of management engineering, spoke at 
the seventh annual summer conference of the National 
Association of Secondary School Principals at Gettys- 
burg College on June 18. Mr. Cowie’s talk was on the 
development and use of teaching material as applied 
in industry, He told the conference how the NICD 
management course was designed with the student 
in mind. He showed the use of modern teaching aids 
and passout material and gave an actual part of the 


a - course content. 
60TH CLASS SCHOLARSHIP TROPHY, awarded to Charlies J. Lamis M C . = 1 " f the 
ght) of Macon, Ga, for highest average la 78th Generel course. r owie represented industry as a part o 1€ 


s presented to class by NICD’s Chorles B. Truxal over-all program, with two other speakers Lt. Col. 


GRADUATES OF 78th CLASS: Morris O. Boudreaux, Jr., New Orleans, La.; Israel Brodsky, Brooklyn, N. Y.; William C. Brown, Spearfish, S. D.; 
Frank S. Clemente, Brooklyn, N. Y.; Lodino J. D'Amico, Windber, Pa.; Kenneth B. Decker, Billings, Mont.; Everett V. Delworth, Littleton, N.H.; 
James A. Demopoulos, Minneapolis, Minn.; Joseph A. Egenski, Plymouth, Pa.; Upton D. Ellett, Richmond, Va.; Eugene P. Eshelman, Canton, 
Ohio; Edward |. N. Fong, Honolulu, T. H.; Loman R. Garrett, Clover, W. Va.; Horry S. Graham, Glendale, Cal.; John C. Guerry, Moncks Corner, 
. € Jack |. Harris, Brandon, Fla.; Som Heller, Port Chester, N. Y William R. Henderson, Otsego, Mich.; Ramiro B. Hernandez, Gary, Ind.; 
B. L. Hopper, Columbia, Mo.; George |. Jaire, Fresno, Cal.; James W. Jensen, Washington, D. C.; Mack B. Jester, Finger, Tenn.; V. S. Kirken 
doll, Stofford, Kans.; Charles J. Lamis, Macon, Ga.; Donald G. Letarte, Leominster, Mass.; Alfred Mandell, Hartford, Conn.; John B. Manning, 
Columbus, Ohio; Stanley C. Marr, Milwaukee, Wis.; John P. Marsh, Dover, Del.; Botts K. Matthews, Richmond, Va.; Cecil L McGhee, Marked 
Tree. Ark Michael A. Metrick, Clio, Mich Andrew Mihalic, Philadelphia, Pa.; Alan G Milligan, Barrow-in-Furness, Lancashire, Eng 
land; John E. Nelson, Astoria, Ore.; Charles E. Newman, Beeville, Tex.; Calvert Ll. Newton, Silver Spring, Md.; Alexander Octopowitz, 
Eddystone, Pa.; Justo A. Pagan, Kingsley, lowa; Albert E. Powers, Norfolk, Va.; William E. Quinones, Carmel, Cal.; Reuben C. Rehn, Fresno, 
Cal.; Norman Rich, Flushing, N. Y.; Eugene J. Ronning, Rialto, Cal.; Martin H. Rothfeld, Washington, D. C.; Raymond E. Sandt, Jr., Savannah, 
Ga Dan Schultz, Bronx, N. Y.; John F. Schwint, Jr., Rockville Centre, N. Y.; Nicholas F. Shemas, Toledo, Ohio; Leonard Smith, St. Lovis, 
Mo.; Martin Spolansky, Brooklyn, N. Y.; Reavis B. Stacey, Lewisburg, Tenn.; C. D. Stevens, San Diego, Cal.; William C. Stiles, Del Paso 
Heights, Cal.; George S. Strange, Richmond, Va.; Vearl D. Sweem, Bartlesville, Okla.; Morris A. Taylor, Paonia, Colo.; Joe E. Thomson, 
Haskell, Tex.; Charles A, Todd, Bradenton Beach, Fia.; Frank R. Towle, la Habra, Cal.; lawrence F. Turner, Raymond, Alta., Can.; Reuben A 
Warren, West Helena, Ark.; Reuben B. Weaver, Daytona Beach, Fia.; Joseph S. Williams, Citronelle, Ala 
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"On my cleaning route, 


Truck running 


are only 2/.¢ a mile! 


costs 


EE 


—says EDWARD J. HARMELING, Dutch Cleaners, 


WISCONSIN 
Report No. 7260 


“My Ford Truck with 

POWER PILOT is a fuel | 
saver, whether it's a long or short trip,” ! 
says Harmeling. “‘We save money every 
mile of our stop-and-go driving!” 


FORD TRUCK 


Cleaner Harmeling was one of 5,000 op- 
erators who participated in the nation- 
wide Ford Economy Run. He entered his 
1950 Ford F-1 Panel, and reports: 


“During the 6-month Run, the truck 
traveled 8,097 miles with stops for a de- 
livery or pickup almost every mile. Yet 
in spite of this tough route work, it cost 
only $168.74 for gas, oil, maintenance 
and repairs. That’s a running cost of 
2.08 cents a mile!”’ 

Like others who rely on Ford for low 
running costs, you can be sure of money- 
saving service from your local Ford 
Dealer. For more facts on the trucks that 
last longer and save you money every 
mile—mail the attached coupon. 


Cedar Grove, Wisconsin 


This new F-1 5-STaR ExTRA Panel for ’51, at slightly higher cost than 
the standard F-1 Panel, is the only insulated factory-built panel in the 
low-price field. Low 2-ft. loading height. Fingertip gearshift. Features 
masonite side lining, thermacoustic headlining on roof panel backed 
by 1% -in. glass wool pad, locks on all doors, foam rubber seat padding 
... 18 “‘customized”’ extras in all. Choice of V-8 or Six engine. 


Availability of equipment, accessories and trim as dlustrated is dependent on material supply condit 


POWER PILOT HELPS LAUNDRIES AND CLEANERS HOLD DOWN HAULING COSTS 


The Ford Truck Power 
way of getting the m« 
is designed to synchr« 


You can use regul 


MAIL THIS COUPON TODAY 
Pilot is a simpler, fully-proven aha 
st power from the least gas. It FORD Division of FORD MOTOR COMPANY 
ynize firing twice as accurately 3282 Schaefer Rd., Dearborn, Mich. 


ar gas... you get no-knock Send me without charge or obligation, de- 


performance. Only Ford in the low-price field gives tail specifications on Ford Trucks for 1951. 
you Power Pilot Economy. Full Line Heavy Duty Models 


FORD TRUCKING 


because FORD TRUCKS 


Using latest registration data on 7,318,000 trucks, life insuranc 


For August, 1951 


Light Models Extra Heavy Duty Models 


COSTS LESS 6 === 


Address 


LAST LONGER! 


Zone State 


Check here if student 
@ experts prove Ford Trucks last longer! 
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Thomas E. Peddy, U. S. Air Force, representing the 
Armed and Miss Mary Billheimer, Teachers 
College, Columbia University, representing secondary 


Fe res 
hools 

Mr. Cowie’s presentation was concluded by an open 
invitation for the group to observe first-hand how the 
functions in an educational area 


Ss 


irveleaning industry 


NICD Invites Group Visits: On June 20 a delegation 
of 34 drvcleaners and those associated with the industry 
in and around Richmond. Virginia. visited the Institute 

ver Spring, Maryland. The visit was sponsored by 
d Institute of Drycleaning and organized 
has \W Ogden and Edward 


Imo! 


its president 


RICHMOND VISITORS are guided by NICD staff. Top: William White, 
Second: Field 
prespotting techniques. Third 

Lyle, director of consumer education, takes group on 
Bottom: Harold C. LeRoy shows another group the syn 


ning room 


director of field service, describes rug dusting machine 


epresentotive Oscar Howard explains 
Dr. Dorothy $ 


building tour 


Institute cleaning plant, school build- 
offices and research laboratories 
hort welcoming address by Norbert ]. Berg, 
executive. After lunch the visitors 
NICD staff members in a series of 
native talks of current interest 

thy S. Lvle, who heads the consumer ed- 
spoke on “Fabric and Fashion 
She told the visitors about the problems 
fluorescent-dyed 
into 


ie new 


managing 


ldressed by 


irtment 


] } } 

cleaners when the new 
| 

mum und 


] 
I 


orlon materials come 
r creaning 
Hardin of the 
vs Analysis Problems 

superintendent of the Insti- 
lant, graphically 


analysis department dis- 


Hamlin 
portrayed how he was 
The 
whic h wcurate ly 


m week to week 


s on Quality Institute’s new 
measures Cus- 
is the key to the 
itting instructor, gave excellent 
nd Wetcleaning Tips 

W. Ogden, Ir.. E. P 


ST 


Burgess 


O. Blersch, O. M. Bradley, F. A. Schutte, A. L. Gill, 
Jr., R. C, Baber, J. P. Robinson, Sr., L. N. Dunnavant, 
T. R. Lacy, M. W. Haimovit, L. A. Redford, D. F. Kelly, 
Mrs, Ida Talley, E. J. Schutte, F. W. Gammon, E. E. 
Seal, R. W. Townsend, S. T. Martin, E. C. Myers, Jr., 
J. J. Pumphrey, C. L. Slavin, A. T. McDade, J. T. 
Carroll, F. Mahoney, S. B. Robison, Jr. D. Maple, 
C. F. Ballard, W. E. Jordan, R. E. Blythe, C. A. Child- 
ress, R. M. Rice and F. D. Shank. 

NICD extends a cordial invitation to local associa- 
tions and interested groups of drycleaners all over the 
country to visit Silver Spring. 


Public Warned on Shoulder Pads: A recent NICD 
publicity release to women’s page editors and women’s 
program directors warns of damage that may occur 
from bonded-wool shoulder pads. The release explains 
how breakdown of the synthetic rubber used to bind 
wool fibers in this type of pad may cause color change 
or weakening of linings. 

The same material is given in one of the latest 
bundle inserts distributed by the NICD for members 
to use in customer education. Another recent insert 
explains how garment damage may be caused by cold 
wave solutions. 


Recent Technical Bulletins: Sent to NICD members 
in June, bulletin No. T-259 on pinch-pleated fabrics con- 
tained a swatch of this material as an aid in identifica- 
tion, Precautions and suggestions for satisfactory clean- 
ing and finishing of these fabrics were given 

Technical bulletin No, T-260 should be of particular 
interest to cleaners using perchlorethylene. This bul- 
letin discussed mixtures of trichlorethylene and _per- 
chlorethylene which some cleaners are using during the 
current perchlorethylene shortage. Data were given 
to show which mixtures can be used without danger 
of acetate rayon color bleeding. Suggestions for distilla- 
tion of trichlorethylene and _ perchlorethylene mix- 
tures were also discussed. 


NICD Alumni at Los Angeles: Well over 100 NICD 
alumni from the Los Angeles and San Diego chapters 
and their friends attended a cocktail party and dinner 
meeting in Los Angeles on July 16. The speakers for the 
meeting were Bill Palmer, president of the national 
alumni society, who stated the key position of alumni 


in upgrading the drycleaning industry and voiding a 
possibility of self-service drycleaning; and former so- 
ciety president C. B. Kasson, who told how to sell 
drycleaning at the doorstep. The meeting ably 
chairmanned by Dan Kreitzer 


was 
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aners Choose, BUCKEYE 


Better cleane 


e AMERICAN Buckeye Dry Cl 
s built tor q ] if 


BUCKEYE 


ean 
a taste sched 
creates 


uv Washer because 
c 


s Double Action 


assures you 


oad throug! 


solvent 


horouvh solvent 


dainty 
i one 
steel-er , ‘ t ) verm welded 
all-steel cylin ule co clean better anc votch 
performance for years to come, BUCKEYE 


pre cc 


lue for today's 
investment-wise dry cleaner 

— 
Buckeye Washers are available direct or 
drive; end or elevate bel ive 
dry weight capacitie 


DRY CLEANING DIVISION 


The 
DON'T WAIT... INVESTIGATE now, and 
will choose Buckeye. WRITE TODAY 
illustrated catalog 


for LAUNDRY MACHINERY CO. 


CINCINNATI 12, OHIO 
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2s OME 2. 
" a wee 


NO EYESORE 
severity of modernistic front 


s Acme plant originally opposed by residents 


to soften 


Corners are rounded glass blocks; recessed front is banded in vivid colors, rounded 
Venetian blinds keep ovt afternoon sun. Note ample space for angle parking 


Kansas Cleaner Does an Effective 


Selling Job Before Erecting Plant 


by LOU BELLEW 


WHEN THEY OPEN FOR BUSINESS most cleaning 
operators have a selling job to do. Bill Saylor in 
Hutchinson, Kansas, had to sell before he even poured 
the foundation for his new building. In order to build 
it a choice location on the edge of the business district, 
he had to get the site rezoned by the local city council 
At the first hint of such a move the residents of the 
neighborhood were up arms. A petition against 
was filed T he conce rned had visions 
i ramshackle building, noisy as a boiler factory 
sp of black smoke, emitting dangerous 
fumes and providing danger of fire and explosion 
Armed with a beautiful architect's drawing of the 
proposed structure and a stack of blueprints, Bill Saylor 
alled every of the He explained 
exactly how he intended to build an establishment that 
1 credit to the whole neighborhood 
the 
" 


plant 


in 
nung pl 
1th pet pie 


; 


} 
UutIng louds 


on one petitioners 
would be 

Before long every 
tracted. The was passed 
if the principal antagonists has become the clean- 


one of complaints was re 


ordinance Since the rezoning 
best friend property she had purchased tor $5,000 
has been bid for as high as $18,000 

The building of Acme Cleaners & Furriers 
Inc., has a beautiful modern 50-foot front and 
back 100 feet. Ample room has been provided at the 
urb for diagonal parking by customers 

Particularly appealing to the customer is the large 
call office across the entire frontage, with big picture 
Ww ndows m both a Idition to the all-glass 
front. Fur-draped mannequins at either side of the 
store call attention to Acme’s complete fur service 
and storage facilities ‘ 

The plant is set up to handle $2,000 a week in 
cleaning volume alone. It was opened in February of 
1950 and by June 1951 it had already attained a weekly 
volume of $1,500. In addition, storage hit 1,500 garments 


ers 


new 


goes 


sides in 


68 


Acme has one route for pickup-and- 
with most of the work coming in 


the first season 
delivery service, 
over the counter. 

Plans for the addition of a complete fur service are 
nearly finished. In charge is Paul Wilde, a third-genera- 
tion furrier of a Kansas City family, who is well qualified 
to make, alter, repair, restyle or do whatever is re- 
quired with the garments. 

The fur vault has a capacity of 4,000 garments, is 
20 feet deep, 23 feet wide and 18 feet high, giving 
room enough for three tiers of racks. The storage de- 
partment and the boiler room, each approximately 
half the width of the building, are at the rear of the 
Acme plant. 7 # 


EQUALLY ATTRACTIVE is store interior. Ceiling beams are lined with 
fluorescent tubes for night display of pretty office. Notice use of glass 
block in both counter and in partition to give privacy to furrier's office 
at right, back of mannequin. Furrier Pavl Wilde poses as customer; 
Mr. and Mrs. Bill Saylor give him a bad time! 
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Get ready for the long haul-get your 


Free TRUCK SAVER /nspection NOW !/ 


awe 


if you want to make it easier to get peak 
efficiency from your International Trucks 
in an uncertain future, get your free 
Truck Saver Inspection now. 


This Truck Saver Inspection is the first 
step toward warding off trouble in the 
uncertain months ahead. It can save you 
dollars now and could save you many 
more in the months ahead. 

And the best part of it is that it doesn’t 
During the 90-day 
period ending Sept. 30, you can get your 
Truck Saver Inspection free of charge. 


cost you one penny 


So if you want to protect yourself, 
make an appointment with your Inter- 
national Truck Dealer or Branch. Get 
your Truck Saver Inspection, get com- 
plete details on how the complete new 
International Truck Saver Plan can save 
you time, trouble and money. 


For August, 1951 


® Open to all International Truck owners 
®@ No charge, no obligation for complete 99-point checkup 
© Free offer expires September 30, 1951 


Look what the complete International 
Truck Saving Plan offers 
The complete International Truck Saver 
Plan has been developed by experts, after 
a thorough study of today’s truck operat- 
ing problems. It offers these benefits to 
International Truck operators: 


1. Better performance over a longer 
truck life: trucks are kept in shape to do 
the most efficient job possible until they 
can be replaced by new unit 


2. Delays minimized in getting new parts: 
by anticipating future requirements, the 
demand for needed parts can be accu- 
rately estimated 

3. Maintenance costs cut, down time re- 
duced: by preventing major breakdowns, 
a big saving is effected in both time and 
money. 


INTERNATIONAL “> 


4. Truck value maintained: trucks kept 
in the best possible condition are worth 
more when it’s time for replacement 


Start getting your Internationals 
in top shape for the future 


Thousands of International Truck own. 
ers have already begun putting the Inter 
national Truck Saver Plan to work for 
them 

Call your International Truck Dealer 
or Branch and arrange for a free Truck 
Saver Inspection. You'll get complete in- 
formation on how the plan can keep your 
trucks rolling at peak efficiency 


International Harvester Builds 0 
McCormick Farm Equipment and Farmall 
Tractors Motor Trucks 
Industrial Power Refrigerators and Freezers 


International Harvester Company * Chicago 


FRUCKS 


Heavy-duty engineered for the long haul 
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CAPE WITH SLIGHT STOLE EFFECT, scalloped tuxedo-like front, full 


Dock aonvos 
present diff tie 


pattern Popular cape remodel number 


when made from sma 


which may 


traight-line coat 


STOLE 1S FOOLPROOF for remodel. New 
can be made of striped or patterniess fur 
sanvas pattern to make style lines more clear 


handlebar moustache’ stole 
First four illustrations show 


Fur Remodeling Outlook for 1951-52 


Popularity of Small Fur Pieces Enlarges 


Possibilities for Remaking Old Garments 


by DAVID G. KAPLAN 


st of the 


has been 


FUR REMODELING is still riding t cre 
small fur piece” wave popularity which 


ear Stemming 
nto tashion five years 
' 


ntary tur garments 


fur stole of grandma's day, stream 


two basic gal 
more than 


fur depart 


Between these 


lays needs 
gamut of fur fashions which 
means dollar volume for the 
nt of any drycleaner or vault operator 

This vear's stvles make 
matter how old or 
remod | order 


hand] 


ilmost any fur garment. no 


worn, a potential raw material for a 


No longe I 


er turn down the customer s re que st tor a re model 


must the conscientious fur 


, 
because of the ave wr small area of the 


( garment sub 
mitted. The | 


leading tur designers now turn out a spe 


, 1 
cial line ot simple small-area yarments which are 


specially designed for this purpose 
The stole 


has been simplified into a straight-line 


garment with off-the-shoulder lines, in keeping with 
the fashion trends. Capes and jackets, along with the 
new coat patterns, feature the front fullness of the “pyra- 
mid,” the one word which rules the fur fashion world 
for 1951-52. The fur remodel man need only know that 
the main difference between the 1950-51 four-flare body 
and the 1951-52 pyramid is a half flare under the bust 
and sometimes another half flare inserted in the front 
armhole, making each front about six inches wider in 
the pyramid that in its last year’s counterpart in the 
fashion picture 

The average cape or cape-jacket has a generous 
sweep, which may make the remodeling job more com- 
plicated than it seems. The remodeling specialists in 
the big cities are taking on these jobs for about $40 
including a new lining, but the exceptions include most 
furs with stripes or let-out strips. The latter need to be 
altered in shape or taper to make them conform, often 
a tedious job. On the other hand, the flat patternless 
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on? 


for the finest 


a name you can depend on 


EQUIPMENT and SERVICE 


-Purpose 
n All-Pu 
iti-Clea : 
os & Floor Serubbe 3 
Does the job faster, coat 
more efficiently --- 

jabor and 

life of carpets, 95, 


Yq hp. motors. 
anments for ever 
ing job- ae 
n 
\ti-Clea ‘ul 
inetd Floor Machi ie 
; | : “” bs, Woxe* polishes, s 
% o ¢ @ 
E oa oll types of —_ sa 
a halt tile, rub er 
a ete. Light- 


j-Clean 
are’ Floor Machine 


work— 
For every type of floor 


scrubbing: ere rt 
ling, J industr 
posers aon institutions, ag > Ya hp. motor 
construc al dia. 12, 
er-tip © . . ° 
po outstanding pat . ' oa 
mo on- ” ‘ 
al easy 
tures. sever 
ilable 
ments ovo! 
4, 16’, and 
hp. motors. 


«? 
~~ 


lean Upholstery 
Machine 
portable 
polishes, 


Chemicals © dients 

ngredie 
the finest pm plont. They ore 
Cleans ° d for every 


specially finishing 


carpets, ‘ways 
stainless steel tan 


ge! CARPET CLEANING MANUAL te. =: 
Fee: 


MULTI-CLEAN PRODUCTS, INC. 
AND SALES AID PLAN Bak 


2277 Ford Parkway, Dept. NC-8 © St. Paul 1, Minnesota 


The right way to Multi-Clean carpets, rugs and uphol- 
stery is told in this concise, well written manual that 
takes you, by word and diagram, through the various 
steps from start to finish. The Multi-Clean Sales Aid Plan 
is a handy portfolio of advertising and promotion 


specially designed to help you sell rug and upholstery 
cleaning in your market. 


Ps aS tials pale 
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Gentlemen: Send me more information on items checked: 
Floor Machine, Scrubber, Vecuum, } Lite-12, Liquids, 
Upholstery Machine, Carpet Cleaning Manuel, Seles Aid Pian. 

Nome 


Address 


City 


Zone Stote 


et 
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pattern). This 32 
nch sweep, making it 


ESPECIALLY DESIGNED for 


ch belted back 


trade (convas 
| but has only 68 


t any remode 


remodel 
looks very f 


adaptable tc 


| ' , 
ind the lambs lend themselves readily 
ob, and can be 


the seals 
done with ease and dispatch 

front fullness requirements of the new pyramid 
a desirable re- 


vake it highly problematical is 


pattern. The narrower modified pyramid patterns 
fullness the Nor is it 
y to refashion the striped body of the older coat to 


frullne SS without 


t have the customer wants 
making the stripes 
garment, The 
out for the boldly 
irtificial or natural 
stoles ire almost foolproof At 
fur handler can afford to book 
ese orders from a sample canvas and farm them out 


same 
ind destroving the lines of the 

Watch 
whether the stripes are 
contrast, the 


i $35 to SSO figure the 


+} 


Warning goes 
urs 


new 


if his own fur ce partment is not equipped to 
mentioned he can 
without 


iS simple job. At the price 

1) pe recent of the “ross 
vaterials or fit. This me 

n that warrants 


that 


any worry 


w fur stole trend is 
thorough investiga 


st y « fur 


oper itl 


ilmo coat Is 

ire beginning to 
tur conversionists 
fit and dr ip and 
imid 


ir-lined cloth coat 


! 


successfully 


‘ onomical and 


satistving to cus 


PYRAMID COAT shown in canvas, back view. Can be remodeled from 
full four-flare back; any other will need much added fur 


Canvas patterns 7 I urtesy of Sol \ 


MANY WORN MOUTON COATS can be remodeled into this attractive 


beige conversion. Full pyramid with cocktail sleeve and Johnny collar 
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* Uniformity and efficiency result of 24 years of chemical research 


The new Blendsol reflects the know-how resulting from 
chemical research started when pressure filtration was 
first introduced to the dry cleaning industry and which 
has continued without interruption during the ensuing 
years. 

This assurance of strict uniformity has special sig- 
nificance during periods of shortages resulting from 
war. The high standards for testing of raw materials 
and finished product which we maintained throughout 
War II are being followed with equal skill and tenacity 
during the current emergency. By standardizing on 
Blendsol the busy operator can direct his attention 
elsewhere, with the comforting assurance that each 
washer load will be cleaned with uniformly outstanding 
results. 


* Factory-mixed for busy operators 


Blendsol is ready for use, just as it comes from the 
drum. Skillful mixing at the factory relieves the busy 
operator from the inconvenience of preparing dry stocks. 

When drawing Blendsol from the drum for cleaning 
those classifications which require no added water, the 
operator has complete confidence that all ingredients 
have been perfectly mixed in accurate proportions at 
the factory. 


o Filter Pressure: 


e Of SoaP 
ersion 


+ Builds N 
s No Trac 
rfect Disp : 

” eee in Washer Solvent: 
hu Nominal Amounts ste 
For Complete 


Odor. 


os Leave 
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For those classifications which do require added water, 
the operator finds that Blendsol lends itself to convenient 
preparation of outstanding water stocks. 


A scientific blend of highly refined oils, 
detergents, emulsifiers and homogenizers 


Blendsol combines all the ingredients required to pro- 
vide for insoluble soil removal and whiteness retention 
when using the popular, streamlined fresh-soap-to- 
each-batch method in the filter system. 

The components selected for emulsification and 
homogenization also provide for the making of out- 
standing moisture stocks which in turn disperse into a 
finely divided colloidal state in washer solvent 


x Expert field technicians at your service 


Our field service is nationwide. A factory-trained tech- 
nician is near you. We invite you to use him as a con- 
sultant. 

Although the use of Blendsol requires no special in- 
structions, and the directions on the label provide a 
simple technique for producing quality cleaning, our 
field technician in your community may be called in for 
service pertaining to solvent analysis, filtration, dis- 
tillation and all other phases of cleaning room operation 


chemists 


R.R. STREET & CO., INC. 


Copyright 1951, R. R. Street & Co., Inc., 561 W. Monroe St., Chicago 6. No quotations—no copying 
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HOW PERSIAN LAMB works out in 
fur conversion——from old fur coat to 
cloth coot with fur lining. Back has 
no less than five flares; detail is 
added by slashed pockets 


handler alike The big city stores are 
iring these jobs at $SO ind up im the bette: 
n almost 100 percent h cases, they are 
g these out to the specialists 
gether, the fur remodel pic coming 


s wide in range ana 


NEW THREE-QUARTER COAT is example of elaborate Persian lamb 
= remodel. Front fuliness in pyramid influence; turn-bock cocktail cuff, 
CAPE-JACKET REMODEL shows whot con be done with good coot four-flair back. Good where investment is justifie 
where more fur is not warranted. This piece is Russian broadtail ( s and rew raphed urtesy Katr Furs, New York 
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PACKAGED IN GALLON JUGS...NO 
DRUMS TO TAKE UP VALUABLE SPACE 


C-50 HAS THESE 7 DISTINCT SUP 


7. C-50 is approximately 6 TIMES as strong as ordinary 
2. C-50 will pick up 25 TIMES its own weight of water and still di Derse i 
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3. C-50 can be used with Stoddard Solvent or 140F and chloring d 
G , ©-50 solves your storage problems 
« ©-50 is non-inflammable 
6. C-50 is more economical 


7. ©-50 is 40% less costly 


SO EFFICIENT... $0 ECONOMICAL TO USE! 


NU MUG RG TEC © onoee ropay ano eit 


THROUGH YOUR NU-PRO JOBBER 
2918 WASHINGTON AVENUE ° ST. LOUIS 3, MO 
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RODUCTION with 


in the annual 


Al BOOK 


OF THE LAUNDRY INDUSTRI 





* * 


Combining: 


. EDITORIAL FEATURE SECTION: 


Maximum production with minimum labor and supplies and manufacturers of these 


. OPERATING GUIDE: products; arranged for easiest reference 
Charts, graphs and tabulated information = = and sure finding of buying in- 
covering all phases of laundry plant op- getty oe 
eration and production. Basic textbook TRADE NAME DIRECTORY, listing trade 
information in a handy reference form, names and manufacturers of equipment 

seful day-in day-out te oll plant execu- and supplies used by the laundry industry. 
lt aes 4 . MANUFACTURERS’ DIRECTORY, providing 
: an alphabetical list of manufacturers and 

. BUYERS’ GUIDE: their home office addresses. 

CLASSIFIED DIRECTORY, listing in a single LOCAL BUYERS’ GUIDE, a geographical 

section all kinds of laundry equipment directory providing complete information 








coming in 


on addresses of manufacturers’ branch 
offices, distributors and jobbers. 

DETAILED BUYING INFORMATION sup- 
plied in display advertising of leading 
manufacturers and sales organizations; by 


informational ads throughout the Classi- 
fied and Geographical Directory Sections. 


4. AND A.i.L. CONVENTION GUIDE: 


full details of program and exhibit plans 
for annual convention of American Insti- 
tute of Laundering, to be held in Chicago, 
Illinois, October 19-21. 
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How Trade Relations 
Program Works 


by ALBERT 
Relations, Nat 


THE TRADE RELATIONS DEPARTMENT of the 
National Institute of Cleaning and Dyeing was estab 
lished in New York City four years ago to deal spe- 
cifically with those cleaning probl ms that can be over- 

e only by a change in the methods and materials 
used in the manufacture of textile products 


The textile, garment and retail distribution fields 
ire vast, ¢ mmple x segments of our economy and though 
largely centralized in the New York area are spread 
ver the entire country However. there are certain 

; key points of contact and through them we have made 
encouraging progress. These contacts include trade as- 
sociations, manufacturing concerns, technical societies 
ind leading personalities, as well as the many trade 

irnals that serve these industries 

It is often difficult for the cleaner to understand why 
some items of merchandise are manufactured and 

ld that are wholly impractical insofar as cleanability 
ncerned. Much of the difficulty stems from the 
fact that the manufacturing industry has not had suf- 
ficient information on cleaning operations to fully 
inderstand the requirements for cleaning dependability 
Nor have we had until the establishment of our trade 
relations program the means for keeping industry fully 
idvised on current cleaning problems 

The following quotations from letters I have re 
ceived from three organizations which have been espe 

ill operative tell more eloquently than I can just 
how our trade relations program has been working in 
behalf of the cleaning industry 

The first of these letters from Dane Hahn, man 
uger of the Merchandising Division of the National 
Retail Drv Goods Association with whom we have been 
n almost daily contact regarding fabric serviceability 
pr »blem t interest to r respective industries. Mr 
Hahr vrot 

Oy " iti ra s to stop and 

z t ve ar loing and to atte ipt to evaluate 

ne tl » connection with the program which we 

1 Fabric Serviceability. I was impressed as I 

4 tivit I field to see what a great part you 
al t tl texti serviceability questions and 

ine tent bringing about improvements 

The second letter is from H. G. Lapidus, president 
if the Dye and Color Corporation of America, in con- 
nection with the progress being made to improve the 
cleanability of lacquer stencil prints. We will cover 


this matter more thoroughly later 

The third of these letters is from Herbert Novick. 
reneral manager of the Belt Associat Inc., regarding 
growing out of research and 


started three ve Mr. Novick 


on 


developments our yont 


publicity 


Salad 


program ars ago 


80 


E. JOHNSON* 


mal Institute of Clear 1 Dyeing 


durable type belting materials which were developed in our 
joint research project and the market for these products is grow- 
ing by leaps and bounds 

‘As garment manufacturers become more cognizant of the 
greater value that they are obtaining in these durable types of 
belts will the demand for these increase commensurately. 
Our members are helping to further this objective by bringing 
this point to the attention of garment manufacturers and we know 
that you have done likewise 

Again, may we extend our thanks to you for the wonderful 
cooperation and for your great help in bringing closer the day 
when all belts will be cleanable and washable 


so 


In these critical times there will be even greater 
need to work together if we are to minimize the impact 
of near-war economic conditions upon merchandise 
quality standards. We value highly, therefore, the as- 
surances we have of the continued cooperation of these 
and other organizations and their leaders. 

The scope of our trade relations operation is re- 
flected in the range of problems that have been covered 
in cooperation with trade groups and manufacturers 
in connection with such materials as: yarn-dyed rayon 
taffetas, nylon tulle, dyed casein buttons, moires, rib- 
weave taffetas, artificial furs, solvent-soluble dyes, silk 
prints and sheers, flock striping, polystyrene buttons 
vegetable ivory buttons, embossed rayons, fume fading, 
rubber shoulder pads, black buckram, self-fabric belts, 
lacquer prints, etc 

Although the degree of action taken varies accord- 
ing to the particular circumstances in each case, all 
of the problems reviewed in our technical bulletins 
and many of those that come into our analysis depart- 
ment are subjected to some form of trade relations 
treatment. As a routine matter, however, all technical 
bulletins the cleanability of textile materials are 
reported when issued in the Daily News Record or 
Women’s Wear Daily or both. These daily newspapers 
are the leading trade publications in the manufacturing 
and retail fields. They have a combined circulation of 
about 80,000 copies in the United States, Canada and 
many toreign countries. 

In some instances special bulletins or copies of tech- 
nical bulletins are sent to trade associations for circula- 
tion to their memberships. For example, bulletin T-235 
on rib-weave rayon taffeta was mailed to over 1,000 
concerns in the rayon field by the Rayon Yarn Pro- 
ducers Group, Textile Distributors Institute, National 
Federation of Textiles, and Textile Fabrics Association 
The memberships of these organizations include rayon 
yarn manufacturers mills, converters and 
jobbers 

We have no way of gauging the effect of these 
publicity measures upon manufacturing policies. In 
this instance, however, we were advised that a major 
yarn producer turned the problem over to its technical 
committee for investigation, a move that would not 
have been made in all probability if our bulletin hadn't 
been circulated giving them specific information upon 
which they could take action. 

A very interesting investigation has been under way 


on 


weaving 
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Don’t Let Fatty Acids “Stink Up” Your Work 
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| EVERY DAY | 





Use Blue Label DARCO 


to get sweet-smelling 
quality dry cleaning! 





If your customers complain that your only once a day—if you use enough 
work stinks—and mean just that—put Darco every day! 
an end to their gripes by following this 


tj ; There’s no need for special “sweet- 
routine every morning: 


eners” when you use Blue Label Darco. 
It kills off the cause of odors by trap- 


First, precoat. Then add Darco to your ping all kinds of residues that foul 
washer and recirculate solvent until your solvent. The regular use of Darco 
clear. Now, you’re ready to run the keeps your solvent clear and clean. . . 
first load. And remember! You do this color-free and odor-free. 


See your Darco distributor now! Write for the 
Blue Label Darco instruction card. 


DARCO DEPARTMENT 


ATLAS POWDER COMPANY 


Darco General Sales Offices 


60 East 42nd Street, New York 17, N. Y. 
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for the past year which illustrates another approach 
to a cleaning problem. This one is in connection with 
dyed casein buttons that bleed in steam spotting and 
pressing, a problem with which every cleaner has been 
confronted at one time or another 

Early in our investigation we were told by button 
dyers that they have long searched unsuccessfully for 
a fast-color method of The entire question, 
therefore appeare d to hinge upon the development of 
a new method of dyeing and we appealed to the re- 
search laboratories of the General Dyestuff Corporation 
for their After more than a year of intensive 
study and experimentation they have perfected a proc- 
ess of dye Ing that holds considerable promise. There 
are certain produc tion difficulties that need to be ironed 
out before it will become practical for commercial use. 
But we have great hopes for its ultimate adoption by 
the trade 

In addition to these special investigations and pub- 
licity campaigns aimed at solving individual problems 
NICD has widely publicized information on cleaning 
processes. Wetcleaning spotting proc edures, the nature 
of cleaning solvents, the types of equipment used, etc., 
are subjects that have never been properly explained 
to those who manufacture and sell apparel and other 
textile produc ts 

In this connection, numerous articles have been pub- 
lished in the leading trade publications Another ave- 
of publicity through meetings 
of various trade groups 

The National Retail Dry Goods has 
aided our publicity campaign in the publication of 


ave Ing 


assistance 


rue release has been 


Association 


special bulletins and magazine articles on many types of 
fabric serviceability problems 

All of this publicity effort has stimulated wide in- 
terest in NICD testing and research facilities in Silver 
Maryland. More than 150 inquiries were re- 
ceived from textile concerns last year, many of which 
called for test reports on the cleanability of new prod- 


Spring 


ucts 
These 


toward dispelling the 


a long way 
drycleaning 
retailers and 
manufacturers are rapidly gaining a new understanding 
and appreciation of what 
products in 


educational activities have gone 
misconceptions ot 


that were prevalent in years past. Today 


s required to —_ textile 


And this, I 
reflected in the improved trade relations 
of the 


clean and useful condition 


believe IS 


standing ¢ industry locally as well as at the national 


level 


A Case History 
Now I would like to describe for you in detail the 
procedures followed in developing the investigation 
regarding 


ispects of 


stencil prints for it so well illustrates various 
our trade relations operation 

In many cases, a problem submitted by the NICD’s 
analysis department serves as a springboard for an in- 
investigation which, through the enlistment of 
the cooperation of manufacturers and processors, re- 


tensive 


sults in basic changes in production practices of great 
importance to the cleaning industry 

As you well know, the difficulty with lacquer sten- 
cil prints has been that the designs curl severely in 
cleaning solvents and then crack and peel off, In the 
first cleaning it is sometimes possible to press the de- 
sign down flat again as it should be but they are no 
serviceable. In wearings of the 
garment or the next time it is cleaned, the brittle lac- 
quer figures flake off or rub loose from the cloth 

Such a problem was received in August 1949 through 
the analysis department 


longer subsequent 


The lacquer stripes in a two- 
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Do we do good work? D'y'want | should lose my job? 


piece rayon taffeta suit had become so badly distorted 
that it couldn't be restored. 

Before we got the garment for investigation, how- 
ever, it had been returned to the retailer and then the 
manufacturer. But the latter sent it back to the re- 
tailer with the familiar explanation that this was the 
only damage complaint he had received out of the 
thousands of suits and dresses made of the same type 
of printed material and that this clearly indicated to 
him that the garment in question had been “improperly 
drycleaned.” And as you would guess, the retailer on 
the basis of this report from the manufacturer denied 
an adjustment and the customer then returned to the 
cleaner to renew her claim. 

Our first step in the investigation, therefore, was 
a personal check on the statements of the manufacturer 
and to preve to him, if possible, the true nature of the 
problem and the need for corrective action. 

We made arrangements for an interview with the 
manufacturer at his offices in New York City, but we 
learned little more than what he had said in his letter 
to the retailer. Nor could he tell me, he said, from whom 
he purchased the printed goods because the style had 
been out of his line for several months and his records 
would not indicate from which of the many sources he 
used he bought the fabric in question. This is not an 
uncommon experience in contacts with garment cutters 
as on the whole they are generally suspicious of any 
outside inquiries. 

However, I gained enough from the interview to 
narrow down the sources I would need to call to locate 
the converter or printer of the fabric. This I later found 
to be Union Textile Printers, a major factor in the 
field of overlay printing, particularly lacquer stencil 
prints. 

My interview with its president, Michael Cembalest, 
was in sharp contrast to that with the garment manufac- 
turer. Mr. Cembalest said he had had no complaints 
from his accounts concerning the cleanability of their 
stencil prints but the evidence of the dress I showed 
him certainly indicated the need for an investigation. 
For this, he said, it would be necessary for me to visit 
their plant in nearby Secaucus, New Jersey, and inter- 
view the head of the production department, Joseph 
Pink. 

Mr. Pink showed me through their entire plant 
where I saw the complex machines from which flow 
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Paint-Oil-Grease 
in the buyer’s plant. Our saving in cost of 


processing 

and distribution is passed on to the dry cleaner, 
who in turn enjoys a saving of 35 to 40% on 

i Paint-Oil-Grease Remover. 
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R.R. STREET & CO., INC 


561 WEST MONROE ST., 
CHICAGO 6, ILLINOIS 
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When you order from your jobber 

in the original 4-gallon case, you take 

full advantage of the saving made possible by our 
mass production and distribution 

in this standard package 

If you order less than a case you 

automatically increase your jobber’s cost of handling 
packaging, delivering and billing, at least 

a portion of which he must pass on to you 

Save 35c on each gallon you use by ordering 
in the standard 4-galion case 
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millions of yards of stencil prints and other types of 
overlay printing. But if all this material that was go- 
ing into the markets every day reacted to cleaning as 
did this particular dress, Mr. Pink asked, why weren't 
they getting complaints from their customers, the gar- 
ment cutters, who would surely hear from their retail- 
store customers if complaints existed in any volume. 
And laboratory tests made at the Better Fabrics Test- 
ing Bureau later indicated that none of these prints 
were cleanabl 

| had good reason to believe that both the garment 
Mr. Pink were truthfully stating that they 
had had no complaints from retail stores regarding 
the noncleanability of stencil prints although in other 
of cleaning difficulty garments were returned in 
volume as, for example, the flock striping problem. 

{ can offer no satisfactory explanation for these 
differences to serviceability 
problems in terms returns, The fact 
is, however, that in response is neg- 
Until the matter is taken up directly by the 

industry though trade relations, manufac- 
turers, printers and others have every reason to assume 
that the consuming public is satisfied with their qual- 
ity And especially so if sales volume con 
tinues is has been the case with stencil prints 


cutter and 


Cases 


In consumer 


ot 


some cases the 


response 
merchandise 


, , 
ligible 
( le aning 


or production 
to rise 
the war. 
Notwithstanding these unanswerables, however, our 
tests had indicated that the current run of stencil prints 
by Union Textile Printers and other concerns showed 
characteristically poor cleanability. The designs curled 
bec brittle and lost their flexibility. There was no 
that despite the of returns, stencil 

not standing up satisfactorily. Mr. Pink 
that I check with their principal source of sten- 
the Dye and Color Corporation of 


since 


ime 
denving absence 
prints were 
urged 
ciling lacquers 
America 

As before 


ining 


had 


was 


indication that the 
having trouble with lacquer 
amount of con- 


there been no 


industry 
that the re 


cle 
was any serious 
sumer complaints But in view of the evidence sub- 
nitted the company agreed to make a study of the 
problem in an effort to develop a new formulation that 
would stand up satisfactorily in cle 
Several weeks later a 
' } 


s produced on laboratory 


prints o1 


ining solvents 
of experiment il 
were sub- 


numbe I 


prin ipparatus 
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or 
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1! hear your plant has ao new owner 
oround to get acquainted?” 


how come he hasn't been 
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mitted which showed marked improvement in cleana- 
bility in both perchlorethylene and Stoddard solvent. 
Since then further refinements have been made. Tests 
carried out recently in Silver Spring on commercial 
productions of the new, improved printing lacquers 
stood up remarkably well in petroleum solvents. Only 
a slight distortion of the print developed in repeated 
synthetic cleanings and this was overcome satisfac- 
torily in steam pressing. So for all practical purposes 
we can conclude that the problem has been techni- 
cally solved, for which we are indebted to the Dye and 
Color Corporation of America. 

There is more to the problem, however, than its 
technical solution. The new product costs considerably 
more to make than the older one and the printing time 
is a little slower. To clear these additional costs the 
printer has had to charge his customers two cents more 
a yard than he has been getting for stencil prints, In- 
stead of six cents per yard, the new prints cost the gar- 
ment maker eight cents. In a volume business, paying 
a third again as much for a product cannot be justified 
except in terms of increased sales potential or protec- 
tion of existing markets. As pointed out earlier, there 
have been no complaints in volume to indicate that the 
consumer and retailer are not satisfied with the quality 
and serviceability of lacquer prints and sales volume 
has continued at satisfactory levels. 

In an effort to create the necessary demand, there- 
fore, we have widely publicized the noncleanability of 
lacquer prints, pointing out that a new cleanable prod- 
uct is now available to the trade. Union Textile Printers 
advised several weeks ago that this publicity has had 
good effect as there is an increasing demand for their 
stabilized prints and from all indications the trend 
would continue. In commenting on the results of our 
procedures in dealing with the entire problem, the 
president of this concern, Michael Cembalest, wrote 
as follows: 

“The use of print media that satisfactorily dryclean, even 
though more expensive to produce, will in the long run be a 
boon to both your industry and ours. We commend your organiza- 
tion (NICD) for originally bringing this problem to our attention 
and for your persistent application to the end that the questior 
of drycleanability has had the desired result.” 

Summing up the record, we can say that the cam- 
paign has produced a new lacquer for cleanable sten- 
cil prints; that it has alerted large sections of the retail 
and garment-manufacturing trades to the problem of 
noncleanable prints, and that it has stimulated a de- 
mand for the new product which should in time elimi- 
nate another source of difficulty to the cleaning industry. 

If it were at all possible I would have appraised 
the results of the trade relations program in terms of 
actual improvements that have been brought about in 
the cleanability of merchandise being produced today 
as compared with before the program was started. But 
I must leave this for the cleaners—who are in constant 
touch with the practical problems of garment renova- 
tion—to decide. We have information on _ specific 
instances of improvements that have been made by 
companies as a result of knowledge gained from us re- 
garding cleaning processes and the problems of textile 
cleanability, but we shall never be able to make any 
over-all appraisals except those which are based on 
the observations of individual cleaners. 

We can say, however, that we are no longer lack- 
ing a means for the speedy communication of informa- 
tion on current cleaning problems to the various trades 
or the necessary cooperation for their investigation, As 
quickly as facts are available on new problems they 


will be given effective trade relations treatment. 7 + 
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With ANY Drycleaning Unit 


Here is a compact, efficient solvent recovery unit—the Detrex Model 
325 Synth-O-Saver—that recovers nearly all solvent remaining in 
garments after extraction in synthetic drycleaning machines. Operation 
is automatic; garments come out dry, odorless and extra clean. 

The Synth-O-Saver can be used to great advantage with any 
synthetic drycleaning machine. 

WITH COLD UNITS that do not have solvent recovery, it cuts 
solvent consumption to a fraction. Many Synth-O-Saver users find that 
one drum of solvent now does the work formerly requiring 3 to 4 
drums. This percentage depends on production, condition of the dry- 
cleaning unit and operation. 

WITH HOT UNITS, the Synth-O-Saver in most applications almost 
doubles capacity, decreases operating costs and increases solvent 
mileage. 

Write for full details a Ml your particular application. 

DETREX CORPORATION BOX 501, DETROIT 32, MICH. 
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DOUBLE STORE gives Arcade Services maximum window space on busy 
street for complete-service display 


SIDELINE SERVICES can be easily departmentalized becouse of large 
store area. Woman is picking up shoes; man brought shoes, is waiting 
for drycleaning. Cabinets along right wall house hats and shoes ready 
for pickup. Note mezzanine shoe repair department, upper left 


Complete Valet Service Offered by Drycleaner 


Includes Hat Cleaning, Shoe Repair and Shine 


by JOHN J. MARTIN 


HALF Ol 
Christus G 


lir 
side Lnes 


THE $1,000 WEEKLY VOLUME done by 
Chames’ Arcade Services comes from the 
fered in addition to drycleaning. Chris 
complete valet-service idea, and doesn’t 
have to push too hard to make it click with the citizenry 
Salisbury, Maryland 
Arcade Services evolved from two separate busi- 
nesses operated by Chris and a partner. A shoe repair 
shoe shine and hat cleaning shop was located in Salis- 
bury, while a drycleaning plant was situated in another 
ywn nearby. When fire burned out the Salisbury shop, 
a retrenchment was in order Recognizing all the serv- 
offered by the little partnership as natural for 
store business, Chris bought out his partner and 
lated into Ar 
The building that houses 

making two window fronts on Salisbury’s well-traveled 
Main Street available The 
double store also gives the multiservice shop a spacious 
inside layout 
To the left of the 
repair booths 

shoe shine 
On the 


entrance 1S 


pushe s the 


' 


Ices 
a ome 
ade Services 

Arcade is a double store 


consoli 


tor promotional purposes 


hive 


along the 


entrance are while-vou-wait 
Farther wall are 
platforms, attended by two shine boys. 
side of the to the right of the 
hat cleaning department. To the rear 
this wall are the shelves used for storing finished 


und shoe Ss 


} 


Snore 


hve 


Sane 


other 


the 


store 


along 
hats 

In back of the counter that stretches across the width 
of the building is a partition that divides finishing and 
cleaning from the Storage built 
into the partition hold waiting to 
be picked up 

All machinery and equipment needed for repairing 
shoes are located in a mezzanine built over the cleaning 
room in the rear of the The all-glass front of the 
permits customers to see 


rooms store spaces 


bagged garments 


store 


meZZanine shoes being re 


paired, but prevents this rather noisy operation 


| from 
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TWENTY-FIVE PERCENT of hot cleaning volume is done for other local 
cleaners. Owner Chris Chames finds one service sells another 


interfering with other work or customer transactions 

Chris says that most drycleaning customers bring 
in shoes and hats. Those who bring in sideline jobs 
or stop for a shine but don’t bring their drycleaning 
he counts as constant prospects for Arcade, and he 
doesn't miss a chance for a try at converting them. 

\s to the relative profitability of the services, Chris 
says the sidelines take his business out of the “all eggs 
in one basket” class, that all are profit-makers, and that 
each service helps to build the others. 

Arcade’s advertising has been a consistent sched- 
ule of small newspaper ads. Recently the plant has 
been using very effective oversize matchbooks as inserts 
in shoe repair jobs, hats and drycleaned clothes. All 
advertising stresses the one-stop, head-to-foot valet 


service, # # 
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WPBXAS _\ 
Award -£ 


PESTANDO sy? 
MOMIPTY SRavicks 
DPAPATORS 3° A DBP PAE 

BURBAY : 


SOLVING MUTUAL PROBLEMS for cleaners, retailers and their customers JOHN DRAPER, assistant manager of Oklahoma City’s BBB, was the 
was the sole bosis for this award man who did the work 


Fabrics Forum Wins for Oklahoma City 


Award by National Better Business Bureau 


For Most Outstanding Community Service 


by WILLIAM R. PALMER 


VOTED MOST OUTSTANDING of all the commu- Fabrics Forum published by the retailer-cleaner fabrics 
\ity service campaigns conducted by the Better Business committee of the BBB: 
Bureaus in the nation’s cities of 300.000 or less was the 1. To educate consumers on the proper selection, 
Fabrics Forum conducted in Oklahoma City for the mu- care and use of merchandise 
tual benefit of “retailers, cleaners and their customers.” 2. To help cleaners and retailers get at the causes 
This award, put up by the Better Business Bureaus of customer complaints and get rid of them at their 
vf the state of Texas, is prese nted annually by the na source 
tional organization at its vearly convention, held this 3. To arbitrate complaints when agreement cannot 
ear at Denver be reached by the parties at interest. 
Four years ago a committee of Oklahoma City clean The Oklahoma City Fabrics Forum story got a good 
isked the local Better Business Bureau to provide a press! The Oklahoma City Times on November 25 


neutral ground for cleaners, retailers and customers to 1949, told of the retailers and cleaners working together 
discuss and ¢ xplore the facts about their common prob- 
le ms The man who bec ame re sponsible tor the success 
if the venture is John Draper, assistant manager of the 
Oklahoma City bureau. With great thoroughness pa 
tience, tact and fairness, he and the BBB staff devel 
yped the plan that was finally approved by the di 
rectors of the retailers’ association. of the cleaners 
association and of the Better Business Bureau 
Mr. Draper is to be especially commended for tak 
ng the time and effort to prepare himself to understand 
und evaluate correctly the drycleaners’ problems. This 
included attendance at both of the drvcleaning short 
yurses given in Oklahoma by the NICD staff. It also 
includes close readership of literature available on both 
drycleaning practices and fabric problems as presented 
in the trade papers and technical bulletins in the drv- 


cle aning and fabric manufacturing fields COMPLAINTS IN PROCESS ond exhibit of unserviceables hang in the 
The job to be done was threefold quoting trom BBB auditorium 
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“BUCKEYE SIZE” 


To restore the original life, lustre and re- 3. Sport shirts and wash pants by immersion 
siliency to: process after wet cleaning 
Clip and mail coupon now for a generous 


size, trial sample FREE. 


1. Laces and nets by spray process 

2. Silks, woolens, linens, synthetic fabrics 
and drapes by immersion (Distributed through Jobbers in U.S. A.) 

THE DAVIES-YOUNG SOAP COMPANY + BOX 995 + DAYTON 1, OHIO 


--------- TRY THIS SIZE FINISH FREE! ---------: 


THE DAVIES-YOUNG SOAP CO., BOX 995, DAYTON 1, OHIO 


Without obligation, mail me enough “BUCKEYE?” Size for thorough trial FREE 
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for the custo 
retailers 


benefit. Wome Wear Daily, the 
national daily newspaper, picked up the story 
in with the National Retail Dry Goods Asso- 
efforts in the same direction. The Daily is 
saving, “Retailers, as purchasing agents for 
have the obligation to buy merchandise that 
nditioned 


ners 


and tied it 
ciation s 
quoted us 
i 
can be rec 
The education program involved several media 
four BBB radio programs on problem fabrics were given 
on Station KOCY; twelve bulletins on problem fabrics 
rviceable merchandise were run in the BBB 
monthly merchandise bulletin, providing information 
that enabled cleaners and retailers to get together 
bly on several thorny problems 
30-minute talk by Dr. Lyle of NICD, spon- 
BBB, 29 store owners, managers, buyers 


By, 


, 
1e public 


and uns¢ 


imica 
At a 


red by the 


a 
$3.30 BOX (white) 


$3.50 BOX (colored) 
1,000 strips per box 


Each box numbered 
from 001-1,000 


yet? 


Ask your distributor or write 
PRE-MARKED STRIP TAG CO. 


3232 ‘NDIA ST., P. O. BOX 2430 
SAN DIEGO, CALIFORNIA 


Also, the NEW - 


SPECIAL 
INSTRUCTION 


TAGS in six bright co 


20 


a color tor 


Let T 


7 There is no 
Privo substitute 
for PRE-MARKED 
STRIP-TAGS! 


4 
ods: 


s] ! 
ms ume 
' 


KEN-TAGS 


show you how to do it 
right the first time. 


and adjustment people who had professed eagerness 
to get back to work as soon as possible, deluged the 
speaker with questions for an additional 45 minutes. 
Then the BBB worked with Dr. Lyle in presenting a 
30-minute TV show explaining how consumers can 
distinguish between serviceable fabrics and trouble- 
some ones. 

This, however, has been the spectacular part. It has 
been the private interviews and the handling of in- 
quiries ond complaints that have really made the pro- 
gram effective. As, for instance, the education of the 
retailer who claimed he “didn't have a suit in the house 
on which water could be used—they all had to be dry- 
cleaned.” 

The Oklahoma City Better Business Bureau handled 
569 “cases” involving drycleaners or drycleaning prob- 
lems. Many of these were merely 
inquiries from consumers or re- 
tailers, but 93 cases were formal 
complaints. Of these, 15 came 
from retailers, 46 from cleaners 
or from customers at the clean- 
ers suggestion, and 32 from “un- 
happy customers who weren't 
getting anywhere.” These 93 
cases involved 70 different clean- 
ers. 

The BBB talked to each of 
the parties involved in these 
cases, and if a settlement could- 
n't be reached the garment in- 
volved was sent to the NICD 
for analysis. If the analysis re- 
port required additional infor- 
mation to make it clear to the 
customers (which may often be 
true of a report that is quite 
plain to a drycleaner) the BBB 
did the necessary research for 
clarifying information. 

Of these 93 cases, only 51 
showed faulty handling by the 
drycleaner. Over half of these 
were remedied by the laboratory 
or by the cleaner under the lab- 
oratory's instruction. Unservice- 
able merchandise was at fault in 
16 instances, and the retailers 
without exception made adjust- 
ment when the facts were pre- 
sented. Both cleaner and retailer 
were absolved in 27 cases. Only 
two cases went to arbitration. 

The air has been cleared of 
a lot of static in Oklahoma City 
in just this one year—for all this 
represents one year’s program— 
thanks to John Draper, his boss 
and his associates, and thanks to 
a pitifully small group of dry- 
cleaners who have donned a 
tremendous amount of time and 
energy to help make this thing 
go and grow. Thanks, also, to 
some broadminded, fairminded 
retailers who want the customer 
to be happy at all costs. 

So John Draper and the boys 
really deserve the plaque they 
won and the heartiest congratu- 
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lations of the industry! # # 
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Is higher production your aim? 
Then Yarway is your steam trap. Best steam 
trap performance requires condensate drainage p/us— 


1. Air and gas removal. 


2. Velocity scrubbing of condensate from 
heat transfer surfaces. 
- Keeping highest average temperature 
in the equipment. 


Yarway Impulse Steam Traps do all this, 
a ITH sending the most premium B.T.U.'s at top 


temperature into your process or product. 


That's why equipment drained with Yarways 
gets ‘hotter, sooner” . . . why better quality and higher 
a production rates are so often reported, 


and at lower steam consumption per unit produced. 


oe anil The Yarway “Impulse’’ design makes this possible— 
also makes possible small size, only one moving part, 
straight-through piping, low cost, low maintenance, 
. . and it’s good for all pressures. 
lt 


Over 750,000 Yarway Impulse Steam Traps have 
Bae Bi. Bien { already been installed. You can buy them at a nearby 
industrial distributor—216 sell Yarways. 





YARNALL-WARING COMPANY 


A _®* 138 Mermaid Avenue, Philadelphia 18, Pa. 


we) TOO ae eT 
Do ele Aw, 


FREE OFFER 


Don't take our word for it. the steam trap 


Test Yarway's production advantages in your 
“ius 0s 0 a0h aabaar all designed with production 

be delivered promptly. . . 
in mind 
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LEGAL DECISIONS 


by A. L. H. STREET 








Seyenanees in Name Only 


1 a mat left them with a “retail 
latter would send them to a “whole- 
cleaning. The wholesaler was a reputable 

mats were destroved in a fire at the 
'} 


the retailer liable to the customer? 

No, declared the New York Supreme Court, Ap- 
pellate Term, First Department, in the case of De Onis 
v. Schmeltzer, 71 N. Y. Supp. 2d 384. The court set 
judgment by a lower court in favor of the 

In about the shortest opinion that any court 
rising in the industry, 


f some rugs am 


that the 
con- 
whole - 


aside a 
customer 
ever gave in a 
the higher court said 

Plaintiff knew defendant sent the 


to him to another in the 


case cleaning 
articles entrusted 
business of wholesale dryclean- 
ing. Such wholesaler, who is not a party here, was repu- 
table and defendant was not shown to be negligent in 
the selection.” 

Comment: The 
minded judge 


de cmion is in 


would be 


line with what any 
apt to decide. So, if any- 
garments or other articles for clean- 
intending to send them out, wishes to 
kee p himself in the legal clear he need do but two sim- 
ple things: (1) Be that his customer knows that 
the work is to be sent out. (2) Be sure to send them to 
a reputable wholesaler 


fau 
one who receives 
ing OF dveing 


sure 


Discrimination Against Nonresidents 


municipal 
leaners 


ordinance nstitutionally 
doing business within the 


r other conditions not 


impose ~ an 
city limits burden- 


mposed upon re sident 


The appt llate 


question 


that have considered this 
unanimously answered it no. 
In short. a licensing that attempts to set 
up a “tariff wall” in favor of local cleaners is void and 
a cleaner so discriminated against can sue 
forcement of the ordinance 

In 1934 the city council in Defiance 
an ordinance imposing an 


courts 
seem to have 


ordinance 
to enjoin en- 


Ohio, adopted 
annual license fee of $5 a 
year on any operator of a cleaning business in the city. 
No exception was taken to that provision because it 
applied to residents as well as nonresidents. But the 
second section of the ordinance required cleaners who 
did not have an establishment in the city to put up a 
$1.000 bond to “truly account for all property 
removed from the city” for cleaning or pressing and to 
indemnify customers against loss or destruction of their 
garments. The third section required nonresidents to ap- 
point a resident person upon whom summons could 
be served in any suit brought against the nonresident 
< le aner 

The Ohio Court of Appeals for Defiance County de- 
clared the provisions of section 2 and 3 to be void, as 
being unjustly and unreasonably discriminatory against 
nonresidents. (Myers v. Citv of Defiance, 36 N. E. 2d 
162 

A similar 


( ish 


was rendered by one of the 
Missouri Courts of Appeal in a case where an ordinance 
not only required nonresidents to post bonds but to 
file daily lists of articles removed from the city for 
cleaning. The said that a resident cleaner was 


de« sion 


court 


92 





INVITATION TO THE READER 

In this department of THe Nationat Cieaner & Dyer 
Mr. Street, an attorney, and author of a book on law for 
drycleaners and laundryowners, reviews current court de- 
cisions affecting drycleaners and dyers. 

Readers are invited to submit for the author's discus- 
sion legal problems of general interest to the industry. You 
must rely on your own attorney for specific advice as 
to your rights and liabilities in a given case. But Mr. Street 
can help you and your attorney, by citing what the courts 
have generally decided in similar cases. 











just as apt to abscond with a patron's garments as a 
nonresident cleaner. (Ex. parte Beckenstein, 104 S. W. 
2d 404.) 

A Nebraska town levied a $5 annual license fee 
against local cleaners and $2 a day or $50 a year against 
nonresidents. The state supreme court annulled the 
ordinance as being unjustly discriminatory. (Speier’s 
Laundry Co. v. City of Wilber, 269 N. W. 119.) The 
evidence showed that the average weekly earnings of 
the plaintiff, an out-of-town concern, on two trips per 
week to the town was $17.58, two-fifths of that for 
cleaning. The court said that it took no argument to 
demonstrate that the tax imposed was confiscatory. 

In at least two cases the appellate courts of California 
have declared void ordinances that exempted resident 
cleaners from taxes imposed upon nonresidents. (Buene- 
man v. Wardrobe Laundry Co., 65 Pac. 2d 884. In re 
Riley, 177 Pac. 854.) In the first case, the court noted 
that improved means of transportation naturally en- 
large business territory that was once confined to 
municipal boundary lines. It also stated that, despite 
the desire of municipal legislators to favor local estab- 
lishments, attempts to discriminate unjustly against 
nonresidents were condemned by the California Su- 
preme Court as early as 1877 


Employee's Power To Contract 


on delivering rugs to a clean- 
er's driver, initialed a duplicate receipt for the rugs. The re- 
ceipt contained a limitation of liability, provided for arbitration 
of any claim, and stated that the conditions were accepted. 
Assuming that the bookkeeper knew what the conditions were, 
did that bind the rug dealer, in the absence of proof that the 
bookkeeper was authorized to do more than deliver the rugs 
to the driver with directions as to what should be done to them? 


A rug dealer's we~ 


No, declared the New York Supreme Court, New 
York County. (Gold v. A. Broido, Inc., 58 N. Y. Supp. 
2d 283.) 

In effect, the court said that the bookkeeper had no 
more right, without authority from her boss, to agree 
to arbitration of claims than the driver would have had 
a right to agree to conditions not authorized by his 
boss, the cleaner. 

The court held that even if the bookkeeper had been 
authorized to agree to the conditions mentioned in the 
receipt, there was nothing to show that she knew that 
they were in the receipt. The arbitration clause was 
unusual in cleaning contracts and the bookkeeper had 
a right to assume that the printed conditions were 
only those commonly used, unless her attention was 
called to the unusual conditions. 
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Instartt Glgon is aS CASY pad as water 


Adding “‘Instant’’ Calgon is as easy as pouring. 
Dry, free flowing granules . . . can be added 
quickly any time 


cc — 
— 


si instant (algon alssotes at any temperature 
/-Instant- Regardless of water temperature, ‘Instant’ 


Calgon dissolves completely ... goes to work im- 
mediately. 


“ “4 , ‘ 
Instant Calgon is convenient! 

Just add directly to wash-wheel, hand-scrubbing 
soap, rinse tub, or shampoo. 


——~ 


\ 


TESS 


A 


"nstant Calgon is equal in efficiency! 


Full CALGON strength makes everything in 
your washing formula do a better, quality job. 


Ey 
u v Pose 
Instant Calgon saves time! 

No need to prepare solutions in advance. Saves 


workers’ time. 


“INSTANT” CALGON 


1S AVAILABLE 
IN TWO CONVENIENT PACKAGES 


G 


Use ‘‘Instant’* Calgon for 
quality laundering . . . wet 
cleaning. . rug and up- 
holstery shampooing! 


ered trade mark of Calgon, 
1m phosphate products 


CALGON, INC., HAGAN BUILDING, PITTSBURGH 30, PA. 
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Protect Yourself and Your Customer 


Various Causes of Cleaning-Plant 


Fires and How To Eliminate Them 


by JOSEPH R. O’HANLON* 
Mar ager, National Inde mnity Exchanue 


PHI 


shown 


LOSS RECORD in the 


« onside rable 


drycleaning industry has 
the cleaners’ 
organized. This improve- 
to the use of high-flash solvents 
eliminated static fires in washers 


improvement 
were 


since 
I xchange s 
is largely 
whic h have 
ind extractors 

When a fire occurs in either of these machines, the 
should be checked and it will probably be 
found that through a mistake in delivery or otherwise 
i low-flash solvent has been mixed with the regular 
solvent 


insurance 
nent due 


almost 


solvent 


\ mixture containing a small amount of gaso- 
line or naphtha is more dangerous than a straight low- 
flash is more likely to furnish the 
right amount of gas for an explosive mixture. This is 
covered by a range of approximately 94 to 98 percent 
uir to Above or below these percentages gas will 
burn but it will not explode. 

When the temperature of any petroleum solvent is 


solvent because it 


vas 


raised above its flash point, its safety teatures disappear 
Even today more than 30 percent of all cleaning-plant 
fires occur in tumblers and dryroom equipment. These 
losses could be greatly reduced if more attention were 
given to the proper regulation of temperatures and hu- 
miditvy control to prevent static. A tumbler which is 
kept thoroughly clean and operated at a temperature 
ot 150 degrees with slightly moistened air will seldom 
cause trouble 


Other Common Fire Hazards 
While most cleaning-plant fires are caused by haz- 


irds common to the industry, the most serious fires are 


those involving the finishing department. These often 
start from causes which have no relation to the use of 
Ten percent of the 


solvents | 


cleaning-plant fires are 

















ttle late, dear. The boss thinks he saw a moth 


caused by cigarettes and careless smoking. The fire 
which is discovered an hour or two after closing time 
can usually be traced to a carelessly discarded cigarette 
or the failure to disconnect pressing equipment. 

Stokers and oil-burner equipment are frequent 
causes of fires largely due to lack of proper servicing 
of motors and electrical controls. Defective extension 
cords and wiring are also the cause of many fires. 

A recent addition to the drycleaners’ troubles is the 
synthetic shoulder pad. They flare up in tumblers, in 
dryrooms, in baskets of clothing and even on wind- 
whips. As chemical analysis has found nothing in the 
shoulder pad to cause fire, we have come to the con- 
clusion that being spongelike they simply retain suffi- 
cient solvent after extraction to give off a gas which is 
ignited by static or spontaneous combustion. 


Preventing Storage-Vault Losses 

One of the big cleaning-plant hazards is the storage 
vault, not so much from the frequency of fires but on 
account of the possibility of a big loss, 

The best material for a vault is concrete. The walls 
should be at least eight inches thick with at least a six- 
inch reinforced slab on top and a two-hour fire door 
If properly laid, brick, tile or concrete blocks can be 
substituted for concrete in the walls, but as ordinarily 
constructed they offer very little resistance to burglary 
and may allow moisture to enter the vault, especially 
if it is below ground level, 

Provision for drainage is important in the base- 
ments of vaults as they may be filled with water in case 
of flood, sewer stoppage or by the fire department if a 
fire occurs upstairs. All wiring should be in conduit. 
The lights should be at least two feet from the gar- 
ments and the light switch outside the vault and pref- 
erably arranged so that the vault door cannot be closed 
when the lights are on 

The ideal fire protection for vaults may be provided 
by installing an automatic CO, system. Water sprinklers 
are not recommended because of the danger of water 
damage to garments. 

Vault equipment which has come into use in recent 
years, such as fumigators, ventilators and other motor- 
driven equipment, has considerably increased the fire 
hazard, All of this equipment should be designed to be 
installed outside the vault with automatic closing de- 
vices in the openings through the walls. The only large 
vault loss the Exchanges have had was caused by a de- 
tective tan motor. 

The size of the vault is an important consideration. 
No vault should have a capacity for more than $250,- 
000 in storage values. If more space is needed, an ad- 
ditional vault should be provided. 

The over-all fire record of vaults in the cleaning in- 
dustry has been good, but insurance companies are cau- 
tious and a very few large vault losses could easily 


*From a talk at the 41st annual NICD convention 
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so big 


and just no bigger? 


You Can RAISE CAPACITY 
to Match EXPANDING YOLUME 
with a Hoffman 140 -F UNIT for Safety Petroleum Solvent 


Your HOFFMAN Representative 
is ready now to give you 


the Facts for Your Present Location 


Before your present system “just can’t take anymore,” 
look into the profit possibilities of a Hoffman 140-F unit. 
Flexible — can be added to, as volume grows... no need to invest in 
a complete new system. Permits petroleum safety solvent 
operation in commercial establishments ...lower solvent cost. Handles 
all types of loads. Talk it over with your Hoffman representative— 


find out whether you’re ready now to step up to 140-F. 


HOFFMAN 140-F UNITS GIVE SAFETY SOLVENT CLEANING 
FOR LOWEST COST PER POUND. MODELS FOR LOADS FROM 35 POUNDS 
TO 200 POUNDS, FOR USE IN ANY COMMERCIAL BUILDING. 


TOPS IN VALUE *) ... SINCE 1905 
We Rs aloo 
RINE I a 
wearer = 
= - 


U.S. HOFFMAN MACHINERY COR 105 FOURTH AVENUE. NEW YORK 3, N. Y. 
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make it difficult to obtain insurance and would cer- Construction for Safety 
tainly cause a considerable increase in the low rates In the actual construction and layout of plants, 
now charged for vault insurance there has been little advance in fire protection in the 
past 30 years. As a matter of fact, the chief considera- 
tion these days is workflow. It is not unusual now to 
It may be a surprise to you to learn that the number find a plant with everything from cash register to boiler 
burglary and theft losses of all kinds in drycleaning in one room with no fire walls, fire doors or fire extin- 
plants is more than twice the number of fire losses guishers. 
However. because theft and burglary losses are com- This is a far cry from the kind of plants built in the 
paratively small and very seldom exceed $3,000 or early 20's when the finishing departments, cleaning 
$4,000, the total burglary and theft loss is much less rooms, boiler rooms and tumbler rooms were all sepa- 
than the loss by fire rate with fire walls and fire doors between. In some 
If side and rear windows and doors of every plant cases, large plants had two cleaning rooms and two 
were equipped with bars and night lights left burning tumbler rooms as a safety measure in case one should 
the office and finishing departments the burglary — be shut down by a fire 
yzard could be reduced one-half It is agreed that since the introduction of Stoddard 
solvent, 140F and synthetic sys- 
tems it is not absolutely neces- 
sary to take so many precautions, 
However, leaving out the con- 


FOR sideration of insurance and its 
cost, as a matter of business 

MODERN it is wise to divide a plant so 
POWER that a fire in one department 
will not affect the whole layout. 

There have been many fires 

in cleaning rooms and in fin- 

ishing departments where a 

little outside help from another 

plant or the quick installation 

of equipment in a nearby build- 

ing or branch store permitted 

the plant to continue in opera- 

tion. On the other hand, there 

have been several cases where 

plants were shut down for from 

three to six months to rebuild 

and were never able to regain 

their old volume. When cus- 

tomers go to another plant they 

often find the work satisfactory 

and it is hard to get them back 


To Reduce Burglary Losses 


The Exchanges have only in 
very exceptional cases issued 
insurance on a plant unless the 
cleaning room was_ separated 

; from the finishing department 

listed by Underwriters J 
Loboratories, Incorporated by brick, concrete or tile walls 
with fire-resistant doors. Also, 


the cleaning room must be one 
story without a basement. 
The In the 35 years they have 


been in operation, the Ex- 
changes have paid hundreds of 
G b a E vv A T °o R fire losses of which not more 


Designed for: than four or five losses were to- 





our individual power and heat requirements can 
Mes met with <a made” oars ae when you LIGHT Olle HEAVY OjL tal. In the settlement of losses 
specify TICOSTEAM. Complete and ready to go NATURAL GAS they have alw ays made a prac- 
the moment supply connections are made, the MANUFACTURED GAS tice of giving policyholders the 
TICOSTEAM Generator is available for light or BOTTLED GAS maximum protection possible 
heavy oils, straight gas fuels, or combination or any combination of under their policy contracts. The 
fuel, in capacities from 690 to 10,350 pounds of these fuels ’ 
steam per hour. Write for descriptive Bulletin 





fact that 277 plants have carried 
insurance with the Exchanges 
for 15 to 30 vears indicates that 


THE TITUSVILLE IRON WORKS COMPANY =— =) mabe frends 

, BSR AON Ts Exaggerated Customers’ Claims 
truth TITUSVILLE, PENNSYLVANIA 

Weis a Principal: ties M On customers’ claims the 


ee hg ty same rule applies. The honest 
-—" , — — a , claim is paid promptly without 
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argument. The majority of customers will make out a 
claim blank honestly, but it is a good idea to insist that 
claim forms be signed before a notary. Even the cheater 
will think twice before he swears his three-year-old $50 
overcoat was brand-new and cost $100. 

To attempt to hold customers by overpaying claims 
will not pay in the long run. An honest attempt to be 
fair will hold the reasonable customer and the one 
whose trade you have to buy will always be a liability. 

One development of the last few years is the excess 
liability claim. In the old days if a coat were placed 
in storage for $100 valuation, in case of loss the owner 
would accept $100 and say no more about it. Now 
there are a considerable number of cases where a cus- 
tomer will claim the coat on which he had $100 valua- 
tion was worth $500, and in some cases they collect 

This condition was to a large 
extent brought about by insur- 
ance companies. Most of these 
are subrogation claims made by 
insurance companies which have 
paid the owner of the garment 
under a floater policy or off- 
premises coverage of a fire policy 
and are trying to get the money 
back from the cleaner. 

There are three ways to 
avoid this difficulty: First, insist 
that each customer place a fair 
valuation on his storage gar- 
ment; second, have the customer 
sign an agreement that the valu- 
ation shown on the storage re- 
ceipt is your limit of liability; sania. Waa adees 
third, carry excess liability in- 
surance which can be added to 
your regular storage coverage 


Most people want to make more money and 
. through “on-location” 

rug cleaning in your 
plant. You need no large cash ovtlay .. . 
as little as $350 down... 


carpet cleaning and 


Before any further reductions can be expected, there 
must be a general improvement in cleaning-plant con- 
struction. That it can be done is proven by the low 
fire rates which now apply on some of the better plants. 

We hope that in the near future some cleaner with 
the pioneering spirit of the founders of the industry 
will build a really modern cleaning plant. This will be 
a one-story building of fireproof construction with day- 
light lighting, filtered air ventilation, regulated hu- 
midity and temperature, all steam-heated equipment 
insulated, departments separated by fire walls and fire 
doors, all rear, side and roof openings designed to pre- 
vent burglary, and the entire plant equipped with a 
modern carbon dioxide fire-extinguishing system. The 
owner of such a plant would have no need to worry 
about his fire-insurance costs. # # 


Someone WILL PROFIT 
CLEANING RUGS and CARPETS 


WHY NOT 


tell them about your rug and carpet cleaning 
service! Just explain how HILD System Shower- 
feed Shampooing will restore the lustre, the 
bright colors and soft ‘feel’’ to their floor 


your customers coverings and you'll get orders right 





The Exchanges recommend 
the first two plans. If the public 
once learns that they can collect 
the full value of a garment re- 
gardless of the declared value, 
within a short time all storage 
will be declared at the minimum 
valuation. The result will be 
that the cleaner will receive less 
storage charges and eventually 
will have to pay a higher rate 
for his storage insurance. 

It will never be possible to 
entirely eliminate cleaning-plant 
losses, but the Exchanges have 
a considerable number of plants 
which have been policyholders 
for more than 20 years without 
a loss. Yet losses occur quite fre- 
quently in some plants. We be- 
lieve that in loss prevention man- 
agement is a big factor. 

Good housekeeping and reg- 
ular servicing of equipment from 
boiler room to finishing depart- 
ment are the two most effective 
fire preventives. 

In the past 25 or 30 years 
the rates on fire and bailee in- 
surance in the cleaning industry 
have been reduced at least 50 
percent. This reduction was al- 
most entirely due to the disap- 
pearance of low-flash solvents. 
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When writing to advertisers please 


are ready ond waiting. 

Consider these facts. Practically ALL your 
Present customers have rugs that need peri- 
odic cleaning. Many have wall-to-wall tacked- 
down corpeting. These rugs and carpets keep 
getting dirtier and duller and dingier until 
some enterprising cleaner comes along to do 
the cleaning job. 

But why an outsider instead of you? You 
come into frequent contact with your dry- 
cleaning customers. What an opportunity to 


from the start. 


Aggressive advertising will bring you in 
new business too . . . not only from homes 
but also from stores, theaters, hotels, apart- 
ment buildings, lodge halls, churches, etc. 
HILD is ready to help with a great variety of 
tested advertising material available for your 
use. 


The profitable rug-cleaning field is wide 
open. Write today for complete details. 


HILD Equipment —“'Proved-in-Use for Over 23 Years” 


HILD Plant-type 
Shower-feed 
Shampoo 
Machine 


HILD Portable 
Rug ond Carpet New HILD 
Beater Portable 
Vacuum 
for Wet and 
Dry Pick-up 


TODAY! Mail Coupon for FREE BOOK 


HILD FLOOR MACHINE COMPANY 
740 W. Washington Bivd., Chicago 6, Ill. 


Gentlemen: Please 


your free beok of FACTS." | am especially 


nterested in [) Cleaning Rugs in my plont []) On-Location Carpet Cleaning 
(CD Shempooing Upholstery 


Nome 
Address 
City 


—NCD-8 
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DRISYN sewee you OTH wayS 


FOR PRE-SPOTTING... 


Don’t gamble with a pre-spotter that will Try DRISYN! DRISYN removes food spots, 

sweet stains, blood, beer, perspiration—all stub- 
sabotage your solvent... gum up the works born stains that ordinary pre-spotters, solvents 
or mechanical action can’t budge. It pre-spots 
quicker, better, safer—at lower cost...and it adds 
cleaning power—not gummy build-up to your 
solvent. 


...contaminate your cleaning and fill your 
system with a heavy, rancid, corroding 


build-up. Most pre-spotters fight vour filter Dry Pre-spotter—2 ounces of Drisyn to 14 ounces of solvent. 
‘ Wet Pre-spotter—2 ounces of Drisyn to 14 ounces of water. 


me produce push-pull effects that break Combination spotter —2 ounces of Drisynto 7 ounces of solvent. 
Add 7 ounces of water. 


down filtering efficiency and build up pres- FOR DRY CLEANING. 
sure. Pre-spot and dry clean with DRISYN Try DRISYN! DRISYN is the complete concen- 


trate—no water—no solvent—no inactive mate- 
.. have your spotting and cleaning func- rials. One stock “soap’’ solution cleans every 
; : : : . : classification ... gives you the cleanest whites, 
tions 1n step, In line and flowing in the brightest colors, sharpest stripes that you’ve seen 
: : —and the softest, smoothest, “‘just-like-new”’ finish 

same direction. to garments that you've ever felt! 


bout Drisyn today or write for a Drisyn folder 


CHEMICALS SPECIALTIES DIVISION 


E. F. DREW @ Co., INC. 


15 EAST 26th STREET, NEW YORK 10, N.Y. foled44 


PRODUCTS 


Drisyn Distributors and Servicemen in oll principal cities 
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Truck Conservation Program 


SYMBOL of International Harvester 
W. K. Perkins, manager of 
with approval by 
(right) and Henry E 
highway division 


sales 


English 


Harvester 
truck retail 
who com- 
truck 


world 


International 
motor 


id 
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Company 
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the largest 
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participate in a 
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prise SseTVice 
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nationwide 
onservation program 
July 1 it 
ed by W. ( 
] 


general 


begin 
has innoun 
Schumacher 
of the <« yj 
division. Free inspection 
ice for the nearly 1,000,000 In 
ternational trucks now in 
offered for a 90-day 
the organization s 
outlets 
the first step in the 


truck- 


manager 
truck 


sery 


inv s motor 


USs¢ 
is being 
period by 
5,000 sales and service 
he said as 
complete International 
saving plan 


“We hope to be 


anticipate future 


ible to 
new parts re- 


quirements on the basis of in- 


formation provided by 
Mr 
said. “This is 
only to truck 
the 
tine 


the in 
Schumacher 
not 


operators but to 


spections 7 
# importance 
allotting of 


company in its 


ind manufac- 


the 


materials 
turing facilities to manufac- 
ture of ‘ 
The 
the company s 
tion knowledge gained 
World War II, Mr 
stated. It is designed to 
the # the one 
su] ple ment 
cilities of the fleet 
} 


has his own service 


parts 
base d 


conseTva- 


program is 


truck 


on 


during 
Schumacher 
meet 
truck own- 
the ta 


who 


needs 
er or to 
owner 
shop 

Mr. Schumacher urged truck 
operators to take full advantage 
of the truck 


conservation pro 
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‘s truck conservation effort, held by 


for motor truck division, is viewed 


Defense Transport Administrator James K. Knudson 
(left), 


director of DTA's street and 


offered it 
tional branches and deal rshiy s 
throughout the 

l 


ignated as 


vram as Interna 
country and des 
“Truck Saving 
tions Direct benefits of th 
Truck Saving Plan to truck op 
listed as 1) better 
truck pertormance over a longer 
truck life 
nance and down time costs > 
truck 


4) minimizing delays in obtair 


ota 


erators he 


reduced mainte 


protection of value, and 
ing new 


The 


more 


parts 
program provides 
uniform scheduling 
work, Mr. Schumac 
making most efficient 
of available service facilities 
manpower, Owner-dealer agree 
setting forth the 
will be 


SeTVICE 
said 

and 
ments sched 
ule of inspections sign 


ed. A 


has been developed by 


manu il 


Inter 
national Harvester’s motor truck 


spec ial service 


division to guide 


the 


servicemen in 
program 

Branches ind de ile rshiy s 
will be identified as Truck Sav 
ing Stations through use of dis 
play material, including service 
showroom 
identification but 
National 


advertis 


entrance banners 
ind 
personne l 

direct-mail 
will he 


poste rs, 
for 
and 


tons 
low al 
ing used to acquaint 
International truck operators 


with the program 


Loebls in Vienna 
Josef Loe bl. 
Loebl Dye 
\ i and 


pre sident of 
Works in 
Mrs 


the 
noke 


Roa 
Loeb] are 


celebrating their golden wed- 
ding Vienna, 
Austria, in 


anniversary in 
the 
extended European tour 

A native of Vienna, Mr. Loeb! 
was textile 
to this 
worke d 


course of an 


graduated from a 
there and came 
1907. He 


as master cleaner and dyer for 


school 


country in 


some of the leading establish 
ments of that time, including the 
old Barrett-Nephews Company, 
the Lungstras Co. and Crandall- 
Mckenzie-Henderson Company 
1910 to 1935 he pub- 
and sold by mail 
Loebl Home Study 
Courses in cleaning and dyeing 
He technical articles 
for journals and was for 


From 
lished 


loset 


his 


also wrote 
trade 
associate 
f the Cleane 
of Cincinnati 


a time 


technical editor 


i Dy Re- 


Mr. Loebl came 
in 1918 


lished there 


to Roanoke 
and in 1925 
the garment 
which is well known 
1950 the 
silver anni 
the 
two 


estab- 
dye- 
ing firm 
in the 

firm 


industry. In 
celebrated 
{ nder 
management of 


} 


Dusiness 


its 
versary present 
the 


xpanded 


sons, 
has greatly « 


in recent vears 


Kliegman Testimonial 
On 


dinner was given for Joseph H 


June 5 a testimonial 
Kliegman, retiring president and 
one of the 1917 of 
Kliegman Brothers a lead 
ing distributor of 
ind laundry supplies in 
metropolitan New York area 
Mr. Kliegman’s 


sociates 


founders in 
In 
drvcleaning 
the 
former as- 
many friends and mem- 
the staff of Kliegman 
Inc., paid their re 


bers of 
Brothers 
spects to his long and devoted 
the Mr 
Kliegman had planned his r 


service to company 


a long time 
Among those 


tirement for 
the 


presi 


attending 
Stanley Hall 
Laundry and Clean 
Trades Association 
with Walter Mar 
the Pennsylvania Salt 
Manufacturing Company; Larry 
Bettleheim of Wyandotte Chem- 
icals Corporation, and John H 
Gilvey of Colgate-Palmolive - 
Peet. Competitors in the indus- 
try represented by Jacob 
while other and 


warm in 


dinner were 
lent of the 
Allied 


representing 


ers 


tense 


were 
Carr industry 
illied tradesmen were 
of Mr. Kliegman’s 


influence and judgment on trade 


their praise 
proble ms 

The new 
Brothers 


Klieg 
Arthur 


officers of 


man Inc., are 


Kliegman, president; William 
B. Kamins, vice president, and 
I. Adrian Shulimson, secretary- 
treasurer 


Street's Honors Veterans 


Service pins are being 


awarded to three 


bers of its technical field force 


more mem- 


ROY ROSS 


CHAD MYERS 


JACK STEPHENS 








ARE YOU SATISFIED 
WITH YOUR PRESENT INCOME? 


If you're not, investigate the Berlou “Profit- 
Builder” Plan that lest year added $1,000 to 
$5,000 EXTRA NET PROFIT to over 10,000 United 
States and Canadian firms. 


Yes, Berlou's “Profit-Builder” Plan can help you 
build up your service business and boost your 
over-all profits, because people appreciate a 
Berlou 5-year guaranteed mothproofing job. And 
you'll like Berlou’s liberal cooperative advertis- 
ing plan, national advertising campaigns, and 
free sales aids because they bring new customers 
and help hold old ones. 


Make life easier and more profitable for your- 
selfi—send for your free copy of Berlou’s “Profit- 
Builder” Plan TODAY |! 


BERLOU MANUFACTURING COMPANY 
35 Blaine Avenve 
Marion, Ohie 


Saath CG 


. pe*T 





35 Blaine Avenue 
Marion, Ohio 


Gentlemen: Of course I want to make more money. Send me 
Berlou's ‘‘Profit-Builder’ Plan. 




















by R. R. Street & Co. Inc., 
Chicago, as part of its 75th an- 
niversary celebration this year. 

Roy Ross celebrated his 
sixth anniversary with Street's 
on June 1. With headquarters 
in Philadelphia, he serves the 
company’s customers and job- 
bers in metropolitan Philadel- 
| phia and eastern Pennsylvania. 

Chad Myers will mark his 
sixth anniversary with Street’s 
on September 1. He has his 
headquarters in Memphis, Ten- 
nessee, and serves western Ten- 
nessee, Arkansas and Missis- 
sippi. 

On December 1 Jack Steph- 
ens will also celebrate his sixth 
anniversary with the company. 
| His territory is Kansas, Okla- 

homa and western Missouri, 
| with headquarters in Kansas 
| City. 





Folder on Thermometers 

The Electric Auto-Lite 
Company, Toledo 1, Ohio, has 
issued a folder which describes 
its line of recording thermom- 
eters; dial indicating thermom- 
pressure, vacuum and 
compound recording gauges, 
and other recording instruments. 
The booklet gives specifications, 
recording ranges and descrip- 
tive diagrams. 


eters; 


New Hammond Washer 


The Hammond Laundry- 
Cleaning Machinery Co. has an- 
nounced the introduction of its 
new Open End Washer. Com- 
pletely new in design, this 


washer is heavily constructed 
yet with a smaller capacity that 
makes it perfect, the company 
states, for a pony washer for 
the wetwash department. 

The Hammond company is 
now offering the machine in 
both the semi-automatic and 

| full automatic types. On both 
machines, a signal is set for 
| supplies and each phase is 





timed with an automatic dump. 
The cylinder is 29 by 15 inches 
and is made of Monel or stain- 
less steel. 

According to Bill Hammond, 
president of the company, the 
new washer is now in full pro- 
duction, Further information can 
be had by writing to the com- 
pany’s main office in Waco, 
Texas. 


Spotting Product Improved 

Mrs, Mae Kennedy of Ken- 
nedy Products Co., manufac- 
turer of Spotout and Pentrate, 
has announced that Spotout has 
been greatly improved and is 


now faster in its action. The 
product is designed for removal 
of water spots and stains, and 
is said to be safe on all colors 
and fabrics. Spotout has also 
been given a new attractive 
label. 

Chemically, Spotout is mild- 
ly alkaline, and it is claimed to 
be absolutely safe in the hands 
of the inexperienced spotter as 
well as the experienced. With 
the new Spotout, Kennedy Prod- 
ucts has developed a “Spotting 
Before Cleaning Method” which 
it states will eliminate rings 
and give 90 percent passups 

For information on this 
method and further details 
about Spotout, write Kennedy 
Products Co., 4125 Orchard 
Lane, Dept. N, Cincinnati 36, 
Ohio. 


Sanitone Names McGroarty 

Emery Industries, Inc., Cin- 
cinnati, Ohio, has announced 
the appointment of Connie J. 
McGroarty as senior Sanitone 
engineer to handle the ter- 
ritories of Maine, New Hamp- 
shire, Vermont and the western 
part of Massachusetts. 

After business administration 
training in college, Mr. Mc- 
Groarty graduated from three 
NICD courses—general, silk fin- 
ishing and management, the 
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last completed in November 
1950. He has served three years 
in the drycleaning industry and 
most recently managed the dry- 
cleaning department of Dorfner 
and Sons, Inc., Philadelphia. 
Mr. McGroarty was a tank 
battalion commander during 
World War II, with rank 


of lieutenant colonel 


the 


Tire Saving Booklet 

A new eight-page booklet on 
tire conservation, “9 Ways To 
Get More Miles Out of Truck 
Tires,” has been published by 
The B. F. Goodrich Company, 
Akron, Ohio, and is available 
upon request to the company. 

The booklet gives nine meth- 
ods to have tires provide maxi- 
mum service: proper 
of tire for the job; correct in- 
flation; correct loading and load 
distribution; correction of me- 
chanical defects; proper care of 
tubes; regular rotation of tires; 
proper matching and spacing of 
duals; savings through recap- 
ping and repairing, and proper 
driving habits. 

The text 
subjects is 


selection 


of each of the 
short, informative 
and illustrated. A truck tire load 
and inflation table and a dual 
spacing table are included. 


Lund Joins Davies-Young 

The Dav l€ s-Young Soap Co., 
Dayton, Ohio, has announced 
the appointment of Tom Lund 
to cover the Indiana and Ken- 
tucky territory. His headquarters 
will be in Indianapolis. 


TOM LUND 


Mr. Lund is well versed in 
all phases of drycleaning and 
laundry procedures. He a 
graduate and former instructor 
of the NICD, and operated a 
plant in Columbus, Ohio 

Mr. Lund attended 
State University and the 
versity of Missouri. During 
World War II he served in 


Europe in the engineers corps. 


1s 


Ohio 
Uni- 
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New Titusville Boiler 

Introduction of the Tico- 
steam Generator, a packaged 
steam power plant, to a broad | 
field of applications has been | 
by Titusville Iron 
Works Company. 

The manufacturer states that 
the Ticosteam Generator a 
completely assembled unit and 
that operation is fully auto- 
matic, with all controls con- 
tained in a single push-button- 
controlled station. Mounted on 
a steel skid, the Ticosteam Gen- 
erator may be installed on level 
and solid floors without founda- 
tion construction. Only service 
connections to fuel, water, steam 
and electrical supplies are need- 
ed. No stack is required; a vent 
through the roof is sufficient. 

Available in a full range of 
sizes, Ticosteam Generators are 
designed for light oil and com- 
bination light oil and gas, heavy 
oil and combination heavy oil 
and gas, and for straight gas 
operation. Maximum flame ef- 
ficiency and smokeless operation 
are assured under all firing con- 
ditions, the company states, | 
fully automatic devices main- 
taining an intimate mixture of 
air and fuel. Economy of opera- 
tion is upheld by high combus- 
tion efficiency of 80 percent for 
oil firing and 75 percent for 
gas firing. 

Representative safety fea- 
tures include a Fireye combus- 
tion control head with 
provision; thorough purge be- 
fore ignition, and also after com- 
bustion; dual low-water cutoff 
interlocking safety switches on 
pilot and main gas lines; motor- 
ized main gas valve; high pres- 
sure gas regulator, and gas elec- 
tric ignition. All safety features 
are designed, in case of power 
breakdown, to fail in a safe 
position, With a minimum heat- 
ing surface of 5 square feet per 
boiler the Tico 
steam Generator is said to 
exceptionally quiet in opera- 
tion, and listed by Under- 
writers Laboratories, Inc. 

The Ticosteam Gen 
erator is described in Bulletin 
No. B-3100, available upon re- 
quest the Titusville Iron 
Works Company, Titusville, Pa 


announced 
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ry 


alarm 
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be 
1s 
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Dicalite Conference 


A three-day general market- 
ing conference held at the 
Edgewater Beach Hotel in Chi- 
cago on May 14, 15 and 16 by 
the Dicalite Division, Great 
Lakes Carbon Corporation, em- 
phasized service instead of sales 
Top management, technical 
production, sales, advertising 
and traffic departments were 
represented. The key theme of 


edel #6 Ory- 
J 


DRYSET 


Gives you more and better production 
at lower cost because... 


Dryset draws o powerful current of dry 
air through the garment at high velocity. 
Dries it almost instantly! Result: 15% 
to 25% saving in pressing time. 


Dries garments 
faster 


Dryset's air vacuum leaves the garment 
dry, smooth and set. Because there's no 
moisture, garments ore befter pressed 

have harder creoses retain their 
shape longer 


improves quality 
of work 


Slashes fuel bills 


Dryset uses no steam — saves 25% to 
50% of boiler steam required for old 
style steam jet systems. 


DRYSEY pays for itself within a few months! 


aS 


Typical instatration of a Model <6 Dryset 


Whether you have 2 or 250 presses, a Billmyre Dryset can be 
easily installed. For big savings, mail this coupon today. 


eSQeasuw eee tev en ant an nee ee Oe 


SE aa ease, 


LAMSON CORPORATION 
459 Lamson St., Syracuse 1, N. Y. 


Please send me your DRYSET Bulletins — free of charge. | hove 
(or shall have) pressing machines. 
Name 

Compony 

Address 


City 
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the meeting was “extending” 
the available supply of Dicalite 
diatomaceous silica materials 
through research and technical 
service to promote most efficient 
application by users 

Among those who attended 
were George Skakel, Jr., vice 
president of Great Lakes Car- 
bon Corporation and general 
manager of the Dicalite Divi- 
sion, and Joseph E. Moran 
general sales manager of the 
Dicalite Division 


Davies-Young Bulletins 

Service bulletins on simplified 
finishing of laces and net fab- 
rics, wash shirts and slacks have 
been mailed by the service de- 
partment of The Davies-Young 
Soap Company to every dry- 
cleaning plant in the country 
The bulletins give practical sug- 
gestions for handling those ma- 
terials and garments. The com- 
pany reports that the methods 
have been thoroughly tested and 
proven successful in both large 
ind small plants 

Any drycleaners who have 
not received these bulletins or 
have misplaced them can ob 
tain additional copies by writing 
to the Service Department, The 
Davies-Young Soap Company 
Dayton, Ohio 


Hobbyist Hammond 

The new Laurel Lodge 
Courts were recently opened in 
Dallas by William S. Ham- 
mond president of the Ham- 
mond Laundry-Cleaning Ma 
chinery Co. of Wace Texas 
The opening fe atured free coffee 
and doughnuts for the thou- 
sands of visitors and orchids for 
the ladies 

Mr. Hammond invites his 
friends in the drycleaning and 
laundry field to visit his new 
courts, which include a restau 
rant and swimming pool, with 
television in every room 

Following the grand open- 
ing, Mr. Hammond represented 
the Waco Advertising Club at 
the advertising convention held 
in St. Louis 


Adams to Richards-Ewing 
The addition of Ken Adams 
to the sales force of Richards- 
Ewing Chemical Co Sioux 
Falls, S. D., has been announced 
by V. R. Ewing. Mr. Adams 
will devote his entire time to 
servicing drycleaners in that ter- 
ritory, the announcement states 
The Richards-Ewing Chemi 
cal Co, carries both equipment 
ind supplies for the drycleaner, 
including equipment manufac- 
tured by the Butler Manufac- 


turing Company 


New Liquid Level Control 


A new liquid level control, 
Model 26, has been introduced 
by Magnetrol, Inc., Chicago, 
Ill. The new control not only 
cuts off the burner of a steam 
boiler when the water reaches 
a dangerously low level but also 
notifies the operator by a buzzer 
or warning light that the fuel 
supply has been cut off 


The new Magnetrol employs 
a new General Electric mercury 
switch, Type 4-2KRI, which is 
the single-pole, double-throw 
type. The heavy contacts which 
cut the burner off are mercury 
to mercury, so that there are no 
fixed metal points to wear away 
The light contacts, which are 
made when the warning system 
is actuated, are mercury to elec- 
trode 

According to Lester I 
Stybr, sales manager of Magnet- 
rol, the G-E mercury switches 
are safe silent and sealed 
against moisture or dust, and 
the glass enve lope permits con- 
venient physical inspection and 
test 


International Prices Cut 


International Harvester 
Company has announced a re- 
duction in the list prices of its 
light models of motor truck 
chassis and attachments The 
downward price adjustment cov- 
ers the company’s L-110, L-120 
L-130, L-150 and L-160 model 
series, or its smallest pickup 
trucks through those of 16,000- 
pound rated capacity 

The chassis price reductions, 
which range from 3.4 to 64 
percent, result in total reduc- 
tions of $50 to $145 on former 
list prices. The prices of all 
attachments for these models 
were reduced on average of 
2.25 percent 

In making the announce- 
ment, W. G. Schumacher, gen- 
eral manager of International 
Harvester’s motor truck divi 
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sion, said that the prices of the It requires no installation and 
larger of can be cut or manufactured to 
trucks and attachments fit unusual shapes. According to 
manufactured at the Fort the manufacturer, it will not 
Wayne motor truck plant will slip or slide on any surface, is 
remain unchanged claimed to 
thick, tough and long-lasting 
easily odorfree 
resistant to most ordinary chem- 
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Booklet on Distillation washable, and 


The publication of a new 


icals 


on solvent recovery 
titled “Distillation,” has been 
announced Warren Kk 
Cooley pre sident of Caled Prod- 
In 
ple ment textbooks now in 
in the the new booklet 
is written in plain language for 
no formal back- 
ground in chemistry or physics. 1 

Starting with fundamentals, 
“Distillation” 


understood 


treatise en- 


as shown, 


had 
& 
St., 


Further details may be 
by writing to Ace Hose 
Rubber Co., 1706 S. State 
Chicago 16, Ill 


by 


ucts Co Designed to sup- 


use 


Without board 
vdard Gun with br 
New Economy Gun with Jet 


With brush 
New Deluxe Gun with Jet Tip and brush.$ 7.45 


New Jet Tip for Standard Gun 


chemical tray, 
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Spotting Nose «in 2 


New Steam Trap Catalog 


A new 24-page bulletin, T- 
740, published by 
Yarnall-Waring Company. The 
booklet, illustrated with dia 
grams, gives specifications 


those who have 





has bec n 








to easily 
the 
portance of the “boiling” points 
ot the 


reduces 


language ith- ap 


plications, installation and op- 


water and various sol- erating suggestions for the com 


HANGER STOP 


vents used in different types of 
The construction of the 
solvents (Stoddard sol- 
vent tetrachloride, tri- 
chlorethylene and perchlorethy- 


plants 
various 


carbon 


lene) 


pany'’s Impulse Steam Trap 
The bulletin is 
upon request to the Yarnall- 
Waring Company, Mermaid 
Philadelphia 18, Pa 
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given in simple and understand- 
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Carver Pump Company, 
Muscatine, Iowa, has announced 
the election of Gordon L. Chap- 
man as president. Roy J. Carver 
founder of the 
been elevated 
the board. 

The company also announ 
ced the election of Alexander A 
Zuber, plant manager, as a vice 
president and director 

Mr, Chapman the 
company in 1948 as comptroller 
and was elected vice 
and a director in the same year 
He has been active head of the 

ompany much of the time be 
of the 
travel of Roy Carver on export 
matters 


This “ALL-IN-ONE” Stainless Steel SPOTTING NOSE Is Ideal for 


Pre-Spotting 


A 


terms 





OTH ENDS 


The company points out that 
“Distillation” 
ing booklet, as no specific prod 
the types of 
solvent are mentioned by name 

Free copies of “Distillation” 
may be obtained by writing to 
Caled Products Co., Inc., Brent- 
Md 
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Time Savers Names 


McCarthy 
Time Savers, Inc., Montclair 
ie announced the 
pointment of Jim McCarthy 
field representative to 
distributors and customers 
the Midwest area 
Mr. McCarthy 


tensive experience 


has ap- cause extensive foreign 


Expansion Car Rack 


ideal for vacation trips. Carries clothes without wrink- 


ling. Pays for itself in pressing bills alone. 


‘ee if your jobber cannot supply you, write us direct 
| New Deluse, Steam Sporting Gua Complee with €7 45 NEWHOUSE COMPANY 01247 E. Colorado Bivd., Glendale 5, Calif. 
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Improved Textile Finish 


The formula for Duramil, 
resin finish for textiles ap- 
plied in manufacture, has been 
improved by the producer, 
Deering, Milliken & Co. The 
firm claims that the revised 
treatment gives water repel- 
lency and crease resistance that 

exceptionally durable to 
drycleaning. According to the 
company, durability for the life 
of the fabric 
dicated by 
six drycleanings, and on some 


f the 


ratings 


has had ex- 
in the dry- 
cleaning and laundry field. A a 
graduate of the American In- 
stitute of Laundering, he was 
formerly associated with a well- 
known laundry equipment firm 
with the Elite Laundry of 
Washington, D. C., and Morey 
La Rue of Elizabeth, N. J 
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out fast and easy—speeds up spotting work 


New Anti-Fatigue Matting 

The Ace Hose & Rubber 
Co. has introduced a new floor 
matting called “Lite Step.” 
Made of a ‘%-inch corrugated 
rubber top wedded to a %-inch 
sponge rubber the mat “\” 
comes in all lengths and up to 
72 inches in width 

Lite Step intended for 
both back-of-counter and pro- 
working comfort. 


in rainwear®r is in- 


resistance to five or 
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fabrics water-repellent 
of 80 to 100 percent 


retained after 10 or more 
base, 


cleanings 


The finish has be en applied 
is to fabrics of wool, Orlon acrvlic 


fiber, Dacron, nylon and rayons 


With interchangeable 5/16” center hole Brush. . 


The New Economy Gun with 


duction-line alone and in blends. 
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NATIONAL 


LEVER PRINCIPLE HAND MARKING MACHINE 


THREE TYPE 
SIZES 
12, 15 or 18 point 





THE NATIONAL 
MARKING 
MACHINE CO. 


4026 Cherry St. Cincinnati 23, Ohio 
IDENTIFICATION SYSTEMS: AND CONVEYORS 


SPECIALISTS IN BUND AND GARMENT 


Metal type, under pressure, comes in direct contact 
with the goods . . . the on/y means that insures clear, 
permanent, legible marks on rough surfaced goods 
like bath towels. 

Automatic type aligning device — insures clear, 
straight marks. 

Ink pad covered except when inking type—prevents 
ink drying out. 

Indicator strips on both sides of each typesetting 
lever—assure speed and accuracy. 

Precision parts made of carbon steel, high strength 
gray iron, bronze, brass and special alloy steel— 
assure trouble-free operation, longer, more eco- 
nomical service. 


eNO OTHER MACHINE has all these features! 
Call your NATIONAL distributor. 


How To Build Store Traffic 


“TAKING CUSTOMERS AWAY from yourself doesn’t 


make sense,” says R. J. Buford, owner of B-B Cleaners 
and Laundry of Laredo, Texas. “That's exactly what we 
do when we drive for cash-and-carry accounts and 
work on customers who are using our route service.” 

In previous drives for new business, Mr. Buford 
confessed, he didn’t know where he was going. There 
was nothing wrong with the promotion program but 
he had always failed to set a goal and work toward it. 
In planning his most successful campaign, he decided 
to correct the worst mistake of previous promotion. 

“This time we wanted to double our cash-and-carry 
volume without taking away from our route volume. 
We wanted to increase our drycleaning volume and 
hold our present laundry volume. That left only one 
logical field to work—the new residents and those who 
were not now doing business with us. We next geared 
our program to reach these two classes.” 

To each new resident of the area, Mr, Buford had 
a letter service write a warm personal letter, telling of 
the plant's cash-and-carry fast service 

Next a personal solicitor was employed. He divided 
his time between making calls to solicit new business 
and making calls to offer service to new residents. These 
service calls, Mr. Buford says, are the best business 
builders of the lot. 

“Most new residents have problems that are worry- 
ing them. There is a problem with the telephone, maybe 
the gas connection, or a partially furnished apartment 
and a dire need for some fill-in furniture. We made it 
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NEW CUSTOMERS are encouraged to come into owner R. J. Buford's 
office and ask any favors. Door leading from store is always open to 
customers and friends 


our job to find out how to give these people the service 
they needed and then we gave it to them. We didn't 
mention laundry or cleaning but we didn’t have to— 
they brought us that to show their appreciation.” 

In a three-year period, following through on every 
new resident who gave any evidence of being perma- 
nent, 40 percent of those who received the welcome let- 
ters and service-help calls became regular customers 
at the plant. Better than 90 percent of them were cash- 
and-carry customers. 

Why such a large percentage of cash-and-carry 
customers? First, because every mention and every call 
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ENTRANCE IS AT CORNER. There's no drive-in but ample curb space 
for parking 


NEW FASHIONS ON DISPLAY in glass cases behind counter are lent by 
downtown stores. Both men's and women's garments are shown, attract 
much customer interest. Note bird cage at left 


and every piece of advertising stressed the cash-and- 
carry advantage. No mention of the route service was 
made unless the new customer asked for it. 

The second reason was the dressing up of the B-B 
plant store. 

One full-time porter is assigned to the store and 
front. The plate-glass windows are washed daily. The 


THOUSANDS Ie ell 
in USE ! 
RE 


- 


Werle today for full information and free 
book describing Western Laundry and 


Dry Cleaning Equipment. 


North Kansas City, Mo. 


Mlachinery G 


For August, 1951 


store floor is scrubbed all day in bad weather. And the 
porter looks after the birds. 

The birds are the most unusual feature. Mr. Buford 
has a dozen trained singers in attractive stand cages in 
the store and office. When the sun comes thro the 

late-glass front there is a warblers’ symphony that 
ane up until the sun goes down or the cages are 
covered. 

The main point is that the B-B store is so cheerful, 
clean and bright that customers find it a pleasure to 
come into it—and want to come back again. 


Keep Goal in Mind 

A regular check of promotion results is important, 
Mr. Buford says, because no matter how well you re 
you may be led astray by one phase of — advertisin 
“_ “ et the goals you are shootin sy pow 

e end of the third year B- had brought its 
vleues to the exact balance it had set out to attain— 
80 percent cash-and-carry to 20 percent route volume. 
Advertising and promotion cost had been held below 
3.5 percent. 

Budget making and hitting a goal have long been 
Mr. Buford’s rule. In 1933 he took over the B-B prop- 
erty with $12 in cash in the register and the back 
utility bills paid. Today the are} has all new equip- 
ment, a beautiful remodeled building, and the over-all 
investment represents an outlay of $175,000, with vol- 
ume running considerably better than $100,000 annually. 

“And we didn’t take our new business away from 
ourselves!” Mr. Buford declares. “It took us a long time 
to learn that there was a new field from which to draw 
new customers but once we learned that, we have been 
ringing the bell.” # # 





High Speed — Safety Equipped 


SA GRE 
us AAO WESTERN Extractors 


rn 


— , 


Western Extractors are faster, yet are safer and easier to 
start and stop. New design cuts vibration. All parts are 
corrosion resistant. 

y 


WESTERN SAFETY FEATURES 

Each Western Extractor is equipped with an interlocking 
safety device on the cover that makes it impossible to 
start the machine when the cover is open, or lift the 
cover when the basket is in motion. The motor is explo- 
sion proof for complete safety in dry cleaning plants. 
Foot operated brake brings the self-balancing basket to 
a gradual stop. 


A SIZE TO FIT YOUR WASHER 
Western Extractors are available in a wide range of sizes 


to fit every washer. The right size takes all the load from 
the washer and cuts out extra handling. 





WESTERN LAUNDRY MACHINERY CO. 
10th and Fayette, Dept. NC North Kensas City, Mo. 
Please forward complete information on 
Western Extractors. Size needed 
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NOW! 


SOLVINK removes stains faster—nothing to 





dissolve—no waiting 





Solvink removes ink, rust, paint and blood stains 
faster. With Solvink there is nothing to dissolve, 
no waiting. You spend less time on each gar- 
therefore make more money. Use 


ment and 


Solvink safely on white or colored fabrics. 


% pint—2 solutions $2.25 
For economy—Pints, 
Quarts and Gallons Available. 


Write 

iDept. N-8 

or for free 
sample 


Order from your jobber today 
on a Money Back Guarantee 


YOU NEED SOLVINK COMPANION PRODUCTS 
* TANSOL for Tannin Stains 
¢ GREENZYME—Digestant 
* fODASE—for lodine Stains 
* $1Z-IN—Hat Size 








GREENVILLE CHEMICAL CO. 


Corner of E. Stone Ave. & Bennett St., Greenville, S. C. 








—E CHEMICAL COM? 


= CanOUNne 


Re-covering Proves a Profitable Sideline 


\ large percentage of the rug and furniture clean- 
ing charge goes for inspection trips for pricing and 
for pickup and delivery. Leon Rogers of Portland (Ore- 
gon) Furniture and Rug Cleaners has a sideline which 
he says is showing a strong profit on many of these 
calls which would otherwise be fruitless 

A local upholstery supply house which carries a 
large stock of materials furnished half a hundred sam- 
ples of materials ranging in price from $3.50 to $22.50 
per yard, with an average for a good quality material 
at around $12 per yard. Mr. Rogers was required to 
stock no material and there was no charge for the 
sample Ss 

On all inspection calls the samples are taken along. 
If the chair or davenport or both are too far gone to 
stand a cleaning job, Mr. Rogers or one of his salesmen 
tries to sell a re-covering job. 

On the average it requires 15 yards to re-cover a 
chair and davenport. If a $15 material is selected the 
job runs to $225. The profit allowed on the material is 
half, or $112.50. Out of this must come the upholstering 
labor charge at $2.50 per hour and the hidden materials 
required. Figuring labor and hidden materials at $65, 
it leaves $47.50 profit out of which must come the 
selling call and the pickup and delivery 

The average material sale so far for a davenport and 
chair has been $170. Mr. Rogers has found that with 
average luck on the re-covering the profit is slightly 
higher than on a cleaning job for the same two pieces. 

“We have been doing this sideline selling for nearly 
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USE OF SAMPLES makes material stocking unnecessary 


two years,” Mr. Rogers said. “We do not lose sight of 
the fact that we are primarily a rug and furniture 
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cleaner—that is, we first try to sell a cleaning job. Only 
when we find furniture which will not stand a cleaning 
job or a customer who wishes the upholstery changed 
do we get out the sample kit and sell re-covering. 

“Some re-covering jobs will show a high profit but 
there are some that won't show any profit. The steady 
dependable profit comes from the cleaning. If this 
= remembered then a sideline of upholstering is a fine 
thing.” 


Teachers Respond to Direct Mail 


A good percentage of free takers but few perma- 
nent new accounts resulted from direct-mail letters sent 
to new area residents by Jack Barrett of Modern Clean 
ers, Gulfport, Mississippi. These general mailings, sent 
to names obtained from Friendship Service, offered one 
free cleaning of a dress or suit. 

Mr. Barrett whittled down the list to include just 
the schoolteachers in the area around Gulfport. He 
sent out 250 letters, each including a courtesy card for 
one free job and offering to open a charge account 

The first year approximately half the cards mailed 
out came back and there was a strong repeat business 
Few charge accounts were established. 

The second year over 50 percent of the cards came 
in during the first 90 days and they are still coming in. 
The percentage of repeat business also is higher this 
year. But there are still very few who have asked for 
a charge account. 

“We did not send the same letters,” Mr. Barrett said 
“to teachers who came back to teach the second year. 
In our letters to this group we welcomed them back and 
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sent a courtesy card. If they had been regular customers 
the year before, they were thanked in pen and ink across 
the bottom of the letter for previous business. 

“I don’t know why we had so much better luck with 
the letters to teachers than those we formerly sent to 
new-resident housewives, but that’s the way it worked.” 


Dramatic Billboard 


EFFECTIVE BILLBOARD of City Dye Works on famous Wilshire Bovle- 
vord, los Angeles. Delivery wagon was used by company way back 
when. Four 500-watt lights with reflectors throw light on wagon, shad 
ows on most of backdrop, which is painted canvas to give framed 
picture effect 


Tough Cleansertag can be a real 
cost cutter in your plant — an easy 
way to reduce garment identification 
troubles. The extra-smooth surface 
easily takes markings—even by pen. 
And holds them strong and clear in 
the strongest solutions. Nor is there 
any shredding, curl or twist—nothing 
to slow up reading. 

Obviously, sorting is far faster than 
with ordinary tags—there are fewer 
lost garments — lower replacement 
costs. 

Try a FREE Sample! 
Mark it! Soak it! Tear it! 

—and you'll be a Cleansertag fan 
from then on. 


HOLLINGSWORTH & VOSE COMPANY 
EAST WALPOLE, MASSACHUSETTS 
Gentlemen: 
Please send me free samples of Cleansertag. Also 
the names of tag manufacturers using this unusual 
tag material. 


Name 
Company 


Street 
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THE DYEING NAME OF UNDYING FAME 


4412-24 WENTWORTH AVE., CHICAGO 39, ILL. 
Leon Teichner, President « Continuously in Business Since 1919 


{ 


y L. 


DYE HOUSE 








TUXEDO RENTAL proved profitable for owner Cari Bayles of Swiss 
Cleaners. Cloths in background are for custom-tailoring department 


An extra $150 per month profit is earned for Swiss 
Tailors & Cleaners, Portland, Oregon, by a tuxedo 
rental service. Charges for the rentals are $5 a night 
with $1.50 additional for rental and laundering of a 
dress shirt. Most of the rental stock of suits was pur- 
chased from local pawnbrokers and drycleaners. 

According to the owner, Carl Bayles, in addition 
to the rental profits the service is bringing clients who 
return with their drycleaning business. He attributes 
the same double advantage to another of his sidelines, 
custom-made suits. 
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Nineteen-Inch Yardstick 


A useful door opener and business builder for the 
Morningside Laundry and Cleaners of Silver Spring, 
Maryland, has been a telescopic yardstick. It is built 
in two sections that extend to a full yard, or slide to- 
gether to take up a space not over 19 inches in length. 
Its handy size keeps it out of the back of the broom 
closet where it is too hard to find. 

Proof of its success as a reminder has been the num- 
ber of requests for similar yardsticks from customers 
and prospective customers. 


You Can't Miss It 


" CLEANERS LAUNDERS 





FIVE OF THESE BIG stage-type billboords are used by Bill Jacobs, 
owner of Criterion Cleaners & Laundry, Kansas City, Mo.; half million 
people daily pass one of five. Two of five state tourists questioned 
at highway filling station reported seeing the billboards 
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Counter With Built-in Chair 


COUNTER SEAT is tried by Mrs. Meatte, wife of Loraine Cleoners owner 


When he designed his new store Johnson H. Meatte, 
owner of Loraine Cleaners in Detroit, Michigan, wanted 
something a little bit different and decided to build 
a large armchair into the end of the counter. 





r 


| 


| 38 PASSAIC AVE., 
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The seat is parallel with the counter and blends 
in with it. The knotty pine paneling used in the counter 
is also incorporated in the chair. For greater comfort 
the seat and back slope to the same degree as they do in 
most garden furniture. 

With the chair built into the counter, a customer 
may be seated while carrying on her business with the 
clerk, Mr. Meatte reports that not too many people 
actually use the counter seat, but almost all of them 
make some comment about it. Many applaud the idea 
even if they don’t regularly take advantage of it. To 
that extent the Detroit drycleaner has achieved the 
novelty effect he wanted. 


Does It With Mirrors 


A sales-promotion feature with a long life is the 
installation of mirrors in public places by Ted Solomon 
of Ted Solomon’s Cleaners in Kannapolis, North Caro- 
lina. In a quick trip through the city we spotted three— 
in a restaurant washroom, a filling station and an auto- 
mobile showroom. 

Made of good glass, these 15-by-20-inch mirrors 
carry Ted’s advertising at the top and “bathing beauty” 
at one side. When we questioned the value of the art 
work (just for fun, of course), Ted pointed out that it 
identified the mirrors at a much greater distance than 
the lettering. We had to agree, having viewed one on an 
auto agency's back wall while standing at the street 
curb. 

Ted's first mirrors went up four years ago and are 
still in use. Kind of permanent promotion, and pretty 
reasonable, if you want to depreciate it out. 


YellowGo not only removes a fugitive dye 
from an original without injury to the orig- 
inal dye, but it also does not make off-whites 
whiter. Think of that! 


It’s smart to use YellowGo. It is uniform in 
strength and always dependable. 14 oz. of 
YellowGo to a gallon of water is sufficient 
for most stripping jobs. Thus one gallon of 
YellowGo gives you 250 gallons of stripping 
solution. 


When you use YellowGo, you are assured the 
best in dye strippers. That is why it is the 
most popular stripper today. 


——— ooo, 


A. L. WILSON CHEMICAL CO. 


KEARNY, NV. . 
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NEW NON-SLIP SURFACE 
for Sua-Pon. .. an added feature 
IT’S EASY TO PUT ON SNA-PON: 


50% easier to thread! 
Just slide on and press down! 
The famous non-pivot guard now with 





gon-slip surface that decreases handling 
time even more! Snaps on any standard| Swa-Pom is approximately a” 
wire hanger die-cut ends prevent} round. Packed 2500 to carton, 
pivoting rigid fiber in cubular shape] shipping weight 40 Ibs. Carton 
—sands more abuse. It's a completely] size is 24” x 16%" x 15%". 
gew principle, fully patented 











Contact Your Jobber 


TILLERY CONTAINER CO. 


6000 WILSON AVE KANSAS CITY 3, MISSOURI 
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Picton Econo THERM 


“PACKAGED” STEAM GENERATOR 


SHOWS BIG SAVINGS! 
Ae 


per as 


READ WHAT OFFICIALS SAY AT W. B. PLACE & COMPANY, 
HARTFORD, WI5., CUSTOM DEERSKIN TANNERS: 
We are very much pleased with the Dutton gas-fired boiler 
t excellent job of beating, and been practically 
As to cost of operation, “our bills to date indi- 
antial saving a big saving in labor 
From a cold start, the Dutton will produce 125 Ibs. of 
steam pressure in just 15 minutes. The old unit took 2!» hours! 
fusit off-center firing’ with rotary combustion gives 
i faster steaming with greater safety. These and many other 
features m EconoTHERM superb for heating, processing 
and power uses. Gas or oil fired 


Get all the details — WRITE NOW FOR ECONOTHERM 
BULLETIN EC-100F 
Other types and sizes — 5 to 250 h.p 


BOILER DIVISION 
HAPMAN-DUTTON COMPANY e@ KALAMAZOO, MICH 
Boiler Makers Since 1680 








Cinder-Block Building 


OS ae ee 


An example of pleasing architecture that uses 
principally cinder block is the Broad Street Cleaners 
operated by Mr. and Mrs. Brown of Sumter, South 
Carolina. They cannot claim credit for construction of 
the building since it was originally built by a now 
defunct cola company. 

However, the entire building has been painted two 
or three coats of white so that it has lost the rough 
appearance of cinder block and taken on a genuine 
whiteness. The narrow panel in the front which pro- 
jects above the top of the building has been painted 
in a deep, rich red, giving a much needed contrast to 
the whiteness. 

Also, the panel and the frame around it break up 
the blankness of the front wall. If not for this panel, the 
show windows on the right-hand corner opening on to 
the store would probably resemble a bite taken out of 
the building instead of giving the actual very modern 
appearance. 


Shirt-Starching Sorter 


‘ 


\ place for garbage cans has been found in the shirt 
laundering department of Ed Robinson Cleaners in 
Columbia, South Carolina. Bob Robinson uses them to 
segregate shirts requiring light starch, heavy or no 
starch. 

Beside the marking table is a spring scale with a 
large hook on the bottom. As the shirts are marked in 
they are thrown into the respective cans. When one 
can appears to be close to a full load, it is slung on 
the scale until enough additional shirts have pulled the 
hand around to the required number of pounds. 
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Sign Motion Gets Attention 


Sign movement pays off in stopper value, says Ralph 
Kramer of Lion Cleaners, North Platte, Nebraska. 
Formerly his plant front had three times as much neon 
but no movement. Customers never spoke of the night 
effect. 

A life-sized neon lion was placed on the marquee. 
Through the use of an off-and-on switch, the tip of the 
lion’s tail moves and the shaggy head turns from side 
to side like MGM's Leo the Lion. 

This did the job. The plant is on a main street 
leading into downtown North Platte. There is a lot of 
night traffic on the street and particularly on the section 
leading past Lion Cleaners. 

“A week never passes,” Mr. Kramer says, “but that 
25 or more customers tell us about seeing the lion at 
night. The rest is up to us—the lion is getting us the 
attention.” 


Roll Out the Barrel 

¥y When City 
Cleaners at Prichard, 
Alabama, wanted a 
dressing room for 
alteration and repair 
customers, owner 
Luman Drew de- 
cided on the barrel 
design. He had to 
have it built inside 
the store as there 
was no way of get- 
ting it through the 
door. 

The barrel _ is 
made __ oof 4-inch 
boards, 6 feet high, 
and has an_ inside 
diameter of 48 
inches. There are a 
comfortable seat and 
stand inside the bar- 
rel. On the outside 
of the barrel are the 
familiar words, 
“Pressing While You Wait.” 

Three lath bands painted a shiny black add to the 
real barrel effect. “We wanted wider bands.” office 
manager Dorothy Smith said, “but we couldn't find any 
wider lath.” , 
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hanger: °° 
and no we 


Heavy plated brass 
chain. 
Hangs straight. Does not 
tangle. 
Body ruggedly con- 
structed of light, strong 
aluminum. 
Strong plated-steel 
spring and plunger op- 
erate easily—finger-tip 
control. 
Body of “Adjustit’ con- 
tains the chain. No an- 
noying dangling of chain 
beneath the hanger. 
No parts to wear out... 
will last a !ifetime. 

@ Adjustable to any height 
within a 5-foot range. 


@ Low price—only $2.95. 


SEND THE COUPON TO YOUR 
LOCAL SUPPLY HOUSE 
or direct to 
HOPKINS EQUIPMENT CO. 
HATFIELD, PENNSYLVANIA 


Gentlemen: abt 
Please send me Hopkins “adjustit” Garment Hongers at $ 
eas 


each. Check is enclosed. 


| 


Nome — —_— 


Compony 


Se aan 


| Address — 


ee <n cae 
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iS 

THE 
WORD 
FOR 


MILNOR 


WASHERS |p 


Sooeeneeeen 








MODEL 1W-SO 50 LB. DRY WEIGHT CAPACITY 
Engineering know-how, quality materials, rugged construction 
continue to go into the MILNOR washers to make them the 
most dependable available on the market today. Built of stainiess 
steel, Milnor washers will give you SPEED ECONOMY... 
LONG LIFE all the qualities demanded of a washer by the self 
service industry. 25 and 50 Ib. dry weight capacity models and the 
25 ib. Dual are available in manual, semi or fully automatic 
models. Sold by leading distributors everywhere. 


Ae . , WRITE DEPT. N 
FOR DETAILED 
: CATALOG 
NEW ORLEANS 18, LA. U.S. A. 
MANUFACTURERS OF FINE LAUNDRY AND DRY CLEANING EQUIPMENT 








AUTOMATIC 
STEAM GENERATION 
MESTEAM 


GENERATOR 
eee a 


Compact, 
Self- 
Contained 


e FULLY PIPED AND WIRED 
e FACTORY TESTED 
°e 80% EFFICIENCY 


Oil, Gas or Oil-Gos Combinations 
10 to 500 h. p 15 to 200 Ibs 


WRITE FOR BULLETIN TODAY ! 


r.¥\3 IRON 


WORKS 
BOX 108 OSWEGO, N.Y. 


rs of Better Boilers since 1848 
Monutectured ur r 
in Conede by VOLCANO, ird., M 


Handle Deadheads on Thursday 


Simple, but so few drycleaners make it part of 
their system! V. R. Hodgins of the Twin City Cleaners 
in Winston-Salem, North Carolina, figures that all 
the various “deadheads” he has to handle in his plant 
amount to nearly 5 percent of his business. This counts 
both employees’ lied. and charity work. 

Although this is necessary work, Mr. Hodgins feels, 
there is no reason why it can’t be regulated. Therefore, 
no deadheads are processed before Thursday each 
week. His production curves for each week are appre- 
ciably smoother, for a drop in 5 percent at the top 
of the curve plus a rise in 5 percent at the bottom of 
the curve actually changes the production picture by 
10 percent. 


Store to Marking Hopper 


When we walked into the call office of Curtis Clean- 
ers in Grand Rapids, Michigan, we noticed a couple 
of openings in the back partition. We figured they were 
for relaying bundles back to the plant. We guessed one 
opening was for cleaning and the other for laundry. 
What had us puzzled was why A. A. Curtis and his two 





"WE TLAUFER'S 
CLEANSING 
e 

OLWEIN , (OWA 











“Remember, Gerald? We moved the scrub table over here, yesterday.” 
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sons had placed the ports so high on the partition. Why 
force the counter girl to reach above her head? 

At the rear of the partition the answer was self- 
evident. The partition opening for drycleaning leads 
directly into the storage bin above the marking booth. 
The laundry bundles, on the other hand, fall all the 
way down to a hamper on the floor. The cleaning open- 
ing was set high to give access into the top of the 
hopper. The laundry port was placed at the same height 
to maintain the symmetry of the store. 

The Curtis counter clerks have to stretch a little, 
but in doing so they eliminate extra handling of the 
cleaning bundles between store and marking hopper. 


How To Check Shafting 


An excellent way in which to align shafting longi- 


GROSS STAR 


Aluminum GRID PLargs 


99% FREE from 
‘“NICKEL”’ 
MARKS 


Only GROSS STAR 


| is 12-ways better. 
Be 


sure your press 


| plate hos ALL 12 
advantoges. 


| 


tudinally is shown in Fig. 1. Simply suspend — 
bobs around the side of the shaft, as indicated, all from | 








FIGURE 1. 


the same side. If there are at least three such plumb 
bobs, it is a simple matter to glance along them and | 


see whether or not the shaft is in alignment. If the 


plumb bobs are rather far apart you can stretch a thread | 
close to the vertical threads from which they hang and | 


BADER PANTS STRETCHER 


then measure the misalignment with almost perfect 
accuracy. 

The plumb bobs suspended in this way are all per- 
fect tangents to the shaft and, knowing the diameter of 
the shaft, there can be no question as to where the 
center of the shaft is all along the line. 

To align shafting vertically, in order to make sure 
that it is level, you may use an ordinary garden or other 
hose filled with water, with gauge glasses inserted in 


the ends, as indicated in Fig. 2. No matter how far apart | 





FIGURE 2. 


the ends of this hose are, the water will always assume 
a perfect level and you can make certain whether or 
not the shafting is absolutely level. 

Be sure that there is no air in the hose, that it is full 
of water. Be sure, also, that the temperature of the water 
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up to 46” .$14.85 
mushroom . 11.00 
over 46”.. 19.25 


L. BEHRSTOCK CO. Chicego 18, i 
DOCTOR BOILER says 





“RID YOUR BOILER 
OF SCALE, CORROSION 
AND FOAMING THE 
EASY, LOW COST WAY” 


SEE YOUR DISTRIBUTOR OR WRITE: 


DOCTOR BOILER, INC. 


4316 MAIN STREET DALLAS, TEXAS 





SEE HOW IT 
S-T-R-E-T-C-H-E-S 


SIMPLE TO OPERATE 


r 


INSTALL 





© Takes Ladies’ and Boys’ Slacks as Small as 23” Waist 

@ Makes Scrubs as easy to finish as Dry Cleans 

Would you like to have demonstrated in your own plant, without ob- 
ligation to you, a Pants Stretcher that any cleaning plant can afford! 
One that will do anything an expensive Stretcher will do. If so, mail 
the coupon below today and soon a representative will call at your 
plant for a FREE demonstration. 


-~———-—C. L. BADER COMPANY, INC.—--——- 


110 N. 10TH ST. FT. SMITH, ARK. 
() Please send more information. 
| want a FREE demonstration of the Sader Pants Stretcher in my own 
plant. Of course this does not obligate me in any way. 
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a0) VD wustererte 


A “MUST” FOR ANY PLANT THAT HANDLES FURS! 


@ it's the Only Truly 
Portable Fur tron- 
ing and Glazing 
Machine 
Just plug in and 
use; no overhead 
trolleys, tracks or 
shofts. 

® Can be used in 
any position. 

® Portable, light, 
compact. 

LUSTERETTE, Mode! 

t-50, Patent No. 1}, 

979,030. (Wt. 7 Ibs.) 

FOB. $197.50 





RELIABLE also offers a complete line of Fur Cleaning & 
Fur Storage Equipment. Estimates furnished upon re- 
quest at no cost or obligation. If you are planning o 
Fur Storage Vault, do it the Reliable woy 


RELIABLE FUR STORAGE EQUIPMENT CO. DIV. 
Bn wens: aemnen.a% 














--- USE 


SOL-CLAR 


Filter & Clarifying Powder 
d 


BEAU-CLEAN 


Dry Cleaning Soap 
INSURES SATISFIED CUSTOMERS — 
Relieves Congestion in 


Your Spotting Department 


Your Jobber 


or write 


MURPHY 
SALES CO. 


). Box 224, Station A 


Atlanta, Go 





is the same from end to end. If one end of the hose is 
hot and the other end cold the result will not be ac- 
curate. 


Weigh Your Ashes 


Are you aware that you pay just as much per ton 
for ashes as you paid for the coal the ashes came from? 
Therefore, if you burn considerable coal it may prove 
worth your while to weigh the ashes for a demonstra- 
tion to yourself. If the ashes weigh less this year than 
they weighed last year, all other conditions being the 
same, it is obvious that you are getting more heat out 
of your fuel. 

True, we are usually told to weigh the coal burned 
and thus determine whether or not we are getting the 
same good grade of coal that we always got. But the 
ashes, too, should be weighed. It is the ash content, 
generally, that determines the value of the coal. As a 
rule the best coal contains the least ash. 


Book Review 


Techniques of Plant Maintenance—1951. Proceedings of the 
Conference on Plant Maintenance, January, 1951. Clapp & 
Poliak, Inc., 341 Madison Ave., New York, $6.00 


The proceedings of the Conference on Plant Main- 
tenance which was held during the 1951 Plant Main- 
tenance Show have been issued in book form. The large 
volume includes talks by experts in their respective 
fields, with question-and-answer sessions also reported. 
The book covers such general maintenance problems 
as fundamentals of good maintenance, inspection pro- 
cedures, record keeping, training maintenance workers, 
human-relations aspects of maintenance, maintenance 
costs, painting and decorating, and sanitation. In addi- 
tion to the problems of several special industries, ses- 
sions were also devoted to electrical equipment, power 
plant and heating equipment and lighting. 











Signs of the Times 


(Continued from page 20) 











of Kliegman Brothers and the late Abraham Rosenberg 
of the American Laundry Machinery Co., $140,000 was 
raised by the division. 

Drycleaner Bernard Yope of Grayslake, IIl., has been 
selected village clerk. 

Seaside Cleaners of San Francisco, Cal., is sponsoring 
with an adjacent clothing shop a large scoreboard for 
the baseball season. 

Many drycleaners are participating in community 
prize-award events. In Milan, Ill., Haymaker's Cleaners 
contributed $5 in cleaning to the first June bride of 
the year. The Boise City (Okla.) Cleaners contributed 
$10 in cash to a Chamber of Commerce prize for the 
first baby born in the new Cimarron County Hospital. 
At a celebration for a new lighting system in Turon, 
Kans., Turon Cleaners gave $5 in trade to one of the 
winners of a guessing contest. 

Kenneth T. Gallagher, head of Campus Cleaners, 
Stillwater, Okla., and former city commissioner, has 
been elected president of the Stillwater Lions Club. 

Clyde Adams, owner of 900 Cleaners, Holdenville, 
Okla., has been chosen president of the local board 
of education. 
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They Also Serve in Britain: A one-man revolt against : : 
regimentation has been launched with some success For quality cleaning that 
by Harry Willcock, described by the New York Times 
as general manager of a British drycleaning concern. customers remember. ° : 
Stopped for speeding, Mr. Willcock refused to show : ; 
his identity card, and for the first time since the cards 
were issued in 1939 the local magistrate imposed no 
punishment. However, he appealed the ruling that 
he was obliged to show his card and spent £500 in 
legal expenses before the High Court ruled that the 
identity card was still valid, but that police should not 
ask for it indiscriminately. Since then, several Britons 
have refused with impunity to show cards, and Mr. 
Willcock himself succeeded in having a new ration 
book issued without showing his card. . 
The case has created wide interest among the press, . LOW COST! THOROUGH! 
politicians and public, and Mr. Willcock has become 
president of a “Freedom Defense Committee” organized 
by Liberals to campaign against unnecessary legislation 


FBC assists cleaning solvent to pene 

trate clothing quickly, thoroughly — 

utilizes moisture normally present in 

#4 garments to increase cleaning action 

=a of solvent. FBC gives whiter whites 

Fair Exhibit Planned: The Dry Cleaners Institute = sharper bright colors —- restores orig 

(Ontario) has announced that Central Technical School inal lustre and feel to garments. Only 

Toronto, which gives a drycleaning course, the Toronto Yq o2. FBC needed per 10 Ibs. of cloth 

Board of Education and the Queen’s Park Department ing. Available through your former 
of Education are negotiating for space to install a Ovalclene”™’ distributor 


complete operating drycleaning plant at the forthcom- This product is mode in accordance with the improved formula of the dry 

ina (* ; "y ihiti cleaning detergent formerly manufactured by the DuPont Company and sold 

ing Canadian National Exhibition. _ under the DuPont trademark ‘Ovaiciene However, the Fry Brothers Com 
The exhibition is to be held in Toronto from August pany takes full responsibility for the quolity of the product 


24 to September 8 

The plant will be an educational exhibit for both 5 vind BROTHERS : 
the public and plantowners throughout Ontario. It THE co. 
will be operated by pupils from the drycleaning courses SOAP MANUFACTURERS SINCE 1876 
at Central Technical School, and will probably be 1728-46 DANA AVENUE CINCINNATI 7, OHIO 


directed by Ray Wilson, drycleaning instructor on the 
school staff. 





Expansion of Georgia School: In cooperation with the 
Georgia Department of Education and H. O. Carlton 
superintendent of the North Georgia Trade and Voca 
tion School at Clarkesville, six members of the Georgia 
Launderers and Cleaners Association have been ap 
pointed a permanent advisory committee to the school’s Sensational New Product 


laundry and drycleaning division. Members of the com 


mittee are Preston Bunn, Griffin; Joe R. May, Atlanta Sends Out Every Garment 


C. E. Morgan, Decatur; Jesse Rogers, Thomaston; S. J With a Free Sliding Zipper 
Lindsey, Marietta, and Ellis Whitehead, Dalton. 


On June | the committee visited the school as guests No more sticky zipper 
of Superintendent Carlson and Leslie Smith, head of troubles with ZIPOLA. 
the laundry and drvycleaning division, In addition to é “A few drops into the 

d 


making a study and suggestions for new plant layouts » / zipper slide and, presto, 
and building construction, the committee has recom like the man on the flying 
mended that the school offer highly specialized train trapeze, every zipper zips 
ing in the full 2-vear course as well as short-term re- “with the greatest of ease." 
fresher courses for both cleaners and launderers. Fast ® Easy * Non-Staining 
Plans for expanding the school include construction ; : : 
of a new building and installation of the newest type of ; Mail coupon with $1.00 for trial 


package ZIPOLA (3—'2 oz. drop- 


drycleaning and laundry equipment, Both petroleum 
‘ per bottles). 


and synthetic drycleaning machines are being used 
The staff will be increased to handle the anticipated 
enrollment 

The school has adequate dormitory facilities, as well HIGH CHEMICAL CO. 
as its own farm and dairy for supplying food. 1756 N. Howard St. 
Philadelphia 22, Pa. 





Inclosed is one dollar for trial package 
Cleaners Active in Consumer Education: An economics Firm 

class from the Haverhill (Mass.) High School recently Aditi 

toured the plant of Francis W. Cleary Cleaners, The 
students were given advice on purchasing fabrics with 





City 
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a view to cleanability. Mr. Cleary has offered his serv- 
sta’ jvm ices to the local school board with the suggestion that 
17) SLEEVERS next year an hour each week be devoted to discussing 
serviceable and unserviceable garments and dryclean- 
Form OR EO Mal halla lemming processes. 
eS Jack Hamilton, mayor of Beaumont, Cal., and owner 
- for use on all steam-air finishers of Hamilton Cleaners, described the drycleaning pro- 
fession at a recent meeting of the local Kiwanis club. 
Mr. Hamilton traced the development of the industry 
and described the improvements in modern drycleaning 
beens ones teen brought about by chemical research. 
See ein cane oe aetna The influence of modern research in dryclean- 
wtb feo Gn gin ving tomten. Riso pe ing was also described by Harry G. Shalett, vice presi- 
dent of the Shalett Cleaning & Dyeing Co. of New Lon- 
don, Conn., in a talk before the Rotary club. His talk 
was followed by a showing of the film, “More Danger- 
ous Than Dynamite. 
A talk on “What Do Homemakers Expect From 
Their Drycleaner,” illustrated with slides, was given 
by William Gossett of Gossett’s Cleaners, Lincoln, 
Ill., at a district meeting of a homemakers club. 
The Robertsdale Pa) High School Band Mothers 
Club celebrated its tenth anniversary by touring the 
plant of Mauk’s Cleaners in Roaring Spring. After the 
two-hour visit the 36 club members were treated to 
dinner by Mauk’s Cleaners. Questions were answered 
by Harold Mauk and his mother, Mrs. Mary A. Mauk. 
Reversing the usual plant-visit custom, the club mem- 
bers presented Mrs. Mauk with a token of appreciation. 
the science classes of the Crescent, Oklahoma, high 
school recently toured the plant of Crescent Cleaners. 
All of the cleaning processes were explained by Cecil 
Jones, owner of the plant. 


WICHITA PRECISION TOOL CO. INC. 


s 
#2 


—————_ Award for Safety Record: Mars Hill (N. e Cleaners 
pup re has been awarded a Certificate of Safety Achievement 
TIME SAVERS’ “HI-SPEED” RAIL FITTINGS by the state labor commissioner for an outstanding job 


CO OW of accident _— during 1950. The certificates 
ST AS Z are presented to firms which have perfect safety rec- 


ords, accident-rates at least 75 percent below the state 
AS 776 per ff ; average, or which have reduced their accident rates 
Sy | 40 percent or more during the year. 


> # 
Tennis Star-Plantowner Publicized: The May issue of 
International Trail, an attractive publication featuring 
“success stories” of users of International trucks, carries 
a story on Sidney B. Wood, Jr. Known to the general 

ublic as a tennis star before the war, Mr. Wood is 

nown to the drycleaning and laundry industries as 
; head of the Budge-Wood Service, Inc. He founded the 
rol, ae business about ten years ago with tennis champion Don 
Ly) 4 Budge, who has since sold out his interest. 

AS AN ° The Budge-Wood Service caters to a high-income 
Tnae-Savens clientele in the metropolitan New York area. Mr. Wood 
0-49 Wotnet 90.. tentetatr, . 3. F has been as successful in his drycleaning-laundry ven- 
sbigation oe" ee ' R hae ture as in his tennis career, with unusual promotion 
) AT alll ates aaa aie : > j ‘ laying an important part in his success. He utilizes 

his truck panels for promotion by having them painted 
: with a reminder of both his interests—a couple of tennis 
bceceieenemee: SJ s rackets and a clothesline. 
ADORESS a 
city STATE 
SAE OF SOCTTR ree Conveyor Sy New Sideline? A local drycleaner came to the rescue 
when two small boys of Roxana, IIl., found some dis- 
carded cans of tar and painted their entire bodies. 
T IM 7 x PT: b R § The combined efforts of their mother, three drycleaning 
employees and a bucket of solvent did an effective 
clean-up job. 
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NORTH 
CENTRAL 








Tuchman and Sons, 3514 Col- 
lege Ave., Indianapolis, Ind., 
recently opened its first branch 
store, at 2043 E. 46th St. The 
business was established in 1918 
by Sam Tuchman, who now 
operates it with his sons, Fred 
and Sidney. 


A permit has been granted for 
an addition to the Ralph Larsen 
Dry Cleaning plant at Wausau, 
Wis. 


Ziker Cleaners, South Bend, 
Ind., has opened its 41st store, 
at 2914 Western Ave. 


Mr. and Mrs. John Vilcauskas 
have opened Columbine Clean- 
ers at 7049 S. Washtenaw, 
Chicago, Ill. 


Willoughby (Ohio) Dry Clean- 
ers, managed by Edward Sabel, 
has announced installation of 
new boilers and finishing equip- 
ment. 


Artistic Cleaners, Evansville, 
Ind., has installed all new 
equipment, it was announced 
by the owner, Katherine Shaw. 


Brite Cleaners has opened a new 
store at 58th Ave. and Cermak 
Rd., Cicero, Il. 


Mr. and Mrs. Walter O. Damme 
have installed new drycleaning 
equipment at Hamilton (Mo.) 
Cleaners, Davis St. 


Ideal Cleaners, Evansville, Ind., 
is enlarging its rug and uphol- 
stery cleaning department. 


Savanna (Ill) Cleaners and 
Dyers, owned by Arthur Weid- 
man, recently held the formal 
opening of its new plant at 
Chicago Ave. and Fourth St. 


Robert and Harold Niesen have 
sold Niesen Odorless Cleaners, 
Port Washington, Wis., to Ken- 
neth Klein, who has changed 
the name to Ken Klein Klean- 
ers 


Holzberg’s, Inc., drycleaning 
and laundry firm of Superior, 
Wis., has opened a new plant 
at Belknap St. and Hammond 
Ave. Harcld Fostoff is president 
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and Lew Holzberg vice 
ident of the company. 


pres- 


Calhoun Cleaners, Hardin, IIL, 
recently closed down for a 
short time for redecoration. 
Owners Mr. and Mrs. Richard 
Gorman plan to add laundering 
equipment. 


Dry Cleaners has 
and Mrs. 
M-37, 


Marathon 
been opened by Mr. 

L. Cooper on Route 
Kent C ity, Mich. 


Twist O'Dea, owner of O'Dea 
Cleaners, Toluca, Ill, has 
opened a branch in Roanoke, 
Iil., which will be operated by 
the owner's brother, 


Martin Cleaners is now located 
in a new plant at 708 W. Ohio, 
Rockville, Ind. 


Kenneth Hiller, owner of a 
men’s furnishing store in Pink- 
neyville, Ill., has installed dry- 
cleaning equipment. 


Nifty Cleaners, Clinton, Ind., 
has installed a new boiler. The 
business is owned by Anita 
Barber. 


Bert Nidiffer has announced 
that Modern Cleaners, Canton, 
Ill., has established a branch 
at 101 E. Carrol St., Macomb. 


been 
Third St., 


Quality Cleaners has 
opened at 213 §S, 
Greenville, Il. 


Albert Neiberger has purchased 
the Friendly Service Cleaners, 
714 Broadway, Chicago, IIL, 
from Mrs. Pauline Robling. The 
firm name has been changed 
to Friendly Cleaners and Laun- 
dry. 


Chapman & Graf has remod- 
eled its office at 719 Indiana 
Ave., La Porte, Ind., and added 
a newly equipped plant at 
State and California Sts. 


Breen’s Cleaners and Furriers, 
La Grange, Ill, operated by 
Edward C. Breen, Sr., and 
Edward, Jr., has opened a new 
store on Burlington Ave. at 
_ Rd., Western Springs 


George. | 


et ovt 


er-: 
Mr. oavcuin at atx is ‘your — 


more spots 


» the 
a 

nots . tha t's 
\ds in many spo a8 out - 

Albumin holt an id the spot co 
albumin - 

oat i an 
Comes 


can bet 
saves 


stains 


t pottle 7 — time 


yennse save 
dis ~ a re- -yun ' 
emo 


« money: 

R. JOBBER . . . Are you selling your 
mt of Al-BEX ... the spotter more 
dry cleaners are demanding . . . you 
don’t have to service this one . . . just 
deliver on order, or we will drop ship. 


PRODUCTS COMPANY 


A 





LIFE TIME—OlL OR GAS 
FIRED 


FAST STEAMING 
Operating pressure in ten 
minutes. 

COMPACT 
Requires less floor space. 

NO TUBES OR CONUS 
No more costly shut- 
downs and repairs. 

EFFICIENT 
Complete combustion in 
a furnace designed for 
efficient heat transfer. 

FULLY AUTOMATIC 
All controls including low 
woter cutoff furnished. 

SIZES 10, 15 and 20 H. P. 

100 W.P. 

Designed and built to 

comply with the A.S.M.E, 

Code. 











FULTON BOILER WORKS INC. 
P. O. Box 228, Fulton, N. Y. 


Yes,—1! am interested in receiving your descriptive folder. 
Piant 
Address 
City. . 
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WHO---4E, 4 FUR 
GLAZING ExpeRy? 


YES YOU... AND HERE'S HOW 
T SPRAY soy re. DQ BRUSH veri 


a Caracul, Kidskin, lowing curl or character 
ndian Lamb or other of the fur 


fur just once 


‘sf 


3 SHOW 0 1 


your customer and 
you have a satisfied 
customer! 


THAT'S ALL THERE 
IS TOIT! 6% 


This excep- 
tionally long-lasting 

glaze adds high luster to even the 
dullest furs in seconds! Don’t 





send this extra source of income 


cs 


away from your shop! 
NOW 
san, $450 
12 o 
$1.39 in lots 
of 12 


At your jobber, or write direct to 
SECURITY FUR SEAL CO., INC. 144 W. 27th Street, New York 1, N. Y. 


Ask for FREE Window Streamers, Circulars, etc. obbers’ Inquiries Invited) 








Made Especiaily 
for Cleaners 
and Launderers 


Highest 
Quality... 


ARMA 


Black Marking Ink 


© Penetrates Rapidly 
© Quick Drying 





* Absolutely Indelible 


PITTSBURGH TAG CO. 


1112-20 GALVESTON AVENUE 
PITTSBURGH 12 PA. 


FLAMONEL 


STANDARD 
CHAMPION 
FOAMONEL 


RESS E 
PADS ee 


@ PERMOPADS 
Made in exact accordance with 
press manufacturers specifications 
RESILLO COMPANY Gace fue" 
Chicago 18, Illinois 
WORLD'S LARGEST EXCLUSIVE MANUFACTURERS OF METAL PRESS PADS 


Owner Henry Baske recently 
closed down Model Cleaners 
520 20th St., Rock Island, IL., 
for a week to install new dry- 
cleaning and finishing equip- 
ment, 


DeLuxe Cleaners has been 
opened by Lowell Struckman 
at 123 Main St., Savanna, II. 


A. W. Shumate will move his 
St. Elmo, Ill, cleaning plant to 
a recently purchased building 


A partnership has been formed 
between Frank Scherer, orig- 
inal owner of Lincolnwood 
Cleaners, 4720 W. Touhy, 
Lincolnwood, Ill., and Oscar 
Wolfes, Jr 


Just Right Cleaning of Perrys- 
burg, Ohio, has been sold by 
Mrs. L. L. McCrady to Just 
Right Cleaners, Inc. Officers of 
the new corporation are Joseph 
J. Feldstein, president; Herman 
J. Feldstein, secretary-treasurer, 
and Mrs. McCrady, vice presi- 
dent and advisor, who retains 
an interest 


Mrs. Polly Hargis has reopened 
Fashion Cleaners, formerly 
owned by Raymond Silkwood, 
at 102 N. Victor St., Christo- 
pher Ill. 


The grand opening was recently 
held of Fair Cleaners, 874 E 
63rd St., Chicago, Ill 








A new plant is under construc- 
tion at Pearl St. and Draper 
Ave. for La Jolla (Cal.) Dry 
Cleaners, owned by Merlin G 
Batley and Carl B. Hoag. The 
office of the firm will be moved 
to 7923 Herschel Ave from 
1033 Wall St. when the plant 


is ¢ omplk ted 


Modern Cleaners, Hollis, Okla., 


Hershel Mc- 
and 


has be en sold by 
Dowell to brothers Eugene 


Jack Lewis 


Reese Cleaners, Hamilton, Tex., 
has been sold by C. T. Reese, 
Jr to Mr. and Mrs. (¢ I 


Glover 


Glasco (Kans.) Cleaners has been 
purchased by Alvin Gray from 
George Jones 


Scientific Cleaners, Lafayette, 
Colo., has been sold by Thomas 
J]. Helton to Joe Schommer and 
Leonard Haufle 


Economy Cleaners, San Jose, 
Cal . has been repurchased by 
David Rosenthal, the former 
owner, from Charles R. Spats 
and N. Kessler. The business 
comprises a main plant and ten 
branch offices throughout Santa 
Clara County 


been 
Ray 
Main, 


Cleaners has 
opened by Mr. and Mrs 
Cordry at Fourth and 
Hennessey, Okla 


Cordry 


Bowman Cleaners, Morton 
Tex., has been leased by Jackie 
D. Deaver. 


Herbert Fleisher has purchased 
the Park Cleaning establish- 





ment, Phillipsburg, Kans., from 


Bill Parker 


Alert Cleaners, 541 W. Rose- 
crans, Compton, Cal., has 
opened a branch at 902 Stone- 
under the management of 
Willie Mae Henderson. 


acre 
Mrs 


Curley’s Cleaners and Tailors 
Frederic, Okla., has been sold 
by W. E. Culwell to Ray 
Smith and D. A. Aldridge. The 
new owners have changed the 
name to S and A Cleaners and 
announced plans for remodel- 
ing and new equipment. 


Quality Cleaners, Gilmer, Tex., 
has been sold by Mrs Georgia 
Fowler to Mrs. R. C. Vivian. 


Cleaners has moved 
quarters on Main St., 
Colo 


Odorless 
to new 
Trinidad 


Swiss Cleaners, 2008 MacArthur 
Blvd., Oakland, Cal., recently 
celebrated its formal opening 
under new ownership 


Okeene (Okla.) Cleaners has 
been sold by Ed Hammons to 
Herb Daniel. Mr. Hammons will 
establish a new plant at Hoff- 
man Town, a shopping center 
of Albuquerque, N. M 


A new storage vault has been 
built by Proprietors Hut and 
Bush of Bontex Cleaners, Bon- 


ham, Tex. 


Harland L. Hensley has pur- 
chased the interest of his part- 
ner, Bill V. Sapp, in S & S$ 
Cleaners, Topeka, Kans., and 
will operate the business him- 


se 
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Wardrobe Cleaners, Eagle Rock, 
Cal., has opened a new store 
at 2221 Colorado Blvd 


Ray Dionne and Mrs. Bernice 
Maddox have opened Ray's 
Cleaners at 417 Main St., Yu- 
kon, Okla 


Cleaners has been 
Bradshaw on 
Mineola, Tex 


Bradshaw 
opened by Gen 


W. Broad St 


Acme Cleaners, Greenleaf, 
Kans., has bee n sold by Mr. and 
Mrs. Dale Thomas to Mr. and 


Mrs. Alvin Bishop 


Lambert Cleaners is the new 
name of Phillips Cleaners, Main 
Tex., which 
pure hased by Tom 

Lambert from 


Commerce 

be en 

and W 
Frank Phillips 


Helen's Huron Cleaners, Lassen 
Ave., Huron, Cal., has installed 
a complete cleaning and laun- 
dry plant 


Mr. and Mrs. Tom Mowdy, op- 
erators of Mowdy’s Dry Clean- 
ing Shop Cameron, Tex., have 
also assumed management of 
the drycleaning plant of the 
Snowhite Laundry 


Paul Turmer has purchased the 
interest of his partner, Omer 
Dendy, in the Pioneer Dry 
Cleaning establishment at Con 
cordia, Kans 


Los Padres Cleaners, 9 W. Col- 
ton Ave., Redlands, Cal., 
been purchased by Charles E 
Brownrigg 


has 


Yale Cleaners, Tulsa, Okla., has 
completed an expansion pro 
gram, including a storage in- 
stallation, at its main plant at 
1010 S. Yale. The company also 
operates branches at 1344 N 
Yale and 523 S. Lewis, Tulsa 


and 6333 E. Tecumseh, Dawson 


W. G. Allen Cleaners, 204 N. 
Oak St Arlington, Tex., has 
been purchased by Charles E, 
Whiteside. The business will 
be known as Whiteside Clean 


ers. 


Shepherd Cleaners, Howard, 
Kans., has installed new finish 
ing equipment 


Mr. and Mrs. 
have resumed operation otf 
Fashion Cleaners, Monahans, 
lex., which had been managed 
by Bill Hill for over a year 


Roy Campbell 





NORTH 


WEST 








The Spot Shop, Prosser, Wash., 
has been sold by Charles Wyc- 
koff to Mr. and Mrs. William 
E. Galyan 


Merit Cleaners, Lusk, Wyo., 
has been sold by Mr. and Mrs 
Clem L. Burge to Mr. and Mrs 
E. J. Foley 


New England (N.D.) Cleaners, 
which was destroyed by a fire 
some time igo, has been re- 
established in a new plant by 


proprietor Adam Koffler 


New drycleaning equipment has 
been installed by owner John 
Andreasen at Advance Clean- 
ers, Blair, Neb 


A remodeling program has been 
completed at Enterprise (Ore 
Cleaners by proprietor Oscar 
Jensen. 


Mrs. Jean Horst has purchased 
the interest of Ken Taylor in 
Cur-Del Cleaners, Brookings 
Ore ind has entered into 
partnership with Mrs. Edna 
Newman, former manager 





NORTH 


EAST 








Bosco Cleaners, 40 Main Ave., 
Easthampton, Mass., has been 
granted a permit for construc 
tion of a fur and ga- 
rage building 


storage 


P. R. Rodgers has opened two 
cleaning establishments, Little 
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30 Valley 
Market St 


Dutch Cleaners, at 
St. and 14042 W 
Lewistown, Pa 


A certificate for conduct of Owl 
Cleaners, 328 Butler St., Etna, 
Pa., has been filed by Joseph 


Ziccarelli. 


WE PROUDLY ANNOUNCE 
OUR NEW IMPROVED MODELS 
A Complete Line with a Size and 
Type for Every Kind of Installation 


30,000 to 3,000,000 grain capacities with 
a flow rate up to 400 gallons per minute 


Write for Our 
NEW 
CATALOG 


Just off the Press 


KISCO BOILER & ENGINEERING CO. 


2414 DeKALB STREET LS eeteltiL@ mele) 


ER BIG TAKAMINE FIRST! 


TIME 
SAVE é LABOR 


MONEY 


eB RIN, ‘ 


* GET MORE ACTION with “MULTIPLE-FORCE ENZYMES” 


a 
TAKAMINE LABORATORY, Inc. 
Clifton, N. J. 

Please send FREE sample of TAKALAB 
—TLM for Board and Bath. 
Firm 
Address. 
City. 
Nome 








~ 
° 
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LABORATORY, Inc 
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STORAGEMASTER 


The word that means 
profitable garment 
storage, with a min- 
imum capital invest- 
ment. Write today 
for complete infor- 
mation. 


WALTER HAERTEL COMPANY 


2840 Fourth Avenue South 


mi p lis 8, Mi *, 








BERTSCH & CO. : 





for Every MARKING NEED 


® TAG-A-DAY TAGS. Plain or printed with days of 
week. White and 9 colors. With or without staple. 
Finest 80 x 80 count cotton cleth; or fibre. 

® HUB PERFORATING TAGS. White only; immune 
to soaps, acids, gasoline, solvents, or boiling dye. 


® Genuine PEERLESS BEACON TAGS. Of finest easy 
writing 80 x 80 count cotton cloth. Firm yet pliable 
staples. Also fibre. All colors. 

@ TAGGING MACHINES. 

® ACE of SPADES INK. 


Ml OST TON | 
CLIP © TAG COMPANY | 


48 Grove Street 


indelible. 








Fully 
Guaranteed 


Somerville 44 





Mass 





Presses 
for every 
requirement 


va 


UNIPRESS 


— 2802 Lyndale Ave. ¢ 





cut cleaning, costs 


WITH THIS FAST, THOROUGH 
AND INEXPENSIVE SOAP 


SOL°U-SOAP 
Moisture Corryiag Ory Cleaning Soop 


HUNTINGTON LABORATORIES, 
Huntington, 


Inc. 
Indiana * Toronto, Canada 


When 





2 
COMPANY 


Minneapolis, Minnesota 


The rug and furniture cleaning 
firm of John A. Leavitt, Inc., 
has opened a new modern plant 
at 131 Front St., Hartford, 
Conn, 


See-J Cleaners, Blairstown, N. J., 
has taken over operation of 
Supreme Cleaners, Greenwich 
St., Belvidere, N. J., from Mr 
and Mrs. George Kimble. 


The cleaning establishment of 
Marx and Petraitis, 325 Char- 
tiers Ave., McKees Rocks, Pa., 


has been remodeled. 


Leisner’s drycleaning establish- 
ment at 20 Jamestown St., 
Gowanda, N. Y., has resumed 
full operations after a recent 
fire. 


Triver Dry Cleaners, formerly 
known as Drive In Dry Clean- 
ers, has been reopened at 820 
N. Main St., Toms River, N. J., 
under new management. The 
new owners are Dr. Raymond 
Taylor, Dr. Carmine Pecora and 
Dr. James Russo, 


removed his 
1005 Lang 


C. Salerno has 
cleaning plant to 
Ave., Pittsburgh, I 


The Bertsch 
Rug Wringer 
Before enlarging your 
plant to handle that in- 
creased volume, investi- 
gate the BERTSCH Wring- 
er. tt will than 
double the 


present 


more 
volume of 


your plant and 


will cost less than a new 
scrub floor or a new dry 


room. 


CAMBRIDGE CITY 
INDIANA @ 


LeBlanc Cleansers, 19 Fayette 
St., Lynn, Mass., has opened 
a new store at 410 Union St. 
The company also operates 
stores at 6 Market St., 59 Essex 
St., and Wyoma Sq. in Lynn, 
at 138 Washington St., Salem, 
and 377 Cabot St., Beverly. 


The new plant of Tryon Clean- 
ers has been opened at 155 
Teaneck Rd., Teaneck, N. J., 
by Jacob Cohen and his son, 
Bernard, an NICD graduate. 
The elder Mr. Cohen started 
the first drycleaning establish- 
ment in Teaneck, Parisian-Cedar 


Lane Cleaners, in 1927 


Jerry and Bill DiSabato, oper- 
ators of a drycleaning business 
in Pittsburgh, have opened 
Debro One-Hour Martinizing 


at 958 Fourth Ave., New Kens- 
ington, Pa. 


Roger Prevost, proprietor of 
Barton (Vt.) Cleaners, has in- 
stalled complete laundry equip- 
ment 


Joel and Ida Harris have filed 
a certificate for conduct of 
Harris Quality Cleaning Co., 
3725 Walnut St., McKeesport, 
Pa 





DOMINION 
of CANADA 








Wynyard (Sask.) Cleaners and 
Tailors has been sold by 
Trottier to Lee Short 


Prompt Dyers and Cleaners has 
been granted a permit for con- 
struction of a plant at 7625 
104th St., Edmonton, Alta 


Terrace (B. C.) Dry Cleaners 
has been opened by Mr. and 
Mrs. J. Smaha 


Nelson  St., 
has opened 


519 Wallace 


Super Cleaners, 
Wallaceburg, Ont.. 
i branch store at 
St 


Black & White Cleaners Ltd. 
has been incorporated at Van- 
couver, B. C., with offices at 900 
W. Pender St. 


Quinton’s Limited is celebrating 
its 40th year in the drycleaning 


National Cleaner & Dyer 


writing to advertisers please mention The NATIONAL CLEANER & DYER 








2 WAYS to PROFIT 
WITHOUT INVESTMENT 
1 2 


LEARN INWEAVING— 
Thorough training by mail, 
license & equipment cost 
you nothing (only a small surpassed workmanship, 
deposit for equipment). service you can depend 
Royalty plan assures you on. 

large profit. 





OR—Send your customers’ 
Inweaving to us and keep 
@ liberal commission. Un- 

















Write... 


The INWEAVING Co. of America 


Tith & Holliday . Wichita Falls, Texas 














business under family manage- The installation of new equip- 
ment. S. Quinton is president ment and a larger boiler is ex- 
of the firm, R. J. Quinton sec- pected to triple plant capacity. 
retary-treasurer, P. S. Quinton 
sales manager, and J. B. Wright 


general manager A basement is under construc- 


tion at the cleaning plant of 
Teinturerie Richelieu, 26 Rue 
A drycleaning plant has been Richelieu, Quebec, Que. 
established by Art King on 


Mz St., Ge iver, Sask. 
fain St arrot River, Sask Pembroke (Ont.) Cleaning and 


Dyeing has been awarded a 
V. M. Lowry, proprietor of contract by the Canadian De- 
Taber (Alta.) Cleaners, has partment of Defense Produc- 
completed a building addition. tion. 





SOUTH 
EAST 








Nelson Cleaners, Jacksonville, has been granted NPA permis- 
Fla., has purchased a business sion to build a new plant on 
block at Florida Ave. and Ash- W, North St. 
ley Sts 

Royal Rug Cleaners, 320 28th 
G. E. Greene, who a year ago St. S., St. Petersburg, Fla., has 
sold his interest in Tom and been purchased by Marty Dick- 
George Dry Cleaners, Greene- man fun Burwell Neal. 
ville, Tenn., has opened 
Greene’s Cleaners at 120 E. 


Church St. in that city. Schulz Cleaners, 3843 W. Bea- 


ver St., Jacksonville, Fla., was 
damaged by a recent fire of un- 
Thomas Hook, operator of Fash- known origin that swept a 
ion Cleaners, Lakeland, Fla., business block. 


Carl J. Ericson, 74, owner of the Kansas City Rug 
Company, Kansas City, Missouri, died May 28. He had 
been connected with the rug cleaning firm for 51 years 
and assumed ownership in 1932. Among survivors is a 
son, Paul, who is a director of the National Institute of 
Rug Cleaning. 


Sylvester S. Gates, 53, owner of Gates Dry Cleaning 
Company, Wichita, Kansas, died June 14. He was a 
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CONTIN- 
U-RAIL 


OVERHEAD 
RAIL SYSTEMS 


WHILE THEY LAST! 


STAINLESS: STEEL 


LEANING TABLE 


wey 





59°? 


F.0.8. 
NEWARK 


75¢ 


For. Complete and 





Partial Systems 


Length Overall 65” 
Width Overall 27," 
Built to last a lifetime. 
Heavy gauge stainless 
steel top resists all 
> acids. Rugged legs and : 
bs frame of heavy gouge apse 
, steel tubing. Rounded ea 
corners make it safe 
for garments. Shipped FREE! 
» knocked down — easy Write today for free 
to assemble. illustrated folder 
(CO Without obligation, please 
send complete information 
on CONTIN-U-RAIL, 


(CD Please ship. 
Cleaning Tables 
NAME OF FIRM___ 
ABBOT 2 
YOUR NAME 


a STATE___ 
2 ——O—O—————eeEeEEe* 


MACHINE COMPANY — 


104 Livingston St.. Newark 3 J 


GREATER ee 


LONGER 


VIKING PUMPS 


Father Time is kind to Viking Pumps because they're 
built sturdy and simple, having only two moving parts. 
However, you'll enjoy even longer and more dependable 
pumping service from your Vikings when you give them 
extra care. 


For information and instructions on correct installation, 
operation and maintenance of your 
Viking Pumps, write today for 
your free copy of the Viking 
Service Manual Q. 


A a — = 
ss Viki Pump Company 
i Tite | Cedar Falls, lowa 
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YOU TOO! 


Will Have Time For 


IF YOU USE 
for Whites 


we FAST 


SAFE 
‘ LABORATORIES 


1636-40 West Vernon Ave. Los Angeles 37, California 








=~ 


. New ond Factory Re- 
built Presses of all makes 
and models. Gucranteed by 
“New Yorker.” 

solve all your pressing prob- 

lems by writing ovr New York 

Office. 


You can 





NEW YORK PRESSING MACHINERY CORP. 
880 BROADWAY NEW YORK — 3 





Faster, More Economical, 
More Efficient 


HAMMOND 
STEAM TUMBLERS 


Here's a tumbler with features beyond com- 
parison. Day after day it gives you fast, con- 
sistent drying that makes the profit in your 
plant go Ub. Plant tests prove it is faster, 
easier on delicate fabsics. Built to last a life- 
ume 


Write for folder giving com- 
plete description of this re- 
markable tumbier. 


Hammond Building, 
Waco, Texas 





VORY~ CLEANING MACHINERY CO. 


Montpelier 


DELIVERY VEHICLES 


Engineered and Built to 
Meet YOUR Specific Needs 


Cut Delivery Costs... Increase Efficiency. 
Your Choice of Chassis. Your truck dealer 
has—or will gladly obtain—complete de- 
tails. Insist upon MONTPELIER. 





Montpelier 
Side-Aisle 


: Montpelier 
Write, Wire or Phone for Details "Urban" 


THE MONTPELIER MANUFACTURING CO., MONTPELIER, 0. 
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Economical 
10 jar $8.50 














Order From Your Jobber or Write Direct 


member of Western Star Consistory, Emith Temple, 
Fred Douglas Lodge, Knights Templar and O.E.F. 
He is survived by his widow, a son, three daughters, 
his mother, two brothers and three sisters. 


James Haire, 76, owner of Elite Cleaners, Toronto, 
Canada, died June 10. A native of Ireland, he came 
to Canada in 1903. He was a member of St. Andrew's 
Lodge, AF&AM. He leaves his wife, a son, two daugh- 
ters, four sisters and two brothers. 


Francis Hitchens, of Whitemore Lake, Michigan, died 
June 17. Mr. Hitchens had represented the Gross Ma- 
chinery Co. in the state of Michigan for a number of 
years. 


Carl S. Johnson, 61, operator with his sons of a dry- 
cleaning establishment in McPherson, Kansas, died 
suddenly June 17 of a heart attack. A native of Sweden, 
Mr. Johnson came to this country at an early age. He 
is survived by a daughter, three sons, three brothers 
and a sister. 


Max Matyas, 65, operator of a drycleaning business in 
Detroit, Michigan, died recently. He is survived by his 
wife, two daughters and two sisters. 


Fred Wilson Minnis, 55, operator of a drycleaning 
establishment in Winslow, Indiana, died June 1 after 
a lengthy illness. He was a veteran of World War I 
and a member of the American Legion. He is survived 
by his daughter, two sisters, three brothers, two half- 
sisters and his father. 


Paul Runnels, 61, owner of City Cleaners at Danville, 
Indiana, died June 18. He was one of the founders of 
the Danville Chamber of Commerce. Survivors are his 
widow, a son, his mother, three sisters and two brothers. 


Mrs. Gladys Sutherland, 38, owner of Harold Cleaners, 
Louisville, Kentucky, died of burns suffered in an ex- 
plosion and fire at the cleaning establishment. She 
is survived by a son, her parents, two brothers and a 
sister. 

Louis Hampton Whitener, 50, of Richmond, Virginia, 
sales manager for Phipps & Bird, Inc., died June 18. 
He had been associated with the supply firm for 25 
years and was well known in the drycleaning business 


National Cleaner & Dyer 


When writing to advertisers please mention The NATIONAL CLEANER & DYER 





OK. 


The most efficient time 
and money saving Ex- 
tractor on the market. 


Made in 15”, 17” and 20” sizes. 
Send Us Your Inquiry. 


BOCK 


LAUNDRY MACHINE CO. 


TOLEDO, OHIO 


in the Virginias and Carolinas. Mr. Whitener was a 
member of Dove Lodge, AF&AM, was a thirty-second- 
degree Mason and a member of the Scottish Rite. He is 
survived by his wife, five brothers and two sisters. 


August 10, 11 and 12—NICD Alumni Society, Back 
Home Day, Shoreham Hotel, Washington, D. C. 
September 14, 15, 16, 17 and 18—Dry Cleaners Institute 
(Ontario), Clinic and Annual Convention, Royal 

York Hotel, Toronto. 

September 17 and 18—Virginia Association of Laun- 
derers and Cleaners, Annual Convention, Hotel 
Chamberlin, Old Point Comfort. 

October 19, 20 and 21—American Institute of Launder- 
ing, Annual Convention and Small Exhibit, Stevens 
Hotel, Chicago, Illinois. 

October 25, 26 and 27—Pennsylvania Association of 
Dyers and Cleaners, Annual Convention, Yorktowne 
Hotel, York. 

November 2, 3 and 4—Ohio State Association of Dyers 
and Cleaners, Annual Convention, Cleveland. 

November 24 and 25—Illinois State Cleaners and Dyers 
Association, Annual Convention, Pere Marquette 
Hotel, Peoria. 

December 2—Wisconsin Dry Cleaners Association, An- 
nual Convention, Schroeder Hotel, Milwaukee. 


1952 


January 19, 20 and 21—National Institute of Rug Clean- 
ing, Annual Convention and Exhibit, Hotel Statler, 
Boston, Massachusetts. 

February 7, 8 and 9—National Institute of Cleaning 
and Dyeing, Annual Convention and Exhibit, St. 
Louis, Missouri. 

February 16 and 17—Indiana Association of Dyers and 
Cleaners, Annual Convention, Hotel Lincoln, In- 
dianapolis. 

February 22, 23 and 24—Iowa State Cleaners & Dyers 
Association and Nebraska Cleaners Association, Joint 
Annual Convention, Hotel Fontenelle, Omaha, 
Nebraska. 

April 23, 24 and 25—Laundry and Cleaners Allied 
Trades Association and Laundry and Dry Cleaners 
Machinery Manufacturers Association, Annual Con- 
vention, The Greenbrier, White Sulphur Springs, 
West Virginia. 
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RENT FORMAL WEAR! 


WE CAN PUT A VERY PROFITABLE . 
FORMAL WEAR RENTAL DEPART- 
MENT IN YOUR STORE WITHOUT 

ANY INVESTMENT. if 


“ay ) 


YOU TAKE THE ORDERS— 
WE SUPPLY THE STOCK 


Free Attractive Adver- 
tising Cards and Self- 
explanatory Order 
Books Furnished. 
Write At Once for 
Full Particulars. 


WOLKIND BROS. WHOLESALE 
| FORMAL WEAR RENTAL SERVICE 
| 45 North Division St., Buffalo, N. Y. 


| Gentlemen: 


r 
| 


| Please send us at once, without any 

| obligation, an advertising card and 
order book explaining how to operate a 
formal wear rental business 
NAME 

| ADDRESS 

| city 


HERE'S AN AD you should read 


Are fur collars, suede coats, nightmares to you? Bixbee Re- 

search has this to say concerning terrific losses to cleaners on 

burned, hardened, cracking, shriveled furs and leathers: 
“Bixbee #20 is the answer to this challenge. The same Bix- 
bee #20 tested by U. S. Laboratories, listed with Underwriters’ 
Laboratories’, Inc., used at National Institute of Cleaning 
and Dyeing. 
“YOU may now try this wonderful worry saver on a man- 
ufacturer's risk basis. Send one dollar to us. We'll ship, im- 
mediately and prepaid, an eight ounce bottle of Bixbee #20. 
“Within ten days, if you are not more than convinced that 
Bixbee #20 will do everything we claim, your dollar will be 
cheerfully refunded. 
“If you DO like Bixbee #20 (and we know you will), we shall 
then allow you a credit of $1.00 toward the purchase of a full 
quart of Bixbee #20 at $3.50, making your net cost only $2.50." 


BIXBEE RESEARCH DIVISION 


56 South 11th Street, Brooklyn 11, N. Y. 


SPOOLED 
PANTS 
POCKETING 


Available na- 
tionally through 
your distributor 
or write direct. 
Mfg. by 


R. D. BUSSARD 
& SON 
505 East Sth Ave. 





ALBANY, OREGON 
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NATIONAL MARKET PLACE 


Where Buyers and Sellers Meet 








10¢ a word for the first insertion and 8c a word for each subsequent 
consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 15c a word, first insertion; 10c a word for subse- 
quent, consecutive insertion. Minimum charge—$2.00 (new or repeat). 


Help Wanted and Situations Wanted ads 5¢ a word for first inser- 
tion, 4c a word for each subsequent, consecutive insertion of some ad. 
Minimum chorge—$1.00 (new or repeat). Capitals or bold face type 
—double these rates. 


Add five words if answers are to come to a box number to be for- 
warded by vs. Extra white space at top, bottom or between lines 


daubl 





Be sure to edie your copy, name and address plainly. 

Advertisements in this department must be in ovr hands NOT LATER 
THAN THE 12th OF THE PRECEDING MONTH. 

Cash must accompany all orders for i ts in our 
columns. No book accounts can be opened, as the low charge made 
does not permit this expense. 


" ‘eo4 








Mail Your Replies to Box Numbers to National Cleaner & Dyer, 304 E. 45th St., New York 17, N. Y. 








CLEANING PLANTS FOR SALE 





LAUNDRY PLANTS and DRYCLEANING PLANTS. 100% 
PROPOSITIONS. New York, New Jersey, Connecticut, Penn- 
sylvania. Other sections-WHERE DO YOU WISH TO LO- 
CATE? Richard J. Muller—Lic. Broker, 89-16 184th St., — 
3, N. Y. Tel.: REpublic 9-3016. 1451-2 


CLEANING PLANTS—All sizes—locations. Excellent ‘selected 
propositions. PLANT OWNERS—We can show you quick action. 
Have responsible buyers. We are America’s foremost brokers. 
DAVID JARET COMPANY, 150 Montague St., Brooklyn 2, 
N. Y. Ulster 2-5600. Established over 28 years. 4154-2 


MODERN GARMENT DYEHOUSE—LOCATION BOSTON. 
Yearly gross $15,000—$20,000. PRICE $11,500. ADDRESS: Box 
8950, NATIONAL CLEANER & DYER. -2 


Modem, fully equipped, solvent plant. 150’ x 90’, established 25 
years, large Northeastern Pennsylvania city, for sale. Annu 
volume in excess of $100,000 with increased potential. Cold- 
storage vault included. Owner retiring Lawrence D. Biele, 1332 
Lincoln Liberty Bldg.., Philade iphia 7 7, Pa 4192-2 
Estab lished aeden attractive bens ohn ant, C COLORADO. Large 
ee fully equipped. ADDRESS: Box 4195, NATIONAL 
CLEANER & DYER. 4195-2 
For Sale or Lease:—Small drycleaning plant. Building 30 x 60 ft 
Hoffman equipment. Only one in town. Now in operation showin 
good profit. $7,500, or will lease for $25.00 per week. Frankford 
Cleaners & Dyers, Frankford, Delaware. 4224-2 


OLD-ESTABLISHED NORTH JERSEY SOLVENT PLANT 
COMPLETELY EQUIPPED. WELL TRAINED, COMPE- 
TENT STAFF. AVERAGE ANNUAL GROSS OVER $50,000. 
NETS $15,000—$18,000 ANNUALLY. $65,000 WITH REAL 
ESTATE INCLUDING EXPANSION AND INCOME PROP- 
ERTY. A GOLD MINE FOR RIGHT PERSON, BOX 4238, 
NATIONAL CLEANER & DYER -2 


Modern solvent plant and building in western Washington. ‘Only 
cleaning plant in town. Price $12,000, ADDRESS: Box 4255, 
NATIONAL CLEANER & DYER. -2 
Most modern solvent cleaning plant in South Florida, East Coast. 
Strictly retail work—must be seen to be appreciated. Room for 
expansion. Property optional. ADDRESS: Box 4256, N ATIONAL 
CLEANER & DYER. 3 


DRYCLEANING BUSINESS: Located in a growing Colorado 
town with 9,000 inhabitants which is trading center for large 
area. Doing excellent business. Reasonable rent on building. 
Established 40 years. Also, practically new plant in town of 
2,000 population. See or write, James L. Wade, Realtor, 105 
South Main St., Lamar, Colorado. 4267-2 
Established synthetic plant Detroit suburb. C€ 00d ‘hes SS. Low 
ee $1.39 cash and carry. $7,000. ADDRESS. Box 4280, 
NATIONAL CLEANER & DYER. -2 
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FOR SALE (by owner) Modern drycleaning solvent plant in 
operation. Ideal location in good oil town, $16,000, almost new 
equipment. Will sacrifice for $10,000. ADDRESS: Box 4288, 
NATIONAL CLEANER & DYER. 


DRIVE-IN—ONE-HOUR SERVICE—6 MONTHS OLD-BUSI- 
NESS BUILDING CONSTANTLY—QUALITY PRICES DRAW- 
ING FROM METROPOLITAN CONNECTICUT CITY-—5- 
YEAR LEASE $60.00 PER MONTH RENT. THIS IS A 
NATURAL—PRICED FOR QUICK SALE. WRITE #630 CAMP- 
BELL AVE., WEST HAVEN, CONN., OR PHONE WE 3-6945. 

4295-2 


UNUSUAL VALUE—Well established cash-carry cleaning plant 
grossing $30,000. New equipment—serving 50,000 population—3 
colleges. Age and ill health force sale. Box 527, Fargo, —_ 
De kot 2. 298-2 


FOR SALE: Modern \ up- »-to-date ge lant with fur 
stora Established 1908. Good volume, amok town, 15,000 
ee with only eight shops. Best downtown location. Town 
in center of irrigation district, wheat, cotton, grain, livestock for 
cash crops, and oil. Will lease building; 60% cash z 
40% delivery. WALLER TAILORING CO., Bill Gouldy, 
Plainview, Texas. 











and carry, 
Owner, 


4302-2 


Established. modern solvent plant, Rio Grande Valley, fully 
equipped. Tourist center of the South. American Cleaners, 524 
West Elizabeth, Brownsville, Texas. 4305-2 


FOR SALE: Want to come Northwest? Where | fishing and 
hunting is the best, here is your chance to have that and make 
good money. Modern petroleum plant doing $50,000 annually. 
$20,000 cash will handle. ADDRESS: Box 4306, NATIONAL 
CLEANER & DYER -2 


FOR SALE: Modern ate plant with storage ‘vault and 
bachelor laundry, doing $75,000 yearly business with 85% cash 
and carry, located in the Gulfcoast section of TEXAS. This 
business has been established 25 years. Reason for selling—re- 
tiring. Business can be bought with or without building. AD- 
DRESS: Box 4309, NATIONAL CLEANER & DYER. -2 


SOLV ENT PLANT-KANSAS TOWN 7,000. Complete, modem, 
good business. Good lease. $1.20 prices. Reasonably priced at 
$8,500, some terms. Agent: Box 327, Abilene, Kansas. 4313-2 











FOR SALE: Pepciem 6 plant and building. Five-room modern 
home on same lot in small town. All new equipment. Gross 
$12,000 yearly. Poor health. Guy Wilbern, State Center, a. 
314. 
For Sale: ‘Solvent pleat | and men’s store in front. New building, 
plenty business. Want to sell all. Price $16,000 complete. will 
gross approximately $1,000 monthly. W. C. Byars, —— 
Blanco, Texas. 317-2 
Good going . shirt laundry and drycleaning business. Building 
and equipment, all in first-class condition, Room for ex ion. 
Prosperous South — town. ADDRESS: Box 4319, NATIONAL 
CLEANER & DYE 4319-2 
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CLEANING PLANTS FOR SALE (Cont'd) 


SITUATIONS WANTED (Cont'd) 





Milwaukee drycleaning plant—$70,000 gross in 1950—expect to 
gross $100,000 in 1951. 3 stores, 2 See all retail. Wonderful 
location—good prices. Ideal for experienced manager. $75,000 
with building. Building has $340 per month income. Present 
yy ~~ ADDRESS: Box 4322, NATIONAL CLEANER 

‘ER. -2 


CLEANING PLANT: Solvent—here’s a break for a responsible 
party to buy a 40-year-old business, grossing over $50,000. 
Modern, well established, direct from owner, principals only. 
Within 50 miles of Milwaukee. Write: Box 4323, NATIONAL 
CLEANER & DYER. -2 


FLORIDA DRYCLEANING PLANT $8,950—well established 
business, long lease. In good central Florida town in center 
of citrus section. Equipment, lease and business only $8,950, 
for immediate sale. Wire Kistner Realty & Insurance Co., 213 
E. Lafayette St., Tampa, Florida. 4324-2 


MODERN EQUIPPED SOLVENT PLANT, $60,000. One of the 
best on Florida’s West Coast. Established 1925. Illness forcing 
sale. Long lease on building. Michael the Cleaner, 720 Main 
Street, Sarasota, Florida. 4326-2 


Drycleaning plant well equipped. Business and equipment for 
the price of one. $7,500 will handle. Contact E. P. Sailer, 132 
Sunset Drive, or 810 West Lodi Ave., Lodi, California. 4328-2 


STEP INTO MONEY—FOR SALE—GROWING DRYCLEAN- 
ING BUSINESS FULLY EQUIPPED, INTAKE $1,000 PLUS 
PER WEEK, DOING BEST WORK IN CITY, LARGELY CASH 
AND CARRY. REAL ESTATE INCLUDED. LOCATED IN 
HEART OF NEW YORK STATE THRIVING COMMUNITY 
OF ABOUT 150,000 POPULATION. BEST REASON FOR 
SELLING. PRICE RIGHT. FULL INFORMATION, ADDRESS: 
BOX 4329, NATIONAL CLEANER & DYER. -2 





SUPERINTENDENT or SPOTTER: 49 years of age, 25 years 
experience spotting and plant management. Have assumed re- 
sponsibilities of medium and large volume plants. ADDRESS: 
Box 4310, NATIONAL CLEANER & DYER. 5 


Position as Manager or Superintendent of large drycleaning 
plant in N. E. part of country. Twenty-seven years’ experience. 
Guarantee results. Specialist in Sanitone. ADDRESS: Box 4311, 
NATIONAL CLEANER & DYER. -5 


A-l laundry Superintendent. American, white, married, sober, 
steady, pleasant to get along with, 25 years’ experience. Prefer 
hospital or hotel laundry. Must be steady position. Best of refer- 
ences. Will go anywhere in States or foreign countries, Prefer 
warm climate. ADDRESS: Box 4315, NATIONAL CLEANER 
& DYER 5 


Drycleaning Manager—Expert Spotter—University graduate. 
Twenty years’ experience, all phases, synthetic and petroleum, 
including plant ownership. Capable all-around executive, Mar- 
ried. Will settle wherever suitable opportunity is provided. 
Highest recommendation. ADDRESS: Box 4320, NATIONAL 
CLEANER & DYER. 5 
Expert silk spotter. Twenty years’ top Sighe experience, syn- 
thetic and petroleum systems. Can assume full ey pane for 
quality production. Married. Will settle anywhere for permanent 
proposition. ADDRESS: Box 4321, NATIONAL CLEANER r- 
DYER. - 


DRYCLEANING MANAGER-25 years’ experience—quality and 
»roduction. Can instruct help in all departments, South pre- 
| Henry DeSaye, 843 S.W. 12th Ave., Miami, Fla. 4330-5 








HELP WANTED 





CLEANING PLANTS WANTED 


WANTED—PLANTS—ALL KINDS—New York, New Jersey, 
Connecticut. BUYERS WAITING—LIST YOURS. RICHARD 
J. MULLER, Lic. Broker, 89-16 184th St., Jamaica 3, N. Y. 
Tel. Republic 9-3016. 873-1 


WANTED — MIDWEST — WELL ESTABLISHED AND 
EQUIPPED SOLVENT DRYCLEANING PLANT DOING 
VOLUME $30,000 YEARLY OR BETTER. ADDRESS: BOX 
4325, NATIONAL CLEANER & DYER. -1 











WANTED TO LEASE 





Want to lease, on monthly percentage basis, with option to 
buy, drycleaning plant doing $1,000 weekly or better, > oper- 
ator with twenty-seven years experience in business. ADDRESS: 
Box 4312, NATIONAL CLEANER & DYER. -17 








FUR STORAGE PLANTS 


FUR STORAGE PLANTS FOR SALE: With or without dry- 
cleaning plants. All locations. Exclusive listings for qualified 
buyers. FRANK DEUTSCHER, 16 Court St., Brooklyn, 2, N. Y. 
4316-21 





Tel: Triangle 5-2313. 








SITUATIONS WANTED 


EXPERIENCED MANAGER-SILK SPOTTER. Graduate of 
N.LC.D. Veteran. Age 32, two children. Wants steady position 
with future in Long Island, New York or New Jersey. Available 
immediately. Contact Lloyd Fink, River Road and Church Lane, 
Montville, N. J., or Phone Boonton 8-1582-J. 4289-5 


Experienced, all-around man wants steady job with good salary. 
Reason for leaving present job: Salary. In first letter, state salary. 
Married, White. Go anywhere. Can give best of references. 
Address: Box 4290, NATIONAL CLEANER & DYER. -5 
PROFESSIONAL SOLICITOR for building new routes, quality 
cleaners only, Greater New York area. Fee payable upon results. 
Available August. Write for interview. ADDRESS: Box 4292, 
NATIONAL CLEANER & DYER. 5 
SILK SPOTTER FIRST-CLASS. Age 49, married and de- 
pendable. Thirty years’ experience in all phases of the business. 
Desires steady position with good concen. ADDRESS: Box 4300, 
NATIONAL CLEANER & DYER. -5 





For August, 1951 


Quality Drycleaner needed who can train new personnel ia 
modern quality production of pressing and cating, te, pos- 
sibilities are here for the right man. Small town 

— N. I. C. D. member. Good equipment. Livin 
or lo 


est Texas 
costs average 
wer. High, dry climate; mild winters. ADDRESS: Box 3930, 
NATIONAL CLEANER & DYER. -7 


Excellent opportunity for salesmen and distributors on most at- 
tractive line of Dry Cleaner Soaps and Spotters. Protected ter- 
ritory. The A. F. Wolke Co., New Albany, Indiana. 4247-7 


DRYCLEANING AND LAUNDRY SUPERINTENDENT, Mid- 
dle West, laundry experience preferred but not imperative. Must 
be able to assume full responsibility. An executive's job, $5,200 
salary. Give full details, ADDRESS: Box 4265, NATIONAL 
CLEANER & DYER. -7 





Man who is willing and able to take advantage of excellent op- 
portunity as Superintendent in drycleaning department, North- 
eastern United States, using safety solvent and doing quality 
work, Must have practical knowledge of all phases of work. 
Give age, experience, marital status and salary expected in first 


letter. ADDRESS: Box 4301, NATIONAL CLEANER & DYER. 


EXPERIENCED PRESSER to work as head pressman, capable 
of managing finishing department. Sanitone plant located in a 
Catholic town in Iowa, employing six people. ADDRESS: Box 
4303, NATIONAL CLEANER & DYER. -7 


WORKING FOREMAN -for a long-established quality exclusive 
cleaning plant. New building and finest equipment, Here is a 
rare opportunity for an experienced capable man with initiative to 
take full charge of production, employing about 35 people. Must 
be able to instruct as well as supervise. Top salary and secure 
future for the right man. PARIS CLEANERS & FURRIERS, 
Springfield, Illinois. 4304-7 


MANAGER WANTED: Southern Michigan city of 60,000. Plant 
doing $350,000 yearly wishes Manager. Must combine quality 
with production. Must be good to qualify. Please give complete 
information. ADDRESS: Box 4305, NATEONAL CLEANER & 
DYER. 


= 
-é 


EXPERIENCED PRESSER: Start at $60 per week, $65 at end 
of six months, $70 within one year. Must be expert, steady 
employment in modem air-conditioned plant, Job in New Mexico. 
Wonderful climate. Give experience and background in first 
letter. ADDRESS: Box 4307, NATIONAL CLEANER & DYER. 

-7 
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SALESMEN WANTED 


MISCELLANEOUS (Cont'd) 





WEST COAST SALESMAN calling on laundry and cleaning 
plants. We want ONE GOOD MAN who can add to his line a 
nationally known, easily sold item. HIGH COMMISSION RATE. 
Replies will be held in strict confidence, Write: Box 4187, NA- 
TIONAL CLEANER & DYER. -14 


und laundries to 
opportunity with 
Bernard 
3371-14 


Salesman with large following 
sell fur cleaning and storage 
well-known firm. No 
Sirotta ¢ 


among cleaners 
Unusual 
technical background necessary 


620 Smith St., Brooklyn 31, N. Y 


chemicals 
ompany 
Technical salesman to sell and demonstrate 
Must be to travel. Give full background, sales experience, 
drawings and commissions, ADDRESS: Box 3664, NATIONAL 
CLEANER & DYER. -l4 


SALESMEN: Calling on drycleaners. We have the HIGHEST 
RATED MOTHPROOFING PRODUCT of its type on the 
market. Here is an opportunity to add a fast-moving repeat item 
to your line Liberal commission. Replies kept confidential. 
SIGNAL CHEMICAL MFG. CLEVELAND 4, OHIO. 

4196-14 
Excellent opportunity for salesmen and distributors on most 
attractive line of Dry Cleaner Soaps and Spotters. Protected 
territory. The A. F. Wolke Co., New Albany, Indiana. 4248-14 
Salesman to manage Drycleaning Soap Sales Department of 
large Chemical Manufacturer. Technical background, sales ex- 
perience necessary, good speaker. Must be free to travel. Reply in 
detail indicating salary requirements. Confidential. Address: Box 


4230, NATIONAL CLEANER & DYER. -l4 


drv« le ining soaps 
free 


co., 








JOBBERS’ LINES WANTED 





WANTED—FILTER POWDER—DRYCLEANING SOAP—SUP- 
PLIES—for distribution in the Canadian market by one of 
Canada’s largest chemical, drycleaning and laundry supply 
mmpanies with coast to coast distribution. Must be able to pass 
very critical tests as only the best products obtainable are of 
interest. P. N. SODEN & COMPANY LIMITED, 2143 ST. 

PATRICK STREET, MONTREAL, QUEBEC, CANADA. 
4291-30 








MISCELLANEOUS 


MAKE CLOTH COVERED BUTTONS AND BUCKLES. 
Serve your customers and save headaches. MAXANT BUTTON, 
121 S. Morgan, Chicago 7, Ill. 147-8 





PADS, COVERS, FLANNELS for laundry and drycleaning 
presses. Write for price list. FRANKLIN TEXTILE MILLS, 
Dept. N., Franklin Park, Mass. 3127-8 


KEEP YOU R CUSTOMER LAUGHING—with TWADDLE-— -the 
funniest little publication in America, They'll love TWADDLE. 
Give your customers a copy each week. TWADDLE holds old 
customers and makes new ones. It’s a “natural” for drycleaners. 
Slip a copy in your customer's pocket every week. Best goodwill 
builder in the nation. For information write to TWADDLE, Boa 
184, Pine Bluff, Arkansas. 3445-8 





SPOTTER’S POCKET GUIDE 


A SHORT, CONCISE AND ACCURATE GUIDE TO STEP- 
BY-STEP REMOVAL OF ALL SPOTS AND STAINS. EACH 
TYPE OF STAIN, ITS COMPOSITION AND REMOVAL IS 
COMPLETELY DESCRIBED ON INDIVIDUAL PAGES WITH 
THUMBNAIL INDEX. ORDER ONE NOW. PRICE $3.00. 
“SPOTTER’S POCKET GUIDE,” POST OFFICE BOX 265, 
SILVER SPRING, MD. 


ELIMINATE THE REMOVAL OF BUTTONS AND BUCKLES. 
Save on labor—cut down complaints—speed up production. Allow 
us to place in your plant on approval a small assortment of 
SLIP-ON BUTTON AND BUCKLE PROTECTORS. We know 
of no better way for a plant manager to judge our product. Over 
2000 plants have used ion. SLIP-ON BUTTON AND BUCKLE 
PROTECTOR CO., 2610 Clay Ave., Fresno 1, California. 3476-8 


TALON ZIPPERS for trousers, $1.80 per doz.., 
skirts, dresses. TAILOR TRIMMINGS, j 

ing. ALL SEWING 
HOUSE, NASSAU, 


lumberjackets, 
inings, buttons, pocket- 
ROOM SUPPLIES. NASSAU NOTION- 
N. Y. 3748-8 


126 


COMMON SENSE INCENTIVES for the small plant. A new 
book written for drycleaners by two leaners. Better plant 
operation. Lower productive labor cost. Easy to understand. 
Work sheets, piece rates, etc., illustrated and explained. Price 
$5.00 cash or COD. Order from Common Sense Incentives, 
Post Office Box 562 A, Sheboygan, Wisconsin. 





THUMB GRIP HOSE CLAMPS—WORM DRIVE for better, 


faster, tighter clamping for steam hose, spotting gun hose, steam- 


iron or air hose. Quick 


and easy to put on. ORDER TODAY. 


One dozen minimum, only $1.50 F.O.B. Akron, Ohio, C.O.D. 


or remittance with order. JOBBERS SOLICITED. LOUIS 


MARKS, INC., 274 Park St., Akron, Ohio. 4293-8 








DYEING 





SHARP’S RE-DYEING COMPANY—DYEING EXCLUSIVELY. 
WHOLESALE ONLY. We are now located in a larger building 
and, in addition to our regular service on garments and house- 
hold goods, are equipped to give you a complete service on 
rugs and carpets, any size. 977 Jackson Avenue, Memphis, 
Tennessee. 160-12 


QUALITY GARMENT DYEING FOR THE TRADE. 25 
YEARS OF CONSECUTIVE, SUCCESSFUL SERVICE TO 
CLEANING AND LAUNDRY PLANTS EVERYWHERE. SHIP 
YOUR DYE WORK TO LOEBL’S FOR FAST COLORS AND 
BLOOMING SHADES. LABELS, LISTING BLANKS FUR- 
NISHED ON REQUEST. LOEBL DYE WORKS, INC., 346- 
350 W. SALEM AVE., ROANOKE, VA. 522-12 


SENECA DYERS—EASY TO FINISH DYED WORK-—TO THE 
TRADE ONLY. If you want the “BEST” send your wae oe 
order to -. SENECA DYERS, 1227 MAPLE STREET, ROCH- 
ESTER 2, N. Y. 1502 12 


WHOLESALE GARMENT AND RUG DYEING. If it’s quality 
work you are looking for in redyeing of garments and rugs, give 
us a trial. Send for price list and listing blanks. DETROIT DYE 
WORKS, 8088 East Forest Ave., Detroit 13, Michigan. 3751-12 


AMERIC A’S FINEST GARMENT DYEING: Serving sovenal 
thousand CLEANERS FROM COAST TO COAST, wholesale 
only since 1917. Our large three-story plant is modermly 
equipped, and our high-grade dyeing will prove an asset to your 
business. KRAN-MER is a money maker for the cleaner. Send 
us a trial and be convinced. KRAN-MER DYE HOUSE, 2435 
North Third Street, Milwaukee, Wisconsin. 4098-12 


MAJESTIC DYE HOUSE: GUARANTEED GARMENT DYE- 
ING. Fast colors, beautiful and bright. No wrinkles, easy to 
finish. Located centrally for fast service. Price list, color card, 
= material, free on request. MAJESTIC DYE HOUSE, 

920 West Armitage, Chicago 47, Illinois. 4157-12 


GARMENT DYERS—FAST SERVICE, ‘Dren, 541 
Shawmut Ave., Boston, Mass. 4254-12 


DELUXE DYE WORKS, 16234 Wyoming Avenue, Detroit 21, 
Michigan. Garment, Rug and Drapery Dyers. Prompt Service, 
quality work. Michigan’s most modern dye house. 4277-12 


Central 








FURS, REPAIR & REMODELING SERVICE 





WE GOT A LITTLE TIRED of being cramped for 
ott te bee 


we moved a 


ain, this time into a plant which 
—- for 


1] the ty work our drycleaner friends have been 
ending us, and, we hope, will continue to send_us. Our FUR 
SERV CES TO YOU remain the same: REPAIRS AND RE- 
MODELS to order. FUR CONVERSIONS from our own plant, 
PURCHASES AND REPRESENTATION on ey 
expert CONSULTATION service. Come up and see 
you're in New York. Our NEW BOOKLET will be off the press 
this month. Write for it to DAVID G. KAPLAN, c/o KATR 
FURS (the cleaners and dyers fur service), 8th Floor, 146 West 
29th Street, New York City. CH-4-0093. 3961-34 
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REWEAVING 


REWEAVERS’ SUPPLIES 





The old reliable “BERGER DAMAGE REWEAVING” ase 

the cleaners and tailors trade almost forty years. . A 

ype of skilled work only. Prompt service, reasonably priced 
work wins a good will. Estimates cheerfully made. 

FAS, If you want the “Best,” mail your jobs to 

BERGER DAMAGE REWEAVING COMPANY,” 666 Madi- 

son Avenue, New York City 21, Dept. O. 148-29 


REWEAVING, ONE DAY SERVICE: Cigarette burns, moth- 
holes, tears, spots in garments, linens and rugs, like new. Smal! 
jobs returned same day. Send garments for estimate. Established 
1910. American Textile Weaving Company, 5 North Wabash, 
Chicago. 149-29 





A. A. A. WEAVING SERVICE. Holes, burns, tears and im- 
perfections in garments and fabrics of all descriptions expertly 
re-woven by hand. FINEST WORK AT NEW LOW PRICE 
SCHEDULE. Save money on claims and adjustments. Sell this 
very profitable service to your customers. We pay postage one 
way. A. A. A. WEAVING SERVICE, 1182 MADISON AVE- 
NUE, NEW YORK CITY 28. 150-29 


RE-WEAVERS SINCE 1920. Send us your next damaged gar- 
ment or ask for price-list. FRENCH TEXTILE CO., 432 AVE- 
NUE “A,” ROCHESTER, N. Y. 153-29 


RE-WEAVING-Saves and renews damaged garments. Contact 
us. Send garments for estimate. MAGIC RE-WEAVING SERV- 
ICE—227 Ness Building, 28 West 2nd South, Salt Lake City, 
Utah. 4-4052. 1629-29 


“40% PROFIT WITHOUT INVESTMENT.” Send us garments 
with burns, rips, holes to be skillfully rewoven by the ex- 
clusive WONDERWEAVE method. 100 operators, fast service. 
All work guaranteed for life of garment. No investment, time or 
labor required. OR, do your own reweaving. We sell equip- 
ment for $12 complete with instructions. Re Toconnent points $6 
each. Write to Wonder Weavers, established 44 Whalley 
Avenue, Dept. 9, New Haven ( 3298-29 


Phone 


1899, 
vonnecticut. 


WHAT IS REWEAVING? It is not a piece of fabric woven 
over a damage. We do BLENDED French weaving (the best of 
single-thread reweaving), including fancy weaves and gabardines. 
WHAT IS PIECE WEAVING? It is not a matched pull-thru done 

with a sharp latch needle. On this work, we actually WEAVE 
the edges perfectly (there is a big difference). We offer con- 
sistent service, moderate prices, and good planned profit. Our 
work and service will convince you we know what we are talk- 
ing about. Copyright 1950. WEAVE MASTERS, INC., 413 Race 
St., Cincinnati 2, Ohio. 3503-29 


Do you want larger re-weaving profits? Burns, tears, moth-holes 
re-woven in all materials. Service 1 day on most jobs. Lowest 
prices. We specialize in wholesale work. We pay return postage 
Satisfaction or your money back. Write for free signs and price 
lists. THRIFTY WEAVERS, 310 St. Clair St.. Toledo, Ohio 

3769-29 


PAULSON’S REWEAVING, QUALITY WORKMANSHIP by 
SKILLED OPERATORS backed by over 15 YEARS EXPERI- 
ENCE and MONEY BACK GUARANTEE. Wholesale prices. 
Return = paid. Easy to use measuring scale, “no figuring 
to do.” Display poster on request. Estimates furnished if desired. 
Prompt service. A trial order will convince you. Mail your orders 
: our shop nearest you. PAULSON’S REWEAVING, 418 7th 

DES MOINES 9, IOWA, or Independence Bldg., COLO. 
RADO SPRINGS, COLORADO. 4003-29 


FREE SALES KIT—Including “easy-to-use” pricing guide and 
sales instructions, also Samy signs. Complete —, Vd handle 
REWEAVING as a profitable sideline. Retain good will by elimi- 
nating plant damages. With our complete FRENCH-WEAVING- 
OVE WEAV ING-STOTING.RE. KNITTING service, we can 
handle any size or type of damage. LOW WHOLESALE prices 
= rofitable wholesale discount. 24 HOUR SERVICE available 

ali ] garments. Free estimates. GLOBE WEAVING SERVICE, 

7 N. State St., Chicago, Illinois. Dept. B. “America’s Leading 
Ad. Service.” 4158-29 
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Inweave and Wonderweave needles sold complete with illus- 
trated instruction sheet, $12 each. Replacement points, $6 
each. National Reweaving Service, 46 Whalley Ave., New Haven, 
Connecticut. 2776-23 


We teach re-weaving by mail. Simple comprehensive instruc- 
tions. New all-metal weaving instrument. Send for complete 
particulars. F. S, Peters, 2326 Izard St., Little Rock, Arkansas. 

3594-23 


LEARN REWEAVING. Genuine,  single-thread, invisible 
FRENCH REWEAVING does not require special latch needles, 
special instruments or tools. I am in the totes teach our 
weavers and know. Why be fooled? Completely illustrated texts, 
instructions—Basic French Weaving $15. Advanced French 
Weaving $10. Piece Weaving (includes two instruments) $10. 
Our simple, illustrated instruction sheet on Piece Weaving (over- 
weave, inweave, etc plus one instrument, only $3 All the texts 
and two instruments $30. E. C. O'Hagan, c/o Weave Masters, 
413 Race Street, Cincinnati, Ohio 3880-23 


REWEAVING & MENDING ROOM EQUIPMENT. Double 
darners in all sizes; sharp, blunt and ball-point. Inweaving points, 
handles and bench supplies for inweaving, French weaving, re- 
knitting, hose repairing, stoating, etc. Ask for FOLDER NC. 
COLUMBIA NEEDLEWORK SUPPLY CO., 411 6th Street, 
N.E., Washington, D. C. 4240-23 








REWEAVING INSTRUCTIONS 
INVISIBLE REWEAVING. Men—Women. Home course sent on 


five-day no-risk examination. $5 hour possible spare or full time 
Reweave burns, tears, moth-holes like new at home. Free details. 
Skil-Weave, California 

4308-32 





1717-AB Westwood, Los Angeles 24, 








CONSULTANTS 


IN TROUBLE? Our chemical ae 8 of ge and labora- 
je Bigs place responsibility and save your 

Charges light. HUBBARD TEX CONSULTING 
BUREAU, SILVER SPRING, MARYLAND. 





LET US TELL YOUR CUSTOMER! ene laboratory re- 
ports on garment damage for settlement of claims, expert 4 
mony for arbitration or referee. Prompt service, 


TEXTILE ANALYSIS SERVICE, Rahns, 


re asonable fee 


Pennsylvania. 3635-25 


AT LAST! Complete consulting service a yous drycleaning 


problems at a fair cost. Solvent analysis and damaged garment 
a Send your solvent samples and damaged garments 

A. Gault, Drycleaning Consultant, 31 N. Summit Street, 
ya 8, Ohio. 4132-25 








TRAINING SCHOOLS 
ARE YOU A HUBBARD SCHOOL GRADUATE? Plant owners 


isk for them. No matter who or where you are, you get an 
‘all-out” teaching service when taking a Hubbard Course. Ask 
for catalog covering ten approved courses, HUBBARD CLEAN- 
ING SCHOOL, Silver Spring, Md 154-B-15 





Learn tailoring, alterations and repairs, or pattern designing in 
me of America’s finest tailoring schools. Write for free booklet 
#2. Empire Institute of Tailoring, 442 E. 5th St., Hazleton, Penna 

3974-15 





BUY 
U. S. DEFENSE 
BONDS 
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POWER PLANT EQUIPMENT FOR SALE 


20 HORSEPOWER CYCLOTHERM STEAM GENERATOR. 
LESS THAN 4 YEARS OLD. VERDICCHIO CLEANERS, 
MECHANICVILLE, N. Y. 4040-36 





For Sale: 5 horsepower O & S boiler complete with bummer, return 
system, high — low pressure controls, in A-1 condition. Re- 
placed by larger boiler. Mailhot Cleaners, Mystic, Conn. 4226-36 


Have outgrown 30 horsepower Orr & Sembower oil-fired 
Steamaster. Price complete with all controls and return system 
is $1,600. Duke-Schwartz Cleaners, Burlington, lowa, 4234-36 


FOR SALE: First-class 5 HP upright boiler—gas or oil-6 HP 
Scotch Marine boiler. Water return system. Write Chas. F. 
Jamison, Whitesboro, Texas 4318-36 


15 H.P. Clayton steam generator with return system. 
A-1 condition. Replaced by larger generator. 
511 So. Elam Ave., Greensboro, 


For Sale 
3% years old in 


Price $800. Barker Cleaners, 
N. ¢ 








MACHINERY WANTED 


WANTED: USED “HOFFMAN” UTILITY PRESSES, any 
model, any amount, located Texas near Mexican border. Address 
offers to: “M.A.T.S.A.”, Dr. Pasteur 113, MEXICO, D. F., 
MEXICO 4047-3 











MACHINERY FOR SALE 


REBUILT TO WEAR WITHOUT REPAIR. Complete dry- 
cleaning plants for solvent or synthetic, also complete laundry 
plants. Large stock on floor ready for inspection. Write for 
catalogue or visit us. IMPERIAL LAUNDRY MACHINERY 
CO., 245 Huron St., Brooklyn 22, N. Y. Tel Ev-9-6585. 832-4 


For 
7230 N. Western Avenue, Chicago 45, Illinois 





Drycleaning-Laundry Machinery try KEEL COMPANY, 
1463-4 


Drycleaning Washer, Hoffman 36x54”, also 36x64”, 42x64”, re- 
built like new, BARGAIN PRICES. Send for full details: WIL- 
LIAMS LAUNDRY MACHINERY CO.., Inc., 37-16 22nd St., 
Long Island City 1, N. Y. STillwell 6-6666. 2826-4 





Extractors, 48”, Amico, open top, late , rebuilt like new, 
$1,595; also 30”, 28”, 26” and 20” at BARGAIN PRICES. WIL- 
LIAMS LAUNDRY MACHINERY CO., Inc., 37-16 22nd St., 
Long Island City 1, N. Y., STillwell 6-6666. 2827-4 


Filters, 5,000-gallon Hoffman, automatic scraper, Monel metal 
screens, practically new, BARGAIN PRICE $895; also available 
2,000, 1,000 gallon. WILLIAMS LAUNDRY MACHINERY CO., 
Inc., 37-16 22nd St., Long Island City 1, N. Y., STillwell —. 


New 100-gallon Whitlock-Branson Vacuum Stills, directly-con- 
nected explosion-proof motor-pump sets. Ready for immediate 
delivery. The Whitlock Manufacturing Co., Drawer 175, Hart- 
ford 10, Connecticut. $3514 


245 Huron St., Brooklyn, 

Y. Ev—9-6585, has large stock of new and rebuilt equipment 
on floor ready for inspection; reasonable prices and terms; one 
year guarantee. Individual machines or complete plants for laun- 
dry, synthetic and petroleum drycleaning furnished. List the ma- 
chines you have for sale with us. 3607-4 


IMPERIAL Laundry Machinery Co., 
N.Y 


Prosperity 6A; Sec; Columbia, Band Box, Mercury, and mis- 
cellaneous Petroleum equipment for sale at attractive prices. All 
in operating condition. Martin Equipment Corporation, 785 
Hertel Avenue, Buffalo 7, N. Y. 3618-4 


Prosperity 6A latest type, fully automatic Synthetic Unit, used 
less than 2 years. Can be seen in operation. Priced reasonable; 
can arrange terms. Trade-ins accepted. IMPERIAL LAUNDRY 
MACHINERY CORP., 245 Huron St., Brooklyn, N. Y. mar 

917-4 
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WHEN YOU'RE IN THE MARKET 
for USED and REBUILT 


DRYCLEANING .. LAUNDRY 
MACHINERY 


; 








MACHINERY FOR SALE (Cont'd) 


PROSPERITY 3B UNITS (2). 

POCKET AND THE OTHER IS 50-POUND Y POCKET WITH 
FILTER AND STILL. BOTH ARE IN EXCELLENT CONDI- 
TION AND DAILY USE. NEILD CLEANERS, 2205 N. 
CHARLES STREET, BALTIMORE 18, MARYLAND. 3940-4 





ONE IS 55-POUND OPEN 





One New Model 32 Vic Special Perchlorethylene Drycleaning 
Machine with 5 drums Perc a4 + igery for the list price of the 
machine only. More solvent available at list price. Davis Cleaners, 
Inc., 2835 Northwestern Avenue, Indi 23, Indiana. 4096-4 


TEX-TAG MARKING SYSTEM. REASONABLE. WILL SELL 
ALL OR PART. ADDRESS: BOX 4172, NATIONAL CLEANER 
& DYER. 4 


FOR SALE: 1 Columbia Model G cleaning machine complete 
with filter and still. Excellent condition. For particulars write: 
WELLSVILLE DRY CLEANERS, WELLSVILLE, N. Y. 4284-4 


FOR SALE: One Ayr-Mor drycleaning unit, 40? capacity. Uses 
carbon tetrachloride. Is fully automatic, equipped with bag filter, 
back wash valves, filter coils and tank, condensing unit, button 
trap, complete with three phase motors, 220 volts, 60 cycle. 
Machine like new. Will sell at big discount. Contact Art Reque, 
J. B. Simpson, Inc., 831 W. Adams St., Chicago, Illinois. Monroe 
6-7120. 4287-4 


1 Perk synthetic #40 drycleaning unit with still, 2 years old, 


located in eastern New ork. Excellent condition—bargain. 


ADDRESS: Box 4258, NATIONAL CLEANER & DYER. -4 


Hopkins filter 1200 gal. 30 GPH synthetic still—$450. 36” x 30” 
Huebsch tumbler, $250. Pantex hot head press, $50. 5 HP 
Ontario boiler $250. R. C. Drobny, 478 E. South Street, Akron, 
Ohio. 4294-4 


FOR SALE: One 2500 G.P.H. Model A Filter; One Grossair 
30 x 36” tumbler, both pieces two years old; One Pantex washer, 
metal cylinder, belt-motor drive; One Bowser still 80 G.P.H. 
Washer and still five years old. All in excellent condition, Write 
to: FUSCO CLEANERS, NILES, OHIO. 4299-4 


For Sale: One PROSPERITY four-girl SHIRT UNIT, practically 
new. Reply: Laundry Specialties, 63 Broadway, Norwich, Conn. 
4331-4 


NEW (PRACTICALLY) HOFFMAN equipment purchased 1948. 
Transmission shaft with 5 H.P. explosion-proof motor. Pulleys 
and belts. 26” belt-driven extractor—could be easily motorized. 
36” x 48” motor-driven reversible tumbler. Two 150 aboveground 
cone tanks. Extraction tank. $2,000. Sell separately, Towne 
Cleaners, 781 Madison Ave., Albany, N. Y. 4333-4 


AVAILABLE NOW IN YOUR LOCALITY. Bargains in good 
used equipment. MARTIN EQUIPMENT CORPORATION, 789 
Hertel Avenue, Buffalo, New York. 3399-4 
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drycleaners 


Advertise 


NATIONAL 
CLEANER 
and DYER 


Than in all other publications COMBINED 


More than twice 
as many as in 
the second paper 


Bt 
# 
Es 


SSESESSEEESESSESEGHUSEsEasaES 


Drycleaners want sure, fast results when they use clas- 
sified advertising to sell or buy plants or equipment, to 
hire new employees, to seek new job connections. 


Naturally, they turn to the publication which in their own experi- 
ence is the most readable, the most worthwhile, the most infivential. 


That's why they send their classified ads to the NATIONAL 
MARKET PLACE in the publication they consider No. 1 in the 
Drycleaning Industry—The NATIONAL CLEANER & DYER 
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Adco, inc 

Almore Dye House 

American Laundry Machinery Co., 
The 

Ames tron Works 

Anderson-Prichard Oil Corp 

Arrow Manufacturing Co 


Bader Co., Imc., C. Lb 

Behrstock Company, | 

Berlou Manufacturing Co 
Bertsch & Co. 

Bishop Company, G. H. 

Bixbee Research Division 

Bock Laundry Machine Company 
Boston Clip & Tag Company 
Bussard & Son, R. D. 

Butler Manufacturing Company 
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Caled Products Co., Inc 

Calgon, inc 

Chevrolet Division of 
Motors Corp. 

Cissell Mfg. Co., Inc., W. M. 

Coates Electric Manufacturing Co 


General 
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Darco Dept., Atlas Powder Co 
Davies-Young Soap Co., The 
Davis Specialties, inc 

Detrex Corporation 

Doctor Boiler, Inc 

Drew & Co., Inc., E. F 

Dryco Corporation 


Eaton Chemical & Dyestuff Co 
Emery Industries, Inc 
Excelsior Machinery Co 
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Ford Truck Div., Ford Motor Co 
Fry Bros. Co., The 
Fulton Boiler Works, inc 
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Glover, inc., Bill 

Goodyear Tire & Rubber Company 
Greenville Chemical Co 

Gross Machinery Company, inc 


H 


Hoertel Co., Walter 

Hammond lLoaundry-Cleaning Ma- 
chinery Co 

Hapman-Dutton Co., 
Division 

High Chemical Co 

Hild Floor Machine Co 

Hollingsworth & Vose Co 

Hopkins Equipment Co 

Huebsch Mfg. Co., Div. of The 
American Laundry Machinery Co 

Huntington Laboratories, Inc 


Dutton Boiler 





Imperial Laundry Machinery Corp. 128 
69 


International Harvester Co. 


Inweaving Co. of America, The 121 


J 


Johns-Manville 


K 


Keystone Aniline & Chemical Co., 
Inc 

Kisco Boiler & Engineering Co. 

Kohnstamm & Co., Inc., H. 


Second Cover 





DRYCLEANING 
MARKET 
IN CANADA 


Drycleaning sales volume 
in Canada for the year 
1949 was $42,574,449, ac- 
cording to a report just is- 
sued by the Canadian Re- 
search Institute. That volume 
is exceeded by only seven 
states in the U. S. A., and is 
just about equal to total an- 
nual sales in New England. 


There are 905 dryclean- 
ing plants in Canada with 
average annual receipts of 
$47,000 — 40% greater 
than the average U. S. plant. 
The average Canadian dry- 
cleaner spends $5,660 for 
materials and supplies — 
twice as much as the U. S. 
drycleaner. 


With ABC paid circulation 
of 865 in Canada, The NA- 
TIONAL CLEANER & DYER 
is the only United States 
publication providing adver- 
tising coverage in this attrac- 
tive portion of the American 
market. 











Lamson Corp., Blower Div. 


Manitowoc Mfg. Div. of Manitowoc 


Shipbuilding Co. 28- 


Martin Equipment Corp. 
Mercury Cleaning Systems, Inc. 
Merson Products Co. 


29 
34 
32 
35 


Montpelier Manufacturing Co., The 122 


Multi-Clean Products, inc. 


73 


Murphy Sales Co. 114 


National Cleaner & Dyer 

National Cleaners Chemical Mfg. 
Gh os. 

National Marking Machine Co 

Newhouse Co. : 

New York Pressing Machinery Corp. 

Nu-Pro Manufacturing Co. 


°o 


Olson Filtration Engineers, Inc. 
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Pellerin Milnor Corp. 
Pennsylvania Salt Mfg. Co. 
Pittsburgh Tag Company 
Pre-Marked Strip Tag Co. 


Reliable Fur Storage Equipment Co., 
Div. of Reliable Machine Works, 
Inc. , 

Resillo Co. 

Riverside Manufacturing Co. 
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Sec-O-Matic Corp. 

Security Fur Seal Co., Inc. 

Spix Products Company 

Starchroom Laundry Journal 

Stor Service Hanger Division of L. 
A. Young Spring & Wire Corp. 

3rd 
Stauffer Chemical Co. 
Street & Co., Inc., R. R. 


8, 10, 129 


45 
104 
103 
122 

77 


5 

118 
117 
78-79 


Cover 
26 


7, 49-50-51, 59, 75, 83 
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Takamine Laboratory, Inc. 

Tillery Container Co. 

Time Savers 

Titusville tron Works Co., The 

Troy Laundry Machinery Division of 
American Machine & Metals, Inc. 
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Unipress Co. 
U. S. Hoffman Machinery Corp. 


9 
110 
116 

96 


25 


120 


43, 95, 4th Cover 


Vv 


Vic Cleaning Machine Co. 
Viking Pump Co. 


Ww 


Wallerstein Company, inc. 
Wearco Laboratories 

Western Laundry Machinery Co. 
Western Laundry Press Co. 
White Machine Co. 

Wichita Precision Tool Co., Inc. 
Wilson Chemical Co., A. L. 
Wolkind Brothers 


Y 
Yarnall-Waring Co. 
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9706 RUSSELL STREET, DETROIT 11, MICHIGAN 
PLANTS IM CHICAGO, ILL; TRENTON, W. J.; LEEDS, ALA. 
DIVISION IN CANADA: MARSHALL VENTILATED 
MATTRESS COMPANY, LEASIDE, ONTARIO 


5 de N 
y. 


‘ eZ, 
irs ee \ 


fr = 
SEs 





Difficult 


Easier and 


Quicker with 





Ea ae ge = 


~.STAR SERVICE 
SS GARMENT 
FZ HANGERS 


oe ea ts Sees ote, 
oa es KC eS bas xc 


Go PAPER-STRUT Z ALL-WIRE 2 Ga 


fog USP 


TROUSER GUARDS AND DRAPERY SADDLES ALSO AVAILABLE 
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YUODEKNIZE for 


SAVINGS With 


FASTER 
SMOOTHER 
LOWER COST 


MODEL“X” PRESSING 


As one veteran presser aptly said: “Behind the 
times, behind in the rent.” 




















The hidden charges of finishing with over-age 
pressing machines may be costing you more 
than a new Hoffman Model "’X.” High labor turn- 
over .. . constant bills for repairs and replace- 
ments . . . higher costs for each garment pressed 
because of balky, slow pressing and extra touch- 
ups and hand work. Take the word of old press 
owners who have modernized: the change to c 
Model ’’X” means faster, finer work—better-satis- from your HOFFMAN representative 
fied customers—new, really low costs! The facts . | 
are yours without obligation—get them now! {OD a 


TOPS IN VALUE i ..- SINCE 1905 
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U. S. HOFFMAN MACHINERY CORP. 105 FOURTH AVENUE. NEW YORE 3. N. Y. 











